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Re:  Ex Parte — Third Document Submission

Consolidated Application of EchoStar Communications Corporation,
Hughes Electronics Corporation, and General Motors Corporation for
Authority to Transfer of Control (CB Docket No. E_l_—}i&i)_j

Dear Mr. Caton:

Hughes Electronics Corporation (“Hughes”) and General Motors Corporation
(“GM”) hereby submit documents in response to the Commission’s February 4, 2002 Initial
Information and Document Request (the “Request™). The documents are being provided
pursuant to the Request, as clarified in our February 21, 2002 procedural meeting, in the manner
set forth in our letters dated February 28, 2002 and March 6, 2002 and in the joint letter from
EchoStar Communications Corporation (“EchoStar™), Hughes and GM dated March 5, 2002.

In this filing, GM and Hughes are providing documents responsive to FCC
document requests numbers LM., X.D., X.G., XIIL.D., XIV.D,, XIV.E, and XV. The material
deemed responsive to the Request is being provided by person and organized by folder into
public documents that are responsive to a specific FCC request and confidential documents that
are responsive to the specific request. We are continuing to review the collected documents from
the sources identified to the Commission and will produce responsive documents on a rolling
basis as quickly as possible.

Two copies of all non-confidential documents are included with the version of
this cover letter marked “For Public Inspection” for inclusion in the public record in this
proceeding. One copy of those documents is being submitted with the version of this cover letter

555 ELEVENTH STREET, N.W., SUITE IO0Q * WASHINGTON, D.C. 20004-1304 f.;?" ;*\‘:,
TELEPHONE: (202) 637-2200 * FAX: (202) 637-220! PR f"‘:"-
e Fa b A ]

1.4
]

LOtR/

S ———

ERN
LR

oW



LATHAM & WATKINS

marked “Confidential Filing: Not for Public Inspection” and is being filed under seal with the
FCC Secretary’s Office and should not be placed in the public record in this proceeding. Copies
of confidential documents are also being delivered under seal to Marcia Glauberman and Linda
Senecal. The confidential documents submitted by GM and Hughes are marked
“CONFIDENTIAL INFORMATION - SUBJECT TO PROTECTIVE ORDER IN CS DOCKET
NO. 01-348” and “Copying Prohibited” in accordance with the Protective Order adopted in this
proceeding on January 7, 2002. Because almost all of the documents submitted are confidential
in their entirety, we are not submitting redacted copies of the documents. Further, we are not
producing privileged documents (e.g. subject to attorney-client privilege). Other confidential
documents are being supplied directly to the Department of Justice as set forth in our letter of
March 5, 2002.

Hughes and GM have exercised good faith in the review of documents to
determine responsiveness to the Commission’s request and will continue to do so. Should there
be any questions regarding this matter, please contact the undersigned.

Respectfully Submitted,

Gary“‘gfi pgeln

Counsel for General Motors Corporation
and Hughes Electronics Corporation

Enclosures
cc: Marcia Glauberman
Linda Senecal
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From InfoWorld.com

Bell Atlantic local-competition system hits
wall

By David Rohde, Network World

BELL ATLANTIC IS having trouble provisioning its local competitors' orders in New York less
than two months after it won long-distance authority precisely on the promise that its local markets
are open to new players,

The problem is apparently centered in Bell Atlantic's implementation of Netscape Communications’
ECXpert e-commerce platform that it uses to handle competitors' orders, Network World has learned.
According to sources close to the situation, a large ramp-up in the number of competitors’ orders that
Bell Atlantic is now receiving has led to severe system slowdowns. That has rendered CLECs
{competitive local exchange carriers) unable to provision user orders in promised time frames.

AT&T late Wednesday told Network World that as many as "tens of thousands" of orders from it and
other alternative local carriers are being held up.

It was not known immediately whether or not the root cause of the resulting scalabﬁity issue is due to
anything in the ECXpert platform itself or to Bell Atlantic’s own network facxhhes running between
itself and the CLECs.

But 2 Bell Atlantic spokesperson acknowledged a "software problem,"” though he said the company is
working with "several vendors" to return the system to nbrmal. “We've thrown a lot of resources of
the company at it, and we hope to have it fixed promptly,” he added. He said that orders generaily are
being received and processed properly, but system acknowledgements for some reason are not
flowing back to the CLECs, leaving them unable to tell their customers confidently when service will
begin.

However, CLECs also are supposed to have access to the ECXpert platform via the Internet, and that
avenue appears virtually to have shut down at times over the last few days. For example, on Bel}
Atlantic's Web site for wholesale customers, on Feb. 10 it reported in a tronble ticket, "Multiple
CLECs reporting no access to the Bell Atlantic network via the Internet." Later that day, it also
reported "slow response time" on one ECXpert form and directed CLECs to use another ECXpert
form.

CLECs who do not have fiber directly into end-users generally have to gain Bell Atlantic's
cooperation in order to process new orders. They request customer information over an electronic

e-commerce link, and Bell Atlantic is supposed to coordinate the cutover of the customer to the
CLEC without a cutoff in dial tone.
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Bell Atlantic also is supposed to make sure that billing, directory assistance, and other databases are
updated through the e-commerce system without the CLEC having to enter the order multiple times.

Large enterprises with direct fiber links into CLECs are not believed to be affected by the current
problems. But a large percentage of new CLEC residential and business orders are going through the
new cooperative ordering system, because CLECs can not reach all locations with their own fiber.

The Federal Communications Commission granted Bell Atlantic long-distance authority for New
York state after finding that this entire system works as advertised at least 93 percent of the time.
Both New York state and federal regulators have threatened penalties against Bell Atlantic -- up to
and including revocation of its long-distance authority -- if local cooperation deteriorates.

- For more information about enterprise networking, go to Network World Fusion at
www.nwiusion.com . Copyright {c) 2000 Network World Inc. All rights reserved.

Copyright (c) 1999 by InfoWorid Media Group, Inc., a subsidiary of IDG Communications, Inc.
Reprinted from InfoWorld, 155 Bovet Road, San Mateo, CA 94402. Further reproduction is
prohibited without express written permission from InfoWorld. .

HOME | NEWS | TEST CENTER | RESEARCH TOOLS | CONSULTING | FORUMS | OPINIONS | CAl
INFOQUOTE | SEARCH | SUBSCRIBE -

Copyright © 2000 InfoWorld Media Group, Inc.
InfoWorld.com is a member of IDG.net

InfoWorld.com complies with the ASME guidelines with 1DG extensions For New media.
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One
year
later:
iPlanet
still
looking
to

get

into
e-commerce
groove

By JOHN COX
Network World, 02/28/00

The Sun-Netscape Alliance is about to celebrate its first birthday by cleaning up an embarrassing public failure with a major
customer - Bell Atlantic. '

The Alliance, now called iPlanet E-Commerce Solutions, has been targeting its server software and electronic commerce
applications at large Web sites and e-businesses, emphasizing the software's ability to handle lots of traffic and transactions.

But for weeks, iPlanet's ECXpert software, which Bell Atlantic is using for the exchange of documents and messages among
trading parthers and ¢competitors, reportedly has been dropping orders submitied to Bell Atlantic by local competitors who have

lured away the telephone company's residential customers (S€€ sidebar).

While ECXpert wasn't entirely to blame for the carrier's problems, Bell Atlantic specified that the software
failed to generate notices of orders received and suffered performance problems as activity increased. A
Bell Atlantic official even hinted last week that the telco's IT department was close to scrapping the iPlanet
software, at least temporarily.

IPlanet executives declined to comment on the Bell Atlantic situation, but the software maker's experience
with the carrier underscores the opportunities and obstacles facing iPlanet in the fast-growing market for
e-commerce products. )

The company, which formed shortly after America Online bought Netscape early last year as part of a

complex three-way deal involving Sun Microsystems, is considered by many to be a solid contender in the
e-commerce software market. At the same time, the company is still struggling to carve out an identity.
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Despite a deceptively simple product roadmap laid out last spring, iPlanet has confused some customers.
The plan called for maintaining interim releases of existing Sun and Netscape products; making fast
decisions about which products to keep and dump; getting their respective products to work smoothly with
each other; and, finally, releasing new versions under the iPlanet brand.

For the most part, iPlanet has shipped its software on time. But one customer mentioned major problems
with the Web server released last fall. That product trails in the market far behind Microsoft's Web server
and the free Apache Web server.

Other customers were spooked at the uncertain future of iPlanet and held off buying the well-regarded
Netscape Application Server. They're waiting for what's now called iPlanet Application Server 6.0, due in
‘March, This version will include the latest Java APIs - packaged in Java 2 Enterprise Edition (J2EE) -
which are a critical requirernent for most big e-commerce sites. J2EE is already being deployed in
application servers from the likes of BEA Systems and IBM.

"Version 6.0 is a strong product,” says Anne Thomas, an analyst with Patricia Seybold Group, a Boston
research company. "Customers are asking for J2EE. [Version 6.0] is a high-end application server offering
with better than average performance and scalability."

[Planet President and General Manager Mark Tolliver admits his company stumbled out of the gate, failing
to describe a clear path for a bundle of competing products. Sun and Netscape, for example, each had their
own application server and at first talked vaguely of blending the two.

“We did struggle with that for three or four months," Tolliver says, "That's what convinced us we had to be
crystal clear, or people just wouldn't take us seriously.”

The final choice: the Netscape Application Server, renamed iPlanet Application Server, instead of Sun's
Netdynamigs.

But the product decisions left some customers, such as Johnson & Johnson senior consultant Bob Rudis,
smarting. Products he relied on were cancelled or sold off, while new releases of others were buggy, he
claims. '

"I am a victim of the alliance," Rudis says. He ran into problems with the 4.0 release last fall of the iPlanet
Web server, based on Netscape code. "It did not install properly,” he says. "It did not interoperate with its
own directory server. And we do not see major industry support for it going forward.

"Due to how poorly the Netscape integration has been, and also due to how sparse communication has been
from Sun and iPlanet, we are considering all alternatives," he says.

Brian Clark, vice president of information technology for BraunWorldwide, a direct marketing company in
Deerfield, I11., says he was unable even to get price quotes from a Netscape reseller. “They had problems
getting in contact with anyone at iPlanet who could give them good information,” he says.

Tolliver insists the confusion is a thing of the past. "The No. 1 accomplishment has been answering the
question: 'Can you stand up and present 4 crystal clear product roadmap to your customers?' Everything
else flows from that."

The stakes are huge, with billions of dollars being spent on the type of e-commerce software that 1P lanet
sells. The company offers server products, such as directory and application servers, that form the skeleton
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of e-commerce sites. And those skeletons are fleshed out with applications for billing, procurement and
trading partner exchanges - applications that are available from iPlanet.

IPlanet has formidable resources, including 2,400 employees, drawn equally from Sun and Netscape. The
company claims to have 300 of the Fortune 500 companies as customers, and has gained momentum of late
with some big wins.

Washington Mutual in Seattle, for instance, is shelling out $8 million for iPlanet software and services, to
be used for both a corporate intranet and as the basis of future e-commerce plans. Firmbuy, a
venture-funded start-up in Chicago, just launched an online business procurement service based on iPlanet
software.

Observers say iPlanet, given its wide range of products, has a chance to become one of a handful of really
big e-commerce systems suppliers, particularly if its new application server catches on. But they add that
the company will need to strengthen both its marketing and technologies.

When it comes to e-commerce, customers are likely to be very unforgiving if the technologies don't work
as promised.

All contents copyright 1995-2000 Network World, Inc. hup://fwww.nwfusion.com
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"Bob Vagaly" <rvasaly @inktomi.com> on 03/13/2000 04:37:00 PM

Jo: Emil Regard HNS@HNS
cc:
Subject iBlast, FY!

iBlast Is a Scam, But We Might Be the Winners
By Nate Zelnick

A short-term scam can be an impressive display of skill. But a
dacade-long con job like the one the broadcasting industry finished
pulling off this week is truly impressive. It's even possible that it
will have huge benefits for consumers.

The scam-developed as part of the 1996 Telecom Reform Act to
catalyze the growth of high definition television-garnered each
broadcaster double its existing spectrum, so it could broadcast a
parallel signal toc new HDTV conscles. Earlier this week, however, a
consortium of 12 of the largest broadcasters announced plans to use a
portion of the extra channel to provide a new broadband Internet-access
service. This sneaky-but cbvicus-move is underhanded, but might be
beneficial.

We lose, of course, because the spectrum these TV stations
received is far more valuable than the PCS bands that garnered $30
billion or so in the FCC's 1896 auction. But we might actually win
because iBlast's service could make high-speed Internet access a reality
for most of the country far faster than telephone wire or coaxial cable
retrofits.

iBlast's service won't roll out for two years, but because it's
a broadcast technology, it doesn't require digging up streets, drilling
holes in customer's homes, or figuring out if an existing line can
actually carry data. The company claims it can deliver data rates four
times that of DSL or cable.

Service is likely te be one-way, of course, but combined with
the gradual growth of other Internet-access options from the telcos,
cablecos, power companies, 3G cellular providers, satellites, and, who
knows, paperboys with big bags full of packets, there will be lots of
ways to send data upstream.

The 12 iBlast members own, collectively, 143 stations covering
80 percent of the U.S. Founding members include The Tribune Co.,
Scripps, Gannett, Cox, The Washingtcn Post Co., The New York Times Co.,
Media General, McGraw Hill, Smith Broadcasting, Meredith Corp., and
Northwest.

The funny thing is, there are typically 3 affiliates in each
area, so there‘s room for
one more competitor.
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Lucent and Sun to Provide Next Generation Electronic Business Offers

A{Mk ’ wl,s“‘dtﬂ 18

Business & High Tech Editors 4 [ 4 {/\;« - ot o~
MURRAY HILL, N.J./PALO ALTO, Calif ~(BUSINESS WIRE)-Dec. 1, 1990— wg 4 ( y Lu'k ,)\
; ™
"Comm" and “.com" Leaders to Dewelop Solutions For Enterprises, ot c‘d" P\‘C‘L H‘)‘,L 1 ¢ ,/9"‘
L ' :
{SPs, Applicaticn and Nelwork Serdce Providers rev ,

Addressing the need for reliable, high quality electronic business solutions, Lucent Technologies (NYSE:LU) and Sun
Microsystems inc. (NASDAQ:SUNW) today said they will jointly define new products and sendces that will spur the growth
and effectiveness of Intemet commerce.

I & related announcement today, the companies said they hawe allied to create the infrastructure needed for senice providers -, .
and enterprises to support next-generation Intemet business applications.

Under the coliaboration, the companies said, they will jointly packags and markel naw communications networking systerﬁs,
Intema{ servars and turmkey solutions that will make it easier for enterprises and network senice providers, including

Applicstions Senice Provders (ASPs), to build mcre responsive electronic businesses and to create hostad "marketplaces”
that centralize the management of customer interactions. :

"One of the biggest problems facing businesses is creating web centers and applications that get them into electronic
commerce,” said Rich McGinn, CEQ of Lucent Technologies. "Thesae joint electronic business solutions will solve that
problem.”

Scott McNealy, Chairman and CEO, Sun Microsystems, said, "In the telecommunications world, when you pick up a
telephone handset, you expect to hear dialtone - every time. Mission critical business applications are increasingly
dependent on having that same reiiable, scalable communications networking infrastructure, as well as proven applications
software. This is where the Lucent-Sun collaboration will create a significant impact.”

Electronic Business Bundles

Sun and Lucent said they would create new joint offers that facilitate electronic business, starting with four new bundles that *
will be avaitable from Lucent Technologies. The bundles wiif enable enterprises and senice providers to offer new applications
and senices more quickly and effectively. These solutions will allow both senice providers and enterprises to host .
applications and to create hosted "marketplaces” that centralize the management of customer interactions.

The first offer, avajlable immediately, is an Application Senice Provider (ASP) hosted email application. Offers under
development include inteligent customer relationship management, intelligent policy-enabled e-commerce, and
communications portals.

All of these initiaf joint offers will include broadband access, enterprise and network infrastructure products, serer platforms,
intemetfintranet and operating environment sofiware, communications and e-commerce middleware, applications and
servces. The offers will support IP telephony, multi-senice LANAWAN, secure VPNs, advanced billing and customer care at
camisr-grade levels of quality, scalability and refiability.

ASP Hasted Applications

The ASP hosted application is the first of a set of eReady offers from Lucent that wit enabie ASPs to set up scalable, high-
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, availability web data centers to h0st network-based applications for small and mid-sized busmesses eReady offers will eiso '
) enable enterpnse to create hostrng centers for their employees and busmess partners. .
The first appltcatron is the Hosted Ema:l Offer, buift with a robust messaging platform from the Sun- Netscape Alhance ;rhe
- solution mcludes security, load baiencmg, and subscriber management, resulting in high perfon'nance with operanonal :
eﬂimency which are cntlcal |ssues for ernall hostlng apphcahon providers.

"l' . i . i A
RN ,,--w. ‘ -A,.:

: f'Ihe Hosted Email Offer is now m beta test: Subsequent releases of this offer will add suppozt for woice and fax, as we!! as
N other umﬁed messaglng semces and mtegrauon with real-time packet wice capabilities.

‘ RN i g

- Intelllgen! Customer Relahonshlp Management o |
1! “"""'"n‘ ' .
. The’ Inte!!:gent Customer Relanonshrp Management (CRM) oﬂ‘er available to beta customers in 3000 wﬂ! enable electronlc '
“businesses to dramatrcal[y improve customer semce by making intelligent cusiomer care an integral pant of business-to- -
; + consymer < and business-to-business e-commerce.’ The offer will be based on Lucent's CRM Central 2000 and Ecommerce _
’ appllcatlons {rom the Sun—Netscape Alliance. = . . AN < X IR
-‘--.rjj.‘ ST .;i; . ' ",'1"_1‘ . . . . ! o ) . ‘; .
y Elements of the orfer w:li [nclude |nteractwe reaHume customer interaction handhng that Integrates Intemet and te!ephony
; !erfaoes to support |nte|lcgently maneged commumcatton \mlh customers thmugh mumple medla types :nciudmg e-ma:l i
{Web lelephony, textchat‘mreiess andfax"-’_ R - T . '
".‘:-n Hr': "'\ ’ B ' o ’
i The jomt oﬂ’er wﬂl also |ncorporate Lucent's award-mnnlng CentreVu(R) Advocate rout:ng Iogic w‘nlch distributes cuslorner o
lmere"t'ons to agents or other resources based on customizable agent profiles and senice commitments.- In addition the
' " Intelngent CRM !offer wﬂl proude the mtegrataon framework required to tie logether web and call center operations witha
. i com,,any s entire \qr'ual rextended enterpnse ‘A key component of the offer is built-in support for user profiling and o
g3 persona’hzet:on that will prov:de a :customer the same expenence no matter how, when or where that indiidual accesses the -
company s e-busmess operations ‘ .

, TR N i
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: lnte!hgen! Pohcy-Enabfed E-Commerce

1 . [

' The Intelllgent _Pollcy-Enebled E-Commerce platform, awailable to beta customers in 1Q00, will integrate infrastructure and -
~ applications-level quality of senice policies, and thereby enable companies to ensure that their customers receive appropriate
" sendce  for electranic busmess transactions.. For example, an on-line trading site could proMde priority trading senices to
. preferred '‘customers; or an application sendce provider could differentiate among users with d:ﬂ’erent senice level agreements
. and ma-ce shared resoun:es ava:lable to lhem in a prioritized manner.
[ ThIS bundle buﬂt on Lucent's ReaINet Rules(TM} pohcy management and addi tlonal securty end directory products from
;.-".“ Lucent and the Sun-Netscape Alltance w1]l ensure quallty of senice for Intemet customers.

sy .
"":.", o \ R

Commumcanon Porta! h »_ R I
! .-A communlcetlons ponal oﬁenng, awailable to bela customers in 20200, will enable business and hosted E-commerce web
‘.- 'sites to support rich voice, wireless and multimedia access. The offering will support deeply personalized web-based
communications proﬁles " Including Interfaces for conferencing, collaboration and decument sharing; intelligent calendaring;
" and anytlmelanywhere \orcemati and email access va the web.
The commumcatlons ponai for exampie would allow a user to set up automatic call forwarding when traveling, or to apen a
multimedia session an a PC that allows collaborative access {o a document while discussing changes with a coworker.

Professional Senices

Lucent's NetCare Professional Senices organization, a force of 5,500 experianced professionals backed by the most
advanced network support in the industry, will assist enterprise and senice provider customers in designing, installing,
moenitoring and maintaining these solutions, The NetCare Professional Senvces organization senes more than 10,000
enterprise and service provider clients in more than 90 countries woridwide,
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"These are the first electronic business ofers we're delivering to the market together and they're just a snapshot of what's to
come," said McNealy. "Third paty developers are just now growing familiar with the IP communications and cornputing
infrastructure. We are enabling them to create IP apphcatlons that range across networks and deep into our business and
daily lives ™

Company Information

Since its inception in 1982,'a singular vision—"The Network Is The Computer(TM)"—has propelled Sun Microsystems, Inc.,
(Nasdaq: SUNW) toits positicn as a leading provider of industrial-strength hardware, software and senices that power the
Intermet and atlow companies worldwide to *.com" “their businesses. With $12.4 billion in annual revenues, Sun can be
found in more than 170 countnes and .on the World Wide Web at http://www.sun.com.

M I
Headguartered in Murmay Hllr 'N.J.,; Luc.em desugns builds and delivers a wide range of public and private networks,
communications systems and software, data networking systems, business felephone systems and microelectronic
components, Bell Labs is the research and devetopment am for the company. For more information on Lucent
Technologies, wsit the company S web site at http Ilwmv lucent com.

News Media Conference Call Scheduled '

A naws media conference call concemmg this announcement is’ scheduled for today, Dec, 1, at 12:30 P.M. E=zs'ern Tims
Scoft McNealy, Sun cha:rrnan and CEO and Rlch McGinn, Lucent chairman and CEO, will be participating on the call.

To access the call, please dial 800653-0349 for lhe U.S. and 612-288-0340 for intemational participants. No access code is
required.

! ARURERR RS A
T fs !

A replay of the news media cbnféréndé céll‘v'ﬁil' be available. fo access the repiay number please dial 800-475-6701 or 320-
365-3844 for intemational callers The access code is "484980."

Sun, the Sun logo, Sun Mlcrosystems Sun Netra Solaris, Sun Enterprise, Hot Java and The Network Is The Comptrter are
trademarks or registered trademarks of Sun Microsystems, Inc. in the United States and in other countries.

Press announcements and other information abaut Sun Microsystems are available on the Intemet via the World WideWeb
using a tool such as Netscape Navigator or Sur's HotJava browser. Type hitp:/fwww.sun.com at URL prompt.

-30-ss/ny* i

CONTACT: Lucent Technologies Murray Hlll

Dick Muldoon, 508-370- 7399 \mce 508 387 7297 pager

-
Tuete (: |

remuldoon@lucent.com  © .'f .

or R

Sun Microsystems, Palo Alto

Maria Viliarino, 650-786-3205 wice; 408-921-2385 mobile
maria.vilarino@sun.com

KEYWORD: NEW JERSEY CALIFORNIA

INDUSTRY KEYWORD: TELECOMMUNICATIONS NETWORKING INTERNET E-COMMERCE COMPUTERS/ELECTRONICS
MARKETING AGREEMENTS PRODUCT CONFERENCE CALLS
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