1999 Lifestyle Data
Lifestyle Profiles with the Higkest Market Index

Percent | MicroVisian j
LEISURE & RECREATION Penetration | *Index Rank
1. Shopped at Nordstrom in the past 4 wesks 13.3 i 155 3
2. Shop at Price Clubs ‘ 1.8 ; 293 2
3. Have a Chevren credit card : 9.8 ! 270 2
<. Shopped at Macy's in the |ast 4 weeks : 21.8 ! 265 3
5. Ate at Carl's Jr. in the tast 4 weeks ; 3.4 ; 2564 3
6. Renled a3 car {or business use in the past 12 months . 17.2 1 253 2
7. Cwn downhill skis/boots ; 121 i 252 2
8. Used a professicnal deaning service in last 12 months : a9 i 251 ; 4
9. _Speni 5100 or more on dry cleaning in last 8 months : 15.4 i 243 i 4
10. Contibuted $50 or mora to PBS Jast year ) 77 ! 242 i 4
11, Traveled lo foreign country for 15 or more nights in 1ast 3 years ! 11.4 i 232 4
12.  Eat 2t casual Mexican restaurants i 12.9 ] 228 1
13.  Owm a passport . : 43.9 227 ! 4
14, Zat at quick service coffes house resBurants ; 2.5 ' 225 ; 5
13, Rented a car far personal use in the last 12 months : 27.9 i 223 2
15, Went snow skiing in the last year ) : 9.9 : 22 : 3
17.  Shopped at Lard & Taylar in the past 4 weeks : 5.8 H 222 P4
18. Tgok a domestic business trip last year : 17.4 i 218 1 2
19.  Drank domestic white wine in the l2s! b months 1 19.7 [ 218 : 2
20. Usad a travei agent lo plan 3 foraign & in last 3 years i 28.5 | 217 I 2
S
. Percent | MicroVisicn
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Reason for having 2 or more lines is o use with fax machine 14.5 i 363 | 2
2. Reason for having 2 or more lines is 10 use wit PC rmodem ! 26.7 . 283 ! 2
3. Have more than one personal PC in household ; 287 259 ¢ 1
4. Reason for having primary wireless phons is business ! 12.0 2585 i 1
3. Use intematonline servigas 1.5 tmesivesk i 23.3 244 i 2
5. _Primary wireless phene is analog ! 21.6 f 243 1
7. _Average monthly sxpenses {or onlinediniamet s < 515 j 10.8 239 4
8. PC primarity used for business work ! 18.7 237 2
8. Have more than one phone line : 36.9 | 220 i 2
0. Have a pager that has nalional caverage or alghanumenc dispiay f 12.0 : 215 ; 4
Percent | MicroVision
FINANCIAL SERVICES : Penetration| Index | Rank
1. _Made savings/investments totaling over $20,000 last year ; 202 l 324 ' 3
2. Have invested in tree or mere mutmal fund amiies ! 25.0 { 315 2
3, Have lotal investable assats >$200K R T D - S S
4. _Use credit card(s) more than 10 Ymes per month : 52.3 ; 278 1
5. _Use discount brokerage services : 207 274 4
§. Hold an American Express Green, Gold, or Flatnum oedit Srd 7 256 ; 241 4
7. Have a mutual fund with 3 [oad fee 16.9 ; 238 2
8. Own stock fungs 385 228 3
| & Cwn maney market mutua) funds &9 ; 225 3.
[30. Have an avio lease 162 - 221 . §
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1999 Lifestyle Data

v'(_-. *
percent | MicroVision
MEDIA PREFERENCES Penetration Index -| Rank
‘ 1. Read Worth Magazine 92 | 132 i 3
(2. Listen to classical racio fomnat : 9.9 ) 318 T 5
3. Read Airfine Magazines i 127 i 293 i 3
{72, Usten to NPR (National Public Racit) : 0.1 : 265 i B
[75, Usten 1o all news racio formal : 173 : 240 T =
[ 6. Read George Magazine : 10.6 i 233 ! 5
[ 7. Read T-avel Magazines : 165, | el 4
[8. Read Gof For Women Magazine - : 132 : 725 Z
[ 2. Reag Epicurean Magazines : 11.8 ‘ 20 k]
$30. Read ihis Oi¢ House Magazine ] 9.5 i 209 4
17, Read Money Magazine : 10.0 ] 209 4
12 Read Smithsonian Magazine : 8.8 i 203 i 5
13, Lsten to news/@lk racio format ; 36.5 \ 195 : 2
A, Listen tojazz format ) : 115 ! 192 ! 8
15, Walch Tennis i 7.2 i 152 i 2
16, Read SusinessFinance Magazines i 35.4 i 191 i 3
17, Reac Golf Digest Magazine ! 6.4 i 190 i 4
18, Read Newsweek Magazine ! 203 i 190 : 4
1q. Read Marha Stewan Uving Magazine ¢ 75 | 190 | 2
{20, Reac PC Magazine i 6.0 | 187 | B
: : rPercent MicroVision ‘—\l\
MOME FURNISHINGS & IMPROVEMENTS Penetration index | Rank |
F. Horne has a pool oF hat Wb ! 24.0 ! rig) i1
2 Own a hot wbiwhinpod! sp2 Y 13.9 | 265 P
3. Home has a hreplace with no glass 2oors i 4.7 | 263 [ 1
2 Mome has a firsplace with glass doors i 435 : 248 | 2
5. Home has a imers for outdoor fights | 246 i 241 1
5. Crem @ espressc/cappucting makes 3 13.8 i 236 3
= Home has a oven (non-convection) secarate oM siove (rAnge toa) ; 339 } 235 3
3. Cwn a elecyic coffes grinders ; 33.0 26 i 2
2. Own a pasta macune i 7.4 217 -
[0, _Own a frash compacior i 8.8 216 [
J—
Percent MicroVision
POWER UTILITIES Penetration| index Rank |
L Have a natral gas Srepiace with oo giass doors | 13.3 ! 3t 2
3 Tiave a natural gas fireplace with giass doos i 169 | o | 2
3. Have 2 or more cental 2ir condifioners | M——‘—-L
4, Mave a3 gas range op separate from non=convecion gven } 1_6_7_____1_____._352_._—-'-—-—?:;"
5 Mave an elechic oven (non-coav.) separate fom range top ! 7.0 . ' 248 t
5. Mave a home securty sysiem 0 37.3 : 237 i 2
7 Have an eleciric pocl of hot B i 40 25 ;2
3 Have 3 nonnatural gas fireplace with giass doors 25.0 ' 202 y - B
g, Haveag§as non-convection oven sesanle from range top 73 i 198 -——-—-——: 3
10, Have a nawral gas gnil ' 113 . 1927 4
4 - Mid-Life Success Segment
Accumulated Wealth Group 1999

FOR PUBLIC INSPECTION

43

FCC4A000000237




5 Prosperous Metro Mix

Segment Concentration by Designated Market Area (DMA)
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These are typically married couples with young children, living in suburban and urban areas. They have high
income and education levels, are homeowners and work in white-collar oczuparions.

Over half of these households have childrer, ranking them sixth, and they are more likely than average to
have children of all ages. Aduits in this segment are more likely than average to be between 35 and 34,
Prosperous Metro Mix households are typically large and they rank fourth in the average number of people in
the household. These households have a median income 75% above the national average. They are most
likely to live in urban and suburban areas, and very unlikely to live in rurai areas (94% below average). This
segment contains slightly less than the average share of white households, and ranks first in terms of
concentration of Asian households. In terms of education, these households rank first in receiving an
associate degree, and second in having attended some college. They also score above average in having
received their bachelors and graduare degrees. They rank 11th in working in white collar occupations (22%
above the national average) and score very high in technical and executive and managerial positions. In
addition, they rank fifth in being in the armed forces (with 1.4% currently serving in the military). Homes in
this segment are typically owner-occupied (31% above average) with property values 65% above the national
average. Renters in this segment pay the third highest median rent.

These are the more likely to have home equity Ioans and they-have the highest share of second mortzages.
They are likely to own a PC and are most likely to switch wireless/pager companies due to price.
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years B.17 115 7
5 (o 9 Years 817 112 B

10 to 14 Years 7.82 111 g
15 to 17 Years 4 45 110 13
18 o 20 Years 3.75 g0 33
21 Years 1.10 85 35
22 to 24 Years 3.55 a5 32
25 to 29 Years 6.84 ©g7 25
30 to 34 Years 6.6¢ o8 24
35 to 39 Years 8.84 112 g
40 o 44 Years 9.51 119 6
45 to 49Years .38 118 T
50 to 54 Years 6.81 113 13
55 to 59 Years 473 100 18
80 to B4 Years 3el 86 37
65 o 0% Years 2.61 72 44
70 to 74 Years 2.02 60 44
75 1o B&Years 2.16 47 45
85 or More Years 0.52 34 48 {'\
Average Age 3382 52 41 LI
Median Age 3439 95 36

INCOME (1999) MEAN INDEX RANK
$ 0 to 15,000 3,53 20 48
$ 15,000 to 25,000 4.21 34 &8
§ 25,000 to 35000 5.73 46 47

§ 35,000 to 50,000 12.27 76 41
$ 50,000 to 75,000 27.87 144 2
§ 75,000 to 100,000 21.73 225 .2
$100,000- to 150,000 £16.73 255 4
$150000 or ~More 7.83 17 10
Average lncome $ 82,687 147 g
Median Income s 71,6384 175 5
5 - Prosperous Metro Mix Segment 1999 .
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Demographic Data

URBANIZATION {1999) MEAN INDEX RANK
Uroan 41,54 126 18
Suburben S57.09 135 18
Rural 1.38 B 43

RACE / ETHNICITY MEAN INDEX RANK
White 78.35 - 98 34
Slack 5.48 54 23
Nztive American 0.41 52 38
Asian 11.13 401 2
Pacific Istander Q.72 493 3
- Other 291 74 : 19
Hispanic 8.36 93 14

EDUCATION MEAN INDEX RANK
~ Some High School 10.79 44 43
High Schaol Graduate 24.51 83 38
Some Coilege Altendance 24.70 132 2
Associate Degree 9.10 - 148 1
dachelors Degree 21.08 161 12
Post Graduate Degrae 942 130 15

OCCUPATIONS MEAN INDEX RANK
Total White Collar 71.10 122 11
Total Blue Collar 28.90 69 40

WORKERS MEAN INDEX RANK
No Workers 4.49 34 -:.8
1 Worker 2222 79 30
2 Waorkers 54 58 120 6
3 or More Workers 18.70 140 1

1999 5 - Prosperous Metro Mix Segment
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Demographic Data

<
OWNER / RENTER MEAN INDEX RANK
Owner Occupied 84.12 131 4
Renter Occupied . 45.88 44 47
Median Rent Paid 3 672 180 3
FPROPERTY VALUE _ MEAN INDEX RANK
(1999) ) .
) S 0 to 50,000 0.67 4 47
5 50,000 to 100,00C 11.13 34 4
5100.000 to 450,000 2?.09 128 10
$150.000 to 200,000 21.82 187
$200.000 to 300,000 24.58 231 5
$300.000 to 400,000 930 229 K
5400,000 to 500,000 333 174 10
$500,000 or More 1.87 73 16
Median Property Value $ 175,305 ‘ 165
{
PERSONS IN UNIT MEAN - INDEX RANK
1 Person 10.75 44 45
2 Persons 27.78 _ BT 40
3 {0 4 Persons 435,62 141 3
510 6 Persons 13.89 148 5
7 or Mote Persons 2.16 125 g
Average Household Size 315 120 4
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 8.44 160 'f
1 Unit {(Detached) 83.50 141 . 5
2 Units 1.05 22 48
Jto¢ Units 2.83 - 30 45
10 to 48 Units 204 24 42
50 or Morz Units 0.58 13 4
Mobile Home 0.c35 13 _ 40
Other Type of Unit 0.51 46 e |
' 5 - Prosperous Metro Mix Segment 1869 ._
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1999 Lifestyle Data
Llfestyle Profiles with the Highest Market Index

Percent | MicroVision

LEISURE & RECREATION - Penetratian Index -] Rank
1. _Ale at Jack In The Box in the last 4 weeks . a5 : 258 i 3
2. Shopoed at the White Hen in the (ast6 months 5.0 : 253 ; 3
3. Shop al Price Clubs . 1.5 ‘ 252 ! 4
4. Ate 3t Cad's Jr, in the last 4 wasks . 3.2 : 251 ! 5
2. Ale 3t Chili's in the [ast 4 weeks ) 2. : 242 : 2
E. _Shopped at Nordsirom in the past 4 weeks : 8.6 ) 231 : 7
7. Shopped at ARCO in the fast 6 months : 7.4 : 203 ; 7
8. Ale at Qutbaek Steakhouse in the las: 4 weaks : 1.6 201 i 2
3. Shopped at The Limited in the past 4 wesks ! 3.5 : 193 i 8

19, Shepped at Home Depot in last 4 weeks ! 380 i 192 1

11, Shopped at Macy's in the last 4 weeks ) 15.8 i 150 1 ]

12.  Have a Shell credit carg : 7.8 ‘ 180 ! 3

13, Atz at T.G.l. Fridays in the last 4 we=ks L1 i 190 7

14 _Shopped atLord & Tayfor in the past 4 weeks : 4.9 i 187 i 5

3. Eat at quick service spacialty bage! outiets o 1.5 ; 185 i ]

18. Own racguetball equipment ; 3.6 ‘ 184 : B

17. Ata 3t IHCP in the last 4 weeks : 2.0 181 ! 3

18.  Shopped at Marshall's in the last 4+ weeks : 9.9 ; 179 i 8

15, Ata at the Olive Garcen in the last 4 weeks ; 3.1 ! 177 i 4

20. Eat at casyzl Mexican resmurants ; 10.0 ! 177 ! &

Y
Percent | MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. PC primarity used for banking/budgeting/taxes ' 8.9 i 218 | s
2. _Switched wireless/pager company dus to price i 7.5 ! 206 j 1
3. Reascn for having 2 or more lines is to use with PC modem | 19.1 ; 202 : 7
4. Have a pager that has national cverage or alphanumeric display i 111 | 198 | 5
5. Reason for having 2 or more lines is due to family size/teenagers ! 8.8 ! 188 i T
6. Average monthly expanses for wirsless servicas are $51+ i 134 | 162 ! 5
7. Average monthly expenses for onfinefintermel is < $15 ! - 8.0 | 1814 i g
8. Have more than one phone line : 303 181 .
8. Average monthiy expenses for pager services are <510 ; 115 180 ! ?

10. Average pages received par week is 11+ i 14.5 ‘ 180 ! 4

Percent MicroVision

FINANCIAL SERVICES Penetration Index | Rank

1.__Have a second mortgage on the pamary residence ! 14.5 [ 240 (1

2. Paricipate in an automatc investment program i 18.0 203 ; 2

3. Hold equity Icans ; 20.2 ; 189 4

4. Hole an American Express Green, Gold, or Plainum crecit card t 19,7 i 185 7

5. Have invested in-three or more mutual fund Ermikies i 146 | 184 T |-

5. Have a fixed rate first mortgage on the primary rasidence - 416 178 5

7. Have Farmers propertyicasualty insurance ' 143 : 172 5

8. Use discaunt brokerage services 12.9 i 171 11
LS. Use credit card(s) more than 10 imes per mont ) 320 i 170 10
lig' Azuired 3 home equity line of credit last year 103 . 169 5.

: $ - Prosperous Metro Mix - Segment
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1999 Lifestyle Data

Percent | MicraVision
. MEDIA PREFERENCES Penetration‘ - Index Rank
4. Read PC Wond ; 5.9 203 P2
2. Listen to all news radio format . 13.7 : 190 : 3
3. RMead PC Magazine . 8.9 i 183 : 7
3. Listen to jazz fornat : 99 . 166 : 11
£ Lsten lo classical radio format ‘ 5.1 i 156 -~ 10
&. Read Computer Magazines : 142 164 : [
' 7. Read Worth Magazine i 4.4 . 158 .13
8. Read Money Magazine | 75 ; 158 1 8
3. Usten to contermporary hils ragic format : 18.4 156 i 9
{18._Usten to Wall Syeet Joumal network \ 9.8 154 T
11. Read Consumer Reports ) ; 142 i 151 1 8
7 Listen 1o album ofiented/progressive rock format : 4.3 : 151 T 6
13 Read Aidine Magazines . 6.5 i 150 .2
3. Read This Oid House Magazne i 6.9 i 150 P8
15.  Watch Newsradio ! 52 | 148 | 3
5. List=n w goiden oidies radio format : 21.3 i 148 ; 3
17, Read Vogue Magazine i 6.3 i 148 L3
18, Walched ESPN2 fast week i 123 i 148 i 3
13, Watch Ally Mc3eal : i 62 | 147 i &
{20, Usien to modem rock - ] ) ] 147 1 13
o = rPercant MicroVisicn J i _
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
r‘:. Home has a pool or hot b | 19.2 i 217
[ 2 Own a trash compactor : 86 | z1
[73. Home has 2 fireplace wath glass doors \ 35.8 3 204
% Home has a fireplace with na gass daors i 25.7 i 185
S Own a hot wbiwhirpool $p3 | 94 |
8. Cwn a built-in gas oven . 228 ]
7. Own a ciothes dryer (Gas) - o 28.1 !
a., Own afireplace | |
|3._Home has a programmable thermes'at { i
[70. Home has 3 timers for outdoor lights ¥ 176 |
. percent XMicroVision
POWER UTILITIES Penelration Index
[T Have 3 natural gas fireplace with ¢iass doors i 14.9 | i
3 Have a naural gas fireplace with no glass doors i 8.7 ! 248 :
3. Rave an elecyic pool o hot b 132 l AL l. Z
% Heal pump used as aif conditionef is &+ yea™s old i 6.8 i 208 :
5 Have used voluntary tme-otuse rates in current home i 1.3 i 80, ¢
5. Heater type is heal purmp ; 134 i 178 - 6
7 Have a gas non-convection oven s20araie Tom range 1op i 6.3 : 171 L
8. Have a home securty System 25.4 ] 168 P T
g, meceived cash rebates for enersy i applignces in curent home : 10,8 . T 185 3
10, Have dothes dryer fueled by natural-gas - ] . 329 : 183 3
5 - Prosperous Metro Mix Segment )
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6 Good F amily Life

Segment Concentration by Designated Market Area (DMA)
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These are typically high income, married couples with children. They live in rural areas’and live in owner-
occupied, single family detached units. They have 2 high level of education and work in white-collar
. occupations.

Good Family Life adults are more likely than average to be betwean the ages of 35 and 59 years, and gver
10% more likely than averags to have children ages 10 to 17. Their median household incorme is §7% above
average, ranking them seventh. These adults are the second most likely to be married (24% above average)
and third most likely to live in owner-occupied and single family detached housing. Over 80% of these
households are located in rural areas, which is over three times the national average. They are found in
particularly high concentrations in the rural parts of New England, the Midwest and the West. Although they
are primarily located in rural areas, their property value is over 50% higher than the national average. They
rank third in having an associate degree and are over 40% more likely than average to have a bachelors or
post graduate degree. They are 16% more likely to have a white-collar job, ranking highest in the technical
support (11th) and executive and managerial (12th) occupations. They are the fourth mast likely to drive
alone to work, and have an above averags commute time

This segment is the most likely to own a powerboat and go power boating last vear. They read golf
magazin:s and are likely to own cross-couniry boots or ski equipment. :

1898 33 6 - Good Family Life Segment
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Demographic Data

AGE {1939) MEAN INDEX RANK
0 to 4 Years 7.39 104 17
5 to 2 Years 7.73 106 14
10 o 14 Years 7.78 110 10
15 to 17 Years 4.62 114 9
18 to 20 Years 385 97 28
21 Years 1.09 83 a8
22 1o 24 Years 3.52 - a3 35
25 o 29 Years 6.38 o1 43
a0 to 34 Years 5.91 83 45
35 to 39 Years 7.58 101 13
40 to 44 Years 9.68 121 3
45 1o 49 Years 9.02 o127 5
50 i SaYears 7.40 123 7
35 to 59 Years 5.34 112 10
50 to 64 Years 3.79 935 33
55 to 689 Years 2.91 80 38
70 to T4 Years 229 63 42
75 io 84 Years 2.58 58 42
85 or More Years 0.77 43 44 ~
Average Age 3494 95 37 i
Median Age 36.16 . 100, 25
INCOME (1999) MEAN INDEX RANK
3 0 to 15,000 5.44 32 45
) 5 15,000 to 25,000 © g.04 44 45
$ 25000 to 35,000 7.08 58 43
g 35000 to 50,000 12.82 78 39
S 50,000 to 75,000 25.56 132 3
g 75,000 to 100,000 19.09 198 4
$100,000 to 150,000 1512 230 6
$150,000 or  More 3.86 1894 9
Average Income 3 B2,460 147 9
Median Income 5 63219 167 7
6 - Good Family Life Segment 1989 .
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- Demograp_l}ic Data

URBANIZATION (1999) MEAN INDEX RANK
' Urban " 1.15 3 47
Suburpan 16.23 38 42
Rural 8262 333 5
RACE / ETHNICITY MEAN INDEX RANK
White 95.45 .'119 1
Black 232 21 49
Native American 0.35 44 4
Asian 0.98 35 41
Paciiic Istander 0.04 30 43
Cther Q.56 17 44
Hispanic 2.23 25 50
EDUCATION MEAN INDEX RANK
s Some High School 1181 48 a9
High School Graduate | 28.08 94 29
Some College Attendance 21.598 115 12
Associate Degree 8.28 134 3
Bachelors Degree 19.87 151 14
Post Graduate Degree 10.3¢8 144 4
OCCUPATIONS MEAN INDEX RANK
Total White Collar 67.33 116 14
Total Blue Coliar 3257 7 37
WORKERS MEAN INDEX RANK
No Workers 5.81 45 a7
1 Worker 2287 81 49
2 Workers 53.06 121 J
3 or More Workers 16.456 123 ]
1889 . A , : 6 - Good Family Life Segment .
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Demographic Data

OWNER/ RENTER MEAN INDEX RANK
Owner Occupied 86.29 134 3
Renter Qccupied 13.71 38 48
Median Rent Paid ) 4435 119 17
PROPERTY VALUE MEAN INDEX RANK
{1 999) : .
5 0 to 50,000 1.57 " 11 4
§ 50,000 to 100,000 15.10 a8 40
$100,000 to 150,000 28.39 132 T
150,000 to 200,000 2284 195 3
5200,000 o 300,000 21.47 202 7
$300,000 to 400,000 6.49 159 12
$400,000 to 500,000 - 227 119 14
$500,000 or More 1.88 70 18
Median Property Value $ 160,827 152 12
. i
‘ ) :
PERSONS IN UNIT MEAN INDEX RANK
1 Person 12.78 52 45
2 Persons 3125 a8 30
3 t0 & Persons 4332 134 5
5 to 6 Fersons 11.57 125 10
7 or More Persons 1.10 64 31
Average Household Size 2.96 113 S
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 2.99 Y K}
1 Unit {Detacned) 85.58 145 3
2 Units 1.98 41 43
3to 9 Units 263 27 48
10 to 49 Units 1.56 18 o
50 or More Units 0.18 4 a5
Mokile Home 4.40 .61 23
Other Type of Unit 0.70 64 s
6 - Gooad Family Life Segment 1885
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration| Index | Rank
1. Ate at Friendly's in the [ast 4 weeks : 26 248 : 2
2. Ade at Chick-Fil-A in the last 4 weeks | 2.4 219 ' 2
3. Ate at Dunkin' donuts in the last 4 wesks ! 3.8 : 228 ‘ 2
4,  Camcross counby boots or skis ‘ 7.8 ; 235 2
3. Ate at Baskin Robbhins in the last 4 wesks 2.0 : 234 1
8. Cwn downhill skis/bools ! 11.0 i 229 3
7. Ale at Applebea’s in the 1ast 4 weaks 31 : 228 1
8. Shopped at Ames in the Iast 4 weeks i 10.2 205 4
9. Ate al Chili's in the last 4 weeks i 1.7 : 193 [
10, Eat al fine dining restaurants 9.4 ] 193 1
11, Went bird watching in the last year : 9.3 i 190 ; 3
12,  Eatat quick service spedally baget cutle's i 1.7 i 189 ; ]
13.  Own a stair stepper ‘ : 5.8 : 186 : 3
4. Eatat casyal bar & grill restaurant i 14.6 184 g
15.  Waent snow skiing in the last year - ; 8.2 184 3
16.  Drive a mini-van i 12.2 i 183 2
17, Ate at Qutback Steakhouse in the fast 4 wesks | 1.4 - 183 5
18. Wenl power boating last year i 11.2 183 1
19, Purchased gins' c3afs and jackets in he last 12 months i 12.0 179 ; 2
20.  Own a power boat i 6.2 178 ! 1
i
' . Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1, Prmary reason for pager company senvices is business use l 20.2 t 202 t 3
1. Have more than one personal PC in househoid | 20.7 H 194 : 8
3. PC primarily used for business work : 13.2 ! 192 7
4, Reason for having primary wirekess phone is business | 8.4 t 186 | 5
5. Reason for having 2 or more lines is 1o use with fax machine ; 7.4 ; 185 : 8
§. Have 3 pager that has nationil coverage or siphanumeric display ; 101 i 181 [
7. Use intemetfonline sarvices 1-5 times/wes=k i 17.0 ! 179 , 8
8. PEC primarily used for educatiorn/school ! 15.6 ! 175 | 4
9. Second wireless phone is cellular ; 10.1 : 174 | 7
10, Average monthly expenses for onlinefintemet is < §15 i 77 i 173 R
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Hold equity ioans i 2.4 ! 209 1
2. Have a second mongage on the primary residence : 126 : 206 i 2
3. Have a fixed rate first mortgage on the primary residence 44.2 i 187 Z
4. Strongly Agree: Mutual fund companies give reliable advice : 114 i 185 3
5. Have invested in thres or more mutual fund families 13.9 ' 175 i 9
6. Hold .S, Savings Sords 305 171 2
7. Made savings/invesiments totaling over §20,000 last year 10.5 168 9
8. Worked wiinancal planner to set up dnandal plan 11.7 167 6
- 2. Receive pimary financial advice from a financial planner 15.2 166 7
i0. Have 3 SEP/KEOGH account - 92 185 9
6 - Good Family Life Segment
1599 Accumulated Wealth Group
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1999 Lifestyle Data

oy

’ Percent |MicraVision
MEDIA PREFERENCES Penetration Index Rank | -
1, Listen to modem rock 8.0 170 T
5 Reac Galf Digest Magazine 55 165 7
3. Watch Country Living Magazine [X:] 168 3
E Read Martha Stewart Living Magazne 6.3 ] 159 . 8
5 Wwatch Suddenly Susan 1 5.7 ; 153 ) g
\E Deten '6 sibum arented/progressive rock format i 142 i 181 v 7
7. Read Airfine Magazines .. ; 6.5 150 13
[T, Usten to Wall Steet Joumal nelwork : 95 | 150 N
| §._watch Spin City 5.3 i 149 . 3
10. Read Coungy Home Magazne 5.8 H 148 i 5
31 Reag GoM For Women Magazine ; 8.5 ; 145 : 9
12. Reac Popular Mechanics Magazine H 6.8 : 144 ' 4
- 13, Read Car & Driver Magazine ; 5.0 i 144 : g
13, Raad Money Magazine 6.9 i 143 i a0
15, Listen to NPR {National Public Radio) 5.8 ! 143 i 13
16. Watch veronica's Closel i 45 i 142 i 4
37, Lsten to ciassic rock i 114 : 141 T 7
18. Regd PC MagaTine ; 4.5 H 141 | 13
16, Listen to all spers radio format H 13.4 | 138 1 12
{20, Read Smithsonian Magazine 6.1 i 139 P13
_ s F percent | MicroVision i
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank '
li. Home has a water purifier atached o main water sugply i 14.7 | 32 i 1
7 Home has a water sohener atached 1 main water supply i 234 | 267 ! 1
3. Own a waler softener i 48.0 R 242 i 2
3. Horme has a fireplace with glass doors i 40.9 | 233 - i S
5. Own a dehumidifier i 20.0 : 209 : 2
& Own a fiding lawn mowe? 20.3 ; 204 ! 3
7. Home has a dehumidifier ; 294 i 201 ;2
2 Own a hot biwhiripool sga i 05 | 1989 [ 6
9. Own a snowblower t 181 i 195 } 4
10. Home has a pool or hot b 18.8 i 188 i &
Percent | MicroVision ‘
POWER UTILITIES Penetration Index Rank
1. Have zn cilprogane water heater i 157 | 281 |1
3 Prime heating system is oil | 20.6 ! 234 3
3 Have 3 non-natural gas firsplace with glass doors | 28.8 ' 233 ______3__-
4. HMave an eleciTic podd or hot Wb ! 13.3 ! 214 J____é...
5. Fave 2 or more cental air conditioners i 6.7 i 205 : 0
5. Heat pump uses as air conditioner is 0-5 years oid g2 200 A
7. Rave a propane, non~mnvection stove and oven combination . 7.1 197 ¢ 10
3. Pave a hatural gas fireplace with glass oors [ B8 193 . 8 \
3. Walter heater is part of a furmace or Soiler i 8.3 184 7
10. Heat purtip is used as air conditicrer 1.8 172 -4

6 - Good Family Life Segment
Accumufated Wealth Group
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8 Movers And Shakers

Segment Concentration by Designated Market Area (DMA)

7] 188 1 199
== 2901309
N 490 + more

These are typically households containing singles and couples, with two workers and no children. They live
in the suburbs and some urban areas and have high levels of education and income. '

Movers and Shakers are more likely to contain adults 30 years old and above. They rank third in having two
persons in the household (17% above average) and are also more likely than average to have only one
person, Movers and Shakers have 2 median household income that is 52% above average and rank fourth in
terms of per capita incorne. About §3% of these households live in the suburbs and another 32% live in
urban areas. They are over twice as [ikely to have received a bachelors or post graduate degree and rank
third in werking in 2 white-collar occupation. They rank third in working in professional specialty, fifth in
executive and managerial and eighth in sales positions. About one-third of these houscholds are renters, they
pay a rent which is 36% above average and they rank third in living in single unit attached housing. Over
50% have two workers in the household and they typically have one or two vehicles.

They are more likely to eat at fine dining restaurants, own 2 PC for email and business purposes, and to
obtain investments from a full-service or discount broker.

1999 " - 67 - 8- Movers And Shakers Segment
Mainstream Singies Group
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Demographic Data

-y

AGE (1998) MEAN INDEX RANK
0 teo 4 Years 5.26 74 40
5 to 9 Years 5.72 79 39
10 to 14 Years 5535 78 40
15 o 17 Years 2.95% 74 40
18 to 20 Years 2.85 68 47
21 Years 0.98 75 47
22 to 24 Years 3.23 85 45
25 to 23 Years 6.88 98 24
30 to 34 Years 7.3 111 13
35 to 39 VYears .00 114 7
40 to 44 Years 8.94 112 10
45 to 49 Years 8.22 115 9
3 to  S4Years 7.25 120 g
55 to 59 Years 5.57 117 7
g0 - to 64 Years 4435 112 14
55 to 69 VYears 4.05 111 16
70 ¢ 74 Years 3.78 112 18
75 o 84 Years 532 145 17
g5 or More Years 2.04 119 15
Average Age 40.00 109 10
Median Age 40.54 - 112 10

INCOME (1999) MEAN INDEX RANK -
S 0 to 15,000 7.43 43 41
$ 15,000 10 25,000 7.81 57 1
§ 25000 to 35000 g.14 7 41
$ 35,000 to 50,000 14.71 91 34
$ 50,000 to 75,000 22.52 116 11
g 75,000 to 100,000 14.54 154 10
-15100,000 to 150,000 12.57 181 B
$150,000 or More 10.88 240 7
Average Income 5 82,884 148 7
Median Income $ 52,108 152 10

8 - Movers And Shakers Segment 899 -

Mainstreamn Singles Group
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Demographic Data

URBANIZATION (1999}

MEAN INDEX RANK
Urban 32.43 98 22
Suburban 64.16 152 c
Rural 3.41 14 35

RACE / ETHNICITY MEAN INDEX RANK
White 00.98 113 16
Black 423 35 37
Native American 0.30 38 45
Asizn 3.32 120 17
Pacific Islander 0.06 38 38
Cther 1.12 28 42
Hispanic 3.81 42 40

EDUCATION MEAN INDEX RANK
T Seme High Schoot 7.87 31 47
High School Graduate 17.05 57 45
Some College Attendance 20.04 107 22
Asscciate Degree 8.30 102 20
Bachelors Degree 29.03 221 4
Fost Graduate Degree 19.91 278 5

OCCUPATIONS MEAN INDEX RANK
Total White Collar 81.80 140 3
Total Blue Collar 18.40 44 48

WORKERS MEAN INDEX RANK
No Workers 1017 78 35
1 Worker 25.87 g2 40
2 Warkers 5247 115 §
3 or More Warkers 11.4% 86 30

1999 8 - Movers And Shakers Segment
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
T Owner Occupied 64.19 100 28
Renter Qccupied ) 35.81 100 23
Madian Rent Paid g 510 136 8
PROPERTY VALUE MEAN INDEX RANK
(1999) :
) 0 o 50,000 0.8 7 as
$ 50,000 to 100,000 13.81 42 41
$100,000 to 150,000 26.14 121 12
5150.000 to 200,000 19.41 166 g
£200,000 to 300,000 - 20.86 1986 g9
$300,000 tc 400,000 8.89 218 10
S400,000 to 500,000 437 228 .9
$500.000 or Mare 578 214 9
‘ Madian Property Vaiue $ 173,896 164 9.
PERSONS IN UNIT MEAN INDEX RANK
4 Ferson 25.68 122 15
2 Persons 37.38 117 -3
3 to 4 Persons 2623 B3 39
5 to 6 Persons 531 57 42
7 or More Pefsons 0.54 31 )
Average Household Size 2.29 87 42
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 10.75 204 3
1 Unit (Detached) 5348 31 a3
Z Units 497 103 18
3 to 9 Units. ©13.41 139 18
10 to 49 Units 12.48 146 13
50 or More Units 3.20 75 18
Mobile Home 0.50 8 24
Other Type of Unit 1.08. 98 32
& - Movers And Shakers Segment 1999

Mainstream Singles Group
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent MicroVision
LEISURE & RECREATION Penetration Index Rark
1. Eatat quick service specialty bage! outets ap i 138 3
2. Eatat Asian restaurants 9.2 226 - 3
Jd. Ale at Boston Market in the last 4 wesks 4.0 \ 218 : 3
4. Eatal quick senvice cotfes house resurants : 2.4 j 212 - 8
5. Zat at casual Asian restaurants i 9.1 i 212 ; 5
6. Satatfine dining restaurants 10.2 : 208 . 8
7. Spent $100 or more on dry deaning in 1ast 6 months 12.5 : 204 ; 3]
8. Ate at Papa John's in the last 4 weeks ; 2.4 : 204 [ 3
9. Shopped at Nordstrom in the past 4 weeks ! 7.6 H 203 ! 8
10.  Ate a1 T.G.|. Fridays in the last 4 weeks i 1.2 ; 200 ¢ 4
11, Ate at Cad's Jr. in the last 4 weeks | 2.5 200 t 4
12, Used 2 professional deaning service in last 12 months 7.0 185 ; 5
13.  Ate at Chili's in the last 4 weeks H 1.8 158 4
14, Played tennis in the past year P 8.9 184 7
15,  Shopped at Neiman Marcus/Saks Fith Ave. in the past 4 weeks H 4.4 ! 193 [
18, Ale at Chick-Fil-A in the last 4 wesks i 1.9 | 153 | 4
17.  EZat at casual bar & grill rastaurant 15.3 } 182 | 4
18.  Travaled o foreign country for 15 or more nights in tast 3 years 9.4 152 i 7
18, Zat at quick senice bakery/bagel shops i a9 180 } 5
20.  Eat at casual Mexican restaurants i 10.7 188 t 5
n
Pearcent | MicreVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Average monthly expensas for orlinefintemelis < $15 | 8.8 i 199 | 8
2. PC primarily used for business work ! 14.8 ; 187 | 8
3. Spend less than 10 hoursiwesk teiecommuting ; 8.8 ! 185 i g
4. PC primarily used for email ] 8.5 i 172 g
5. PC primarily used for other purpcses ! 6.2 ! 171 3
6. Use intemeVonline services 1-5 imesiweek i 15.6 163 1C
7. Have voice mail with wireless phane | 6.8 157 i1
8. Have more than cne persanal PC in housahold i 16.8 155 L0
9. Use intemet/online servicas 11 or mor: imes/week - 10.5 153 | 10
10. Primary wireless phone is analog I 13.6 i 153 ! 7
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Made savings/invesnents totaling over 520,000 Jast year i 14.0 | 225 i 5
2. Hold an American Express Green, Gold, or Platinum credit card | 21.9 ! 206 5
3. Use credit card(s) more than 10 fimes per month i 386 i 205 T
4. Strongiy Agree: Brokerage firms give reliable advice ; 12.7 | 20 ;2
5. Use discount brakerage services : 14.8 : 197 9
6. Have total investable assets >$200k 13.4 : 193 10
7. Use full service brokerage services 32.9 182 : &
8. Have invesied in three or more mutual fund Smilies 14,2 179 ! 8
- 8. Have 3 SER/KEOGH account | 9.7 175 . 7
10. - Have 3 money markat depasil aceount " 1317 . 172, 8
8 - Movers And Shakers Segment
1299 Mainstream Singles Group
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration | ° Index Rank
\i. Listen to NPR (National Public Racio) 10.2 ‘ 268 i ]
P Read Aifine Magazines ' 10.1 : 232 , &
3. Read Wonh Magazine . 6.4 ) 230 | g
[_4. Read Srnithsonian Magazine . 9.4 : 215 5
5. Read Gaif Digest Magazine . 6.7 : 200 | 3
. Read Golf ror Women Magazine : 11.1 - 189 ! 5
7 Reac Martha Stewart Living Magazine H T4 188 I 3
8. Read Travet Magazines : 13.7 - ‘ 187 . 5
778, Usten to classical radio format ; 57 : 185 P T
[70.  Read George Magazine - : 8.2 : 181 I
11. Read PC Magazine i 5.8 : 179 ; 8
* [12__Wateh Tennis i 55 : 174 T B
'13. Read Epicurean Magazines i 8.3 : 174 7
14, Read Money Magazine : 82 ] 171 ! 5
15, Read Women's Fashion Magazines : 10.1 : 168 g
15, Read This Oid House Magazine ' 7.7 1 167 &
17, Read Vogue Magazine 7.4 i 168 i 9
18, Read PC Word : i 438 : 165 | 8
15, Read Business/Finance Magazines i 17 ; 163 | 5
[ZC. Read Newsweek Magazine : 17.1 ! 163 i 8

] ‘ Percent | MicroVision 1
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has a fireplace with no giass doors ; 26.5 ! 204 ] 4
= Own 3 espressolcappucang maker i 11.0 ! 189 \ 6
3. Own 2 trash compacior : 7.3 ! 178 ; 7
4. Cwn a pasta machine i 5.8 i 172 i 10
5 Own a stechric ooffee grinders . i 233 . & 160 i &
£ Home has a timers fos indoor lights ] 270 i 156 i 1
7. rerme has 3 freplace with glass doors ] 26.9 } 453 L
8 Own a hot wbiwhirlpoo! 3pa 4 7.9 | 151 i []
§. COwn agarbage dispcser : 365 | 150 - | 8
{40, Own a hreplace i 26.7 : 143 ] 10
Percent MicroVisien \
POWER UTILITIES . - Penetration| Index Rank
T Fay gas bil with automatic payment method [ ;}_____3{'2____1__._%-—
2 Fave a natural gas fireplace with 09 glass doors ' 6.9 _____3_93_____[_.._—6-~
3. Pay electic bill with automatic payment ! 14.0 ______}_93_____:-——3—-
Z. Heat pump used as aiv conditioner is §+ years old . 5.7 i _____!15__-—,'———‘
T Have 3 natural gas fireplace with glass doors - 79 T 472 PN
6. Have an electic grll ) : 57 : 152 - 5
7. Have a home securily sysiem : 295 : 143 W
3. Have a non-natural gas fireplace with glass deors . 176 142 i1z
G, Healer type is heat pump . ] : 10.4 . 138 . 10
0. Have used voluntary rme-af-use raes in cumrent home . 8.5 i 135 K [
8 - Movers And Shakers Segment
Mainstream Singles Group . 1089
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10 Home Sweet Home

Segment Concentration by Designated Market Area (DMA)

Z
188t 189 T ;.
- == Wt
I i%% o e ,‘;’;

" These households are typically married couples with onz or no children at home. Thev have an above
average household income, own their home and are primarily concentrasd in the suburbs.

Adults in the Home Sweet Home segment are more likely than average to be 40 years of age cr older.
Children are present in about 37% of these households, which is slightly higher than the national average.
They rank in the top 15 in both median household and per capita incoms, and rank ninth in the percentage
that receive retirement income. These households are more likely than ayerage to-contain two to four people.
They are 56% more likely than average to live in the suburbs, ranking them eighth. They have an above
average likelihood of having z college or graduate degree and they are 18% more likely than average to have
a white-collar occupation. In particular, they are over 20% more likelv than average to work in executive
and managerial, and professional specialty pesitions. Almost 80% own their homes and their property value
is about one-third higher than the national average. They typically have two or more vehicles and workers in
the bousehold, drive alone to work and have an about average commnute time of just under 22 minutes.

This segment is more likely to have a second mortgage or home equity loan and are actively saving for

retirement. They eat at fine dining or casual restaurants, shap 2t up-scale department stores, and listen to all
sports and news radio.

1988 ' _ 79 10 - Horne Sweet Home Segment
Mainstrearn Families Group -
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Demographic Data

-
AGE (1999) - MEAN INDEX RANK
0 1t 4 Years 6.37 90 37
5 1o g Years 6.54 91 32
10 to 14 Years: 6.63 94 33
45 to 17 Years 3.8 a7 29
18 to 20 Years 354 85 38
21 Years 1.10 85 - 34
22 to 24 Years 3.49 .82 38
25 to 29 Years 662 94 3
30 to 34 Years 6.66 94 kv
a5 to 39 Years 7.78 98 - 24
40 to 44 Years 842 106 14
.las w0 49Years 7.1 111 13
- 50 i 54 Years 7.01 116 10
55 to 58 Years 3.57 117 &
0 to 64 Years 4.58 15 B
§5 to 63 Years 406 111 15
70 to 74 Years 383 108 18
75 to 8L Years 4.339 100 28
g5 or More Years 1.5C 88 33 ;
Averzge Age 38190 104 1T (\
Median Age 28.58 107 15 .
INCOME (1999) MEAN INDEX RANK
s 0 to 45,000 7.20 42 42
$ 15,000 to 25,000 8.38 61 39
§ 25000 to 35,000 Q7% 78 38
S 35,000 to 50,000 16.09 98 26
$ 50,000 to 75,000 2532 136 3
$ 75.000 to 100,000 15.88 165 8
$100,000 to 150,000 10.88 166 1
$150,000 or More 5.48 120 13
Average Income S 69,825 124 12
Median Income § 58,142 142 LA
10 - Home Sweet Home Segment 1999

Mainstrearmn Families Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 30.20 91 23
Suburban 65.88 156 8
Rural 392 16 32

RACE / ETHNICITY MEAN INDEX RANK
White 82.11 115 . 11
Black 3.57 © 30 3s
Native American 0.38 49 39
Asian 2.45 38 22
Pacific Islander 0.07 48 33
Qther 1.42 36 39
. |Hispanic 466 52 34

EDUCATION . , MEAN INDEX RANK
Some High Scheol 13.81 56 35
High School Graduats 2837 98 26
N Some College Attendance 22.19 118 7
Associate Degree 1.72 T 125 8
Bachelors Degree 17.72 135 15
Post Graduate Degree $.09 126 168

OCCUPATIONS MEAN INDEX RANK
Total White Collar £68.61 113 12
Total Biue Coltar 31.39 75 39

WORKERS MEAN INDEX RANK
No Workers 9.75 75 7
1 Worker 24,58 88 44
2 Workers 48.20 108 18
3 or Mare Workers 16.47 123 7

1933 : _ 10 - Home Sweet Home Segment
. ) S ' Mainstream Families Group
' ) 81 o '
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Demographic D

OWNER / RENTER

Owner Occupied
Renter Occupied
Median Rent Paid

PROPERTY VALUE
(1999)

§ 50,000
$10C,000
$150.000
$200,000
$300,000
$200,000
$500,000

to
[ {s]
to
to
to
to
or

S 0 to 50.000

100,000
150,000
200,000
300,000
400,000
500,00C

More

Median Progerty Value

§ 12

PERSONS IN UNIT

1 Person
2 Persons

1 to 4 Persons
510 6 Persons
7 or More Persons
Average Househoid Size

[

UNITS IN STRUCTURE

2 Units

3to 9 Units
10 to 49 Units
50 or More Units
Mobile Home
Other Type of Unit

{1 Unit {Attached)
1 Unit (Detached)

10 - Home Sweet Home Segment

Mainstream Familizs Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percant MicroVision
LE’SURE & RECREAT!ON Penetratjcn lﬂdﬂ_x Rank
1. Ate at Friendly's in the last 4 weeks ’ 2.3 : 219 3
2. Ate at Dunkin’ donuts in the |ast 4 weeks : 3.1 - 203 3
3. Ate 21 7.G.i. Fadays in the last 4 weeks - 1.0 . 173 9
4. Zsi at quick service donut restayrants : 4.8 : 168 3
5. __Zaiat amily style eoffee shops - : 5.4 ] 160 )
5. Shopped atlLord & Taylor in the past 4 weeks ’ 4.0 ! 154 1
7. Als at the Olive Garden in the iast & weeks ' 26 : 151 5
8. Shopped at Home Depot in fast 4 weeks ; 29.1 . 147 9
8. Owm a siir stepper i 5.4 ; 148 8
13, Eatat casual Iahan restaurants ; 5.8 146 13
11, Shepped at Macy's in the last 4 waeks : 1.9 | 145 14
12, Eat at casual bar & grill restaurant ! 11.5 ; 145 R
13, Ale atlack In The Baox in the Iast 4 weeks ; 20 ! 144 [
i+ Have 3 Mobil eradit card ; 6.8 ; 143 t10
15, Usee professional carpet cleaning secvice in ast 12 months i 11.9 i 143 R1]
16.  Eat at fine dining restaurants . 7.0 ; 143 i 18
17, Ale at Bostan Market in the Iast 4 wesks . 2.7 143 i 14
13.  Owm orleasa a station wagon i 7.9 143 | 7
16,  Purchase full servica gasaline ) 13.2 142 i [3
20, Own golf clubs : 17.5 142 ! 9
: : Percent MicraVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Average menthly expenses for onlinefintemes is < $15 i 6.5 I 147 I 15
2. Reason for having 2 or mare lines is o use with PC modem ; 13.8 ! 146 i 10
3. Primary wireless phone is analog ; 12.7 i 143 L
3. Reason for having primary wireless shone is business - 6.3 i 139 L
5. Second wirsless phone is cellular ; 8.0 ; 138 L
5. Average monthiy expenses for wirsless services are <$z0 ' 7.5 ! 137 tT 8
7. PC primarity usad for suring intemet oc world wide web ' 4.7 | 136 12
8. Useintamelonline services 11 or mors Smesiweek i 9.3 135 {13
9. RAsascn fir having primary wireless shone is safety j 20.2 135 : 7
10.  PC prirmadly used for ather gurposes ‘ : 4.9 134 i e
Percent MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Hold equity icans { 17.8 : 167 i &
2. Have a second mortgage on the primary residence B 9.8 160 - 5
3. Mave an auto lease ; 11.0 i 151 10
4. Hold an ATAT Universal Card ; 19.0 ; 143 10
5. Have a fixed rate first mortgage on te pnimary residence : M5 i 147 : )
5. Hav® a mutyal fund with a load fee . . 10.4 : 146 . 12
7. _Investin an annuity for retirement savings : 10.8 ; 143 : 10
8. Stongly Agree: Mutual fund comparies zive religble advice 87 . 141 i 12
179, Own stock funcs } 238 | 141 .13
(10 Use ondine service for research ane 1o obain finandial info ‘ 313 140 © ¢ 12
: ‘ 10 - Home Sweet Home Segment
1989 Mainstream Families Group
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1999 Lifestyle Data

Percent | MicroVision

MEDIA PREFERENCES Penetration index Rank
rw. Usten to ail sports radio format ! 14.1 : 147 L
2. Usten to all news radio format ; 10.3 ! 143 AT
3. watched the US Open Gaolf Championships . 13.4 , 143 i E]
4. Listen to cassical radic forrat 4.4 : 141 .14
S Head Martha Stewart Living Magazine 5.6 R 141 ;10
5, Walch Kennedy Center Honors 6.7 : 140 . 1
7. Read Consumer Reports 3.0 ¢ 138 10
8. Lslen to Wall Seet Joumal netwark 8.8 ; 138 ; 9
g, Read Golf Digest Magazine 4.6 : 137 .13
10, Usten o modem rock 6.3 i 135 : 17
11, Resq PC Word 38 | 135 i 18
12, Read Goif For Women Magazire 7.8 ; 134 .12
13. Listen o jazz format 8.0 i 134 .18
[7a. Watch Spin City 56 g 133 S
15, Usten ‘o golden oidies radio format ; 19.0 i 133 i 9
15. Read Money Magazne i 5.4 | 133 ;12
17. Read Worh Magazine i s : 432 i 14
{78, Waiched CNEC last week - 14,5 i 131 i 13
19. Read Aifine Magazines i 57 i 131 i 15
[70.  Watch Drew Carey Show ; 11.4 t 130 ; 4

HOME FURNISHINGS & IMPROVEMENTS

Percent ‘MicroVision
Penetration index

Rank
rm Home has @ fireplace with glass doors i 28.5 i 162 10
7. Home has 2 denumicifier i 237 . 182 ; 5
7. Own a dehurnicifier ! 15.4 ; 158 T
4. Own a snowdlower i 124 | 151 ;10
{75, Home has a tmers for indoor igh ; 26.0 : 150 T
5. Home has a pool or hot b 13.3 i 150 | 10
7. ©wm afireplace i 278 ) 149 | g
5. Own a pasta machine ! ) \ 148 AL
[T, Horne has a carbon monaxice detact i 28.1 | 146 T4
{70, Own a ciothes dryer (5as) ! 23.5 f 144 18

Percent
POWER UTILITIES penetration
. Have 3 non-natural gas ficeplace with glass doors i 204 : !
5 Last concad gas company o reporta service disrupton 83 T B
3. Have a natural gas grill : 113 - >
4, Pay gas bill with actomatic payment method ; 83 | :
T Have an exanded service contrac fom gty ~ompany 7.1
E Recewed cash rebates 1o buy energy eft. appl. in current home 10.0
7. Have an electic pool or hot tub 9.4
3. Have a nawral gas fAireplace with glass ¢oos : 68
T Have dothes cryer fueled by naturs! Gas 28.7
T0. Have paricicated in home snergy 3ucits it current home 1€.3

10 - Home Sweet Home Segment
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12 A Good Step Forward

Segment Concentration by Designated Market Area (DMA)

] 1Hite 193
- == mum
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These are typically 22 to 44 year olds living in non-family households with one or two people. They are
concentrated in urban areas, are renters, have above average household income, and high per capita income,

This segment contains a very large share of adults with an average age of 41. Another 9% are over the age of
75, which is also well above average. Over 40% are non-family households (ranking them fourth), and only
15% of these households have children, well below the national average. Over 48% of these are single -
person households (98% above average) and another 35% have two occupants.  Although the median
household income of this segment is just above the national average, they rank eighth in per capita income
(51% above average). They are 85% more likely than average to live in urban areas, and less than one
percent live in rural areas. About two-thirds of these are renter-occupied househoids (well above average),
and they rank ninth in amount of rent paid. They are over twice has likely to have a bachelors or graduate
degree, and almost 80% have white-collar occupations (ranking them sixth in this category). They rank in
the top five in living in structures with between 10 to 49 units and 50 or more units. Over half of these
touseholds contain two workers, and they rank first in having one vehicle in the household.

A Good Step Forward is the most likely to have renters insurance and the second most likely to have changsd
their residence or relocated last year. They arc also likely to eat at casual dining restaurants, shop at upscale
department stores, and read women's magazines.

1999 : : ‘ 91 12 - A Good Step Forward Segment
' Mainstream Singles Group
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Demographic Data

AGE (‘1999) MEAN INDEX RANK
0 to 4 Years 379 54 45
5 to 9 Years 422 58 43
10. to 14 Years 3.60 51 45
15 1o 17 Years 1.57 a9 a7
18 to 20 Years 1.97 AT 49
21 Years 0.9z 71 48
22 to 24 Yeers 418 110 11
25 to 29 Years 9.87 . 142 3
30 to 34 ears 10.77 151 2
35 to 39 Years 11.28 142 3
A0 to 44 Years g.29 117 7
45 to 48 Years 7.14 101 18
50 to 54 Years 581 =153 23
§35. to 59 Years 4.47 84 33
§0 to B4 Years 3.84 95 kY
g5 .to 69 Years 3.80 104 19
70 o T4 Years 3.0 116 14
75 to 84 Years 6.5 142 8
85 or More Years 2.85 172 8
Average Age 4157 114 7
Median Age 4077 113 8
INCOME (1999) MEAN INDEX RANK
) 0 to 15000 13.44 78 33
$ 15,000 to 25,000 13.25 36 35
$ 25000 to 35000 14.27 114 21
§ 35000 to 50,000 18.93 117 =]
§ 50,000 to 75,000 18.59 101 18
5 75,000 to 100,000 g.24 96 18
$100,000 to 150,000 6.11 93 15
£450,000 or More 5.16 113 14 -
Average Income S 57,543 102 15
Median Income S 42157 103 17
12 - A Good Step Forward Segment 1985
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Demographic Data

URBANIZATION (1999) - MEAN INDEX RANK |

Urban 60.98 185 10
Suburban 38.22 9 22
Rural 0.80 3 44

RACE / ETHNICITY ' ' MEAN INDEX RANK
While 86.78 108 25
Black 6.44 53 : 25
MNative American 0.358 45 42
Asian 412 148 15
Pacific Islander .0.11 78 1
Qther 2.21 53 27
Hispanic 6.31 74 24

EDUCATION - MEAN INDEX RANK
o, Some High School 1068 43 a2
High School Graduate 15682 65 45
Some College Atlendance 21.91 17 19
Assacizte Degree 6.85 © 108. 13
Bachelors Degree 26.23 200 7
Post Graduate Degree 14.8¢2 206 11

OCCUPATIONS MEAN INDEX RANK
Total White Collar 78.34 135 8
Total Blue Collar 21.66 52 45

WORKERS MEAN INDEX RANK
No Workers 13.26 102 27
1 Worker 26.58 96 ‘ 36
2 Workers 52.28 115 11
3 or More Workers 7.48 58 44

1999 - 12-A Good Step Forward Segment
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 30.28 47 - 42
Renter Occupied 63,72 185 9
Median Rent Paid s 498 133 9.
PROPERTY VALUE MEAN INDEX RANK
(1999} .
S 0 to 50,000 1.70 11 41
5 50,006 to 100,000 16.94 52 39
$100,000 to 150,000 2368 $10 17
5150,000 to 200,000 16.07 137 12
$200,000 to 300,000 18.48 174 11
$300,000 to 400,000 9.85 237 8
S400,000 1o 500,000 5.3% 282 6
$500,000 or More .B.08 301 T
Median Property Value $ 173,885 164 10
PERSONS IN UNIT MEAN INDEX RANK
1 Person 4859 198 4
2 Persons 3488 109 11
3 to & Persons 1424 44 47
3 to 5 Parsons 2.04 22 4
7 or More Persons 027 16 43
Average Household Size 1.7¢ 68 47
UNITS IN STRUCTURE MEAN INDEX RANK
' 1 Urit (Attached) 5.53 105 22
1 Unit (Detached) 13.60 23 43
2 Units 2.85 59 35
3 to @ Units 18.81 195 s
10 to 49 Units 3396 398 1
50 or More Units 23.28 542 5
Mobiie Homa 0.35 8 3
Other Type of Unit 1.23 126 14
12 - A Good Step Forward Segment 186¢

Mainstream Singles Group
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent |MicroVision| |
LE[SURE & RECREATION Penetraﬁon Index Raﬂk
1. Shopped al Neiman Marcus/Saks Fiith Ave. in the pas: 4 weeks 6.0 257 5
2. Eai at quick service coffee house restaurants 2.4 213 - =
3.  Eatat casual Asian restaurants 8.9 2086 ' T
4. Zat al quick service deli restaurants 7.9 204 3
3. EZ3t at fine dining restaurants 10.0 204 9
6. Ate 3t Chili's in tha last 4 weeks 1.8 200 3
7. Eat 2t quick service spedialty bagel oullets 1.8 200 7
8. Zat at casual Mexican restaurants 11.3 : 199 4
3. Exercise 2 imes per week al a fitness club 16.7 i 199 3
13.  Eat at asual Italian restaurants 9.1 : 154 4
11.  Ea! al midscale Italian res@urants 5.2 ; 193 4
12, Ate at T.G.. Fridays in the last 4 weeks 1.1 ! 191 [
13.  Shopped at The Limited in the past 4 weeks 5.4 i 187 : 8
1+, Shopped at Nomisirom in the past 4 weeks ; 59 i 184 ; g
15. Shopped at The Gap in the last 4 weeks : 11.7 | 183 : 9
16. Eatatcasual bar & grll restaurant i 14.5 | 183 i 7
17, Shecped at Lord & Taylor in the pasi £ weeks H 4.8 i 182 i g
18.  Aie at Boston Marketl in the last 4 wesks i . 3.3 ! 180 : 7
19. Ate 3t Outhack Stsakhouse in the last 4 weeks i 1.4 j 176 i 9
20.  Aftended movies 2-3 times per month 12.3 i 174 : 4
’ Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Switched online/fintemel service provider at least once last year i €.1 | 172 i 10
2. Have voice mail with wireless phone } 7.2 | 185 ) 2
3. PC primanily used for amail : a3 164 7
4. Have call waiting with wireless phone i 12.9 160 ! 3
5. PC primanly usad for business work i 12.5 158 - 13
6. Have voice mail for regular wire phone i 16.5 157 ! §
7. Spend less than 10 hoursiweek lelecommuting i 7.4 ] 155 i 12
8. Primary reason for pager comparny services is business use - 15.4 | 154 i 7
9. PC pimarily used for other purposes - ; 54 ! 150 ' 5
10, Switched long distance company due to compebior's promotion ] 13.9 i 148 { 5
Percent MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Have renter insurance 5 31.6 i 329 ' 1
2. Use discount Srokerage Services ' 161 | 214 8
3. _Made savingsfinvestments totaling over $20,000 last year ! 11.5 ! 184 8
4. Use credit card(s) more than 10 times per mont U6 i 184 9
5. _ Changed residence or relocated 1as! year 229 i 18 P2
| 5. _Hold an American Express Green, Gold. o¢ Platinurn credit card 18.0 ! 169 P10 -
7. Have investad in three of more mutual fund 2milies 13.3 : 168 10
B, Use on-line service for research and o obtain fnancal info 173 ] 167 T
. | 9. Have accidentat geath & dismembarment insurance 14,3 i 166 3
f 10.  Have a mutual lund with ng loag lee 323 - i 163 &
12 - A Good Step Forward Segment
1399 Mainstream Singles Group
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1999 Lifestyle Data

Ppercent MicroVision
rl'V'IEDl)‘-’t\ PREFERENCES Penetration Index Rank
| 1. Read Women's Fashion Magazines 121 200 © 5
72, Read Vogue Magazine : B4 ] 197 1 s
{73___Usten to jazz format : 11.8 i 187 5

4. Read George Magazine i 8.8 i 154 7
5. Read Worth Magazine . 5.3 131 ] 3
5. Listen o NPR (Mational Public Radio) 7.2 187 , 11
[[7._Read Cosmapolian Magazine 142 186 i 5
8. Listen ta modem rock : 8.7 185 I 5
[T, Read Rolling Stone Magazine : 74 183 ]
10. Read Aidine Magazines i 7.8 i - AB2 ! 3
11, Read Glamour Magazine ! 103 ! 181 i 8
12. Read Travel Magadnes H 127 i 174 ! 5
13, Read PC Magazine ; 5.4 ! 166 TR
14, Read Epicurean Magaznes ! a.8 | 165 i 8
75, Usten to cassical radio forrmiat i 5.1 [ 163 o1
1§, Listen to album onentaciprogressive rock format : 154 i 163 4
17. Head Newswaek MagaZine | 17.0 i 159 J g
18. Read US News & Wond Repart H 8.9 ' 155 \ 10
19, Read Compuier Magazines | -13.3 ¢ 154 ;10
70, Read PG world ] 45 | 153 S ]

- Percent | MicroVision ,l('
- HOME FURNISHINGS & IMPROVEMENTS Penetration index Rank |
ﬁ. Home has a freglace with no glass docrs t var | 150 i1
2 Own 3 espresso/cAppUGSnG Maker ! 8.0 ; 137 13 |
3, Cwn a trash compacior . 5.5 : 13 [ERL
3. Home has 3 dishwasher ; 70.7 i 126 i 14
5. Home has a water purifierfilter i 19.7 i 123 AL
5. Own a electic steam cooker i 10.8 i 1z 13;
7. Own a garbage dispeser ! 29,1 i 120 i 16
8. Home has a water purtiier attaches 0 @ aucet | 8.3 i 120 P 12
5. Home has a imers for indoor lights [ 204 ] 118 P
10, Own 3 alecTic caffee ghnders i 17.0 | 117 i 15
Percent MicroVision .
POWER UTILITIES Penetration index Rank
1. Don't know type of water heater i 29.5 |\ 23____iT___%_...
2. Don'tknow heater type l 15.6 ! _2&_____:____7-—
3 Electic bill averages less than $40 I | B oy
4. Gas bill averages 525 or jess l %2 A
5 THave 2 nawral gas fireplace with no glass coors i 5.1 I Hi_____'__._—
& Water beater is gant of a fumace of bailer 8.2 YA B g
7 Last contacied slecTic company 10 CTange of add a senvice 11.0 : 171 : 5
8 Pnme neating system fuel is elecriCty 375 180 - T
9. Would like to fead own meter onfine Over PC 18.1 138 g8
10, Do not use elecing services 4.2 135 . 47
12 - A Good Step Forward Segment -
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13 Successful Singles

Segment Concentration by Designated Market Area (DMA)

7770 160t 198
BT e 29
B SRR 4340 or mors

These are renter-occupied, non-family households, usually containing one parscn and someatimes two,
located in urban areas. They have very high income and =ducation levels, and white collar occupations.

Adults imr this segment are typically between the ages of 25 and 64, and this segment ranks first in people
between the ages of 35 and 44 years. They are over three times as likely to be non-farzily households and
they are the second least likely to have children, Thev are over twice as likely to have one person in the
Bousehold and they have the second smallest average household size. This segment has 2 median household
income 66% above average, and ranks first in per capita income (over 3.2 times the national average), These
households are found in the highest concentrations around New York, Washington D.C. and Chicago. Over
32% have a bachelor’s degree and another 31% have 2 graduate degree (ranking them first in both
categories). They rank second in the executive and managerial, and first in the professional specialty
occupations. They are aver twice as likely to live in renter-occupied housing, and they rank first in living in
stuctures with 50 or more units. Over 50% take public transportation to work and another 21% walk
(ranking them second and fourth, respectively). They are the least likely segment to work in blue-coilar
occupations, car pool to work, and live in mobile homes.

This segment ranks first for eating at quick service or fine dining restaurants. They also are more likely to
use such financial services as a discount broker, owning as American Express card and primarily bank by
ATM. -

1999 ' §7 13 - Successful Singles Segment
' Sustaining Singles Group
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Demographic Data

AGE (1993) MEAN INDEX RANK
o0 o 4 Years 2.88 41 49
5 1 9 Years 3.50 48 48

40 to 14 Years 2.91 41 48
15 to 17 Yeers 1.15 28 43
18 to 20 VYears 1.3 31 50
21 Years 0.44 34 50
22 to 24 Years 3.00 78 49
28 o 29 Years g.10 129 4
30 to 34Years 10.85 148 3
35 to 39 Years 11.83 148 1
40 to 44 Years 11.23 141 1
45 to 49 Years @46 133 3
50 to S4Years 7.82 129 2
s5 to 59Years 583 122 5
60 to 64 Years 4.51 113 10
8% o €8 Years 3.80 104 1B
70 to T4 Years 3.37 100 23
75 to 84 Years 5.07 110 18
85 or MoreYears S 2.24 130 13
Average Age 42.70 117 8
Median Age 44.85 116 1+
INCOME (1999) MEAN INDEX RANK
S 0 to 15000 582 57 38
$ 15,000 to 25,000 6.08 51 a4
3 25000 to 35000 7.654 61 44
S 35,000 to 50,000 12.28 76 40
S 50,000 to 75,000 18.38 g5 22
§ 75,000 to 100,000 12,76 132 12
$100,000 to 150,000 11.68 178 10
§450,000 or More 2047 448 3
Average Income . $ 107,582 191 3
Median Income s 58,071 88 8
13 - Successful Singles Segment. 199¢
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Demographic Data

URBANIZATION {1999) MEAN INDEX RANK
Urban 99.28 301 -1
Suburban 0.72 2 50
Rural Q.00 Q 50

RACE / ETHNICITY MEAN INDEX RANK
White 85.73 .107 28
Black 6.35 583 26
Native Armerican 0.20 - 2B 49
Asian 5.27 1¢0 10
Pacific stander 0.05 35 40
Other 2.39 60 25
Hispanic 7.80 a7 17

EDUCATION MEAN INDEX RANK
_ Some High School 783 . 32 43
High School Graduate 1117 37 50
Some Callege Attendance 14.20 76 44
Associate Degree 3.85 . b4 48
gdachelors Degree 32.43 247 1
Post Graduate Degree 30.42 421 1

OCCUPATIONS MEAN INDEX RANK
Total White Collar 88.74 153 1
Total Bive Collar 11.25 27 50

WORKERS MEAN INDEX RANK
No Workers 8.35 - T B4 41
1 Worker 26.61 95 38
2 Workers £9.31 130 1
13 or More Workers 573 .43 49

1999 13 - Successful Singles Segment
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Demographic Data

OWNER { RENTER MEAN INDEX RANK
Owner Cccupied 26.88 . an 44
Renter Occupied 73.03 204 7
Median Rent Paid S 631 169 4
PROPERTY VALUE MEAN INDEX RANK
(1999} '
$ 0 o 50,000 0.72 5 48
$ 50,000 to 100,0C0 1.71 5 49
$100,000 ic 150,000 3.48 16 50
5150000 i 200,000 522 43 42
$200,000 to 300,000 17.64 168 12
$300,000 to 400,000 15.75 387 "3
S400,000 ‘o 500,000 12.74 B68 1
$500,000 or More 4273 1591 4
Median Property Value $ 443,040 418 1
PERSONS [N UNIT MEAN - INDEX RANK
i Person 57.36 234 3
2 Persons 29 .86 a3 a3
3 to 4 Persons 11.21 35 48
5 to & Persons 1.3 15 50
- 7 or More Persons 0.20 11 50
Average Household Size 183 62 49
UNITS IN STRUCTURE MEAN INDEX RANK
11 Unit (atiached) 1.80 34 45
1 Unit (Detached) 1.08 2 50
2 Units 192 40 44
310 9 Units 11.00 114 12
10 to 49 Units 26.51 300 7
50 or More Units 56.38 1312 1
Mobile Home 0.01 0 50
Other Type of Unit 1.28 118 20
13 - Successful Singles Segment 1599
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
-LEISURE & RECREATICON Penetration Index Rank
t. st at quick servica coffee house restaurants 8.7 596 9
2. Eatat family styls coffee shops 19.6 579 1
3. Zatatiine dining restaurants 2.0 . 449 1
4. ZSatat quick service bakery/bagel shops 18.2 ; 389 1
3.  catat midscale Ilian restaurants : 9.8 : 358 1
8, Eatat guick service deli restaurants ! 12.7 330 b
7. Shopped at Lord & Taylor in the past 4 weeks : 7.8 299 b
8. Eat al Asian restaurants ! 118 289 2
9. Eatatquick service spaedalty baged outie's ; 2.6 ; 288 : 4
10.  Last domestic travel/'rip was for business 6.5 i 283 i 1
11.  Eat a3t casual Asian rest@urans 12.0° i 279 . 3
12. _ Shopoed at The Gap in the las! £ weeks 17.3 | 272 : 3
13, Used 3 Laundromat in last 6 months 242 256 i 1
13, Sravaled to forign country fer 135 or mere nignts in last 3 years 12.7 253 ! 3
15, Purchased 3 men's business suit this sast year 7.9 i 259 i 3
16, Drank imported wine in the (s § months 18.1 i 251 i 2
17.  Shepoed at Magy's in the last 4 weeks 20.2 i 247 ! 4
18, Zxercise 2 imes per week at 2 finess dub 20.7 i 247 j 1
4 Cwmi a passport B 46.3 i 240 ! E]
20.  Drank Heinekin beer in the {as! 5 months i 112 i 232 i 2
. Percent | MicroVision
COMMUNICATIONS & TECHNQLOGY Penetration index Rank
1. Have voice mail with wirsless phone j 9.6 ! 221 P
2, PC primanily used for business work 17.0 215 H 5
3. Use intemeltonline services 1-5 tmesiveek 19.3 203 B 7
4. Method of collect calling is through operator i 6.8 ! 195 i 2
. Spend less than 10 hoursiweek *slacommiuting i 8.0 i 190 ! 8
8. PC primarily used for bankingdudgetng/axes i 7.7 188 ; 7
7. _Average monthly expenses for onlinesinternet is < $13 i 8.3 187 8
8. Reason far having primary wirgless phore is business ; 8.0 177 : 5
8. PC primarily used for surfing intemet or world wide web ! 6.0 176 i 4
10.  Average monthly expenses for oniinaintemet is S22+ i 12.0 ! AN ? 3
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Hold an American Express Green, Gold, or Platinum credit card | 36.1 | 0 2
2. Made savingsinvesmments toRaling aver $20,000 last vear 19,2 i 307 ! 4
3. Have a money market depesit account 22.0 : 276 ] z
4. Have total investable assets >$200k ! 19.2 i 276 | 5
5. Use discount brokerage services : 18.0 i 239 i 7
§. Have renter insurance ! 213 T~ 5
| 7 Own stock unas : ar.0 ] 219 4
| 8. Have a money market deposit acount 32.3 : 212 i 4
| '8 Use credil cara(s) more ton 10 mes Der menth 38.3 ] 208 8
{10, Bank primarily by ATM 83.0 : 108 2
13 - Successful Singles Segment
1989 Sustaining Singles Group
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1999 Lifestyle Data

Percent | MigroVision
MED‘A PREFERENCES Penetration| Index Rank
[ 1. Read George Magazine i 41.0 ; 900 ; 1
2. Listen to dassical radic format ; 16.8 . 544 i 1
3. Read Women's Fashicn Magazines ' 20.0 331 1
4. Read Vogye Magazine ; 13.7 320 1
5. Read Worth Magazine a3 i 300 : 4
6. Listen ta NPR (National Public Radio) ! 115 300 ) 3
7. Listen o all news radio format ! 21.5 298 : 2
8. Read Roling Stone Magazine i 11.2 i 278 2.
9. Listen lo jazz format ] 15.1- i 254 | 2
10. Read Smithsonian Magazine : 10.2 ] 233 3
11. Read Travel Magazines ! 16.6 i 227 i 3
12. Read This Qld House Magazine : 10.2 i 223 : 3
13, Read Epicursan Magazines i 1.5 I 214 i 4
14, Read Goif For Women Magazine - t 1.7 ! 199 i 3
15.  Read Aifina Magazines i 8.5 i 197 7
16. Read Enterminment Weekly i a.1 i 195 5
17, Read Newsweek Magarine P 205 192 i3
18. Read Cosmopolitan Magszine 14.4 189 | 4
19. Read Glamour Magazine P 107 } 188 | 5
20, Listen to modem 1ock ' t [-X:] | 188 | 4
' Percent | MicroVision ! )
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has a cefrigerator (not frost free) H 138 | 258 ] 1
2. Home has a water purifier/filter : 213 | 134 ; g9
3. Home has a water purffier attached o a faucet L. 102 \ 132 ; 8
4 Own a humidifier i 154 ! 120 i 11
5. Own 3 buill-in gas oven i 15.1 120 R
€. Own a espresso/cappucine maker i 6.6 113 i 18
7. Own g siecnic lzaster oven | 27.8 111 P16
. Purchased a cofiee maker-automadc drip oc elecTic last year i 5.4 105 i 13
9, Home has a air cleaner ! 122 99 {19
10. Home has a hurnidifier ! 2.1 95 1 30
Percent |MicroVision
POWER UTILITIES Penetration| Index | Rank
1. Don't know type of water heater | . 653 623 -
2. Do not use electric services , i 12.3 394 i3
3. Heater type is Steam of hot walss system i 326 376 |3
4. Don't know healer type ' 21.6 308 2
5. Water heater is part of a fumace or boiler ) 5 15.7 254 : 3
6. Prime heating system is il K 25.1 i 285 2
7. Dc not have 2 cooling system thermestat ) 39.2 i 278 2
B. Gas bill averages 325 orless . 41.2 : 274 1
5. Electic bill averzges less than 340 . 51.7 : 268 1
10. Do not leave lights on o discourage theft 74.% 225 1
13 - Successful Singles Segment ‘
Sustaining Singles Group 1999
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14 Middle Years

Segment Concentration by Designated Market Area (DMA)
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This segment has a high inccme level, 2 high concentration of adults, and typically ‘work in white-collar
occupations. They are slightly above the national average in owner-occupied units, having two persons in
the household and living in suburban areas,

These adults are over 23% more likely than average to be between 50 and 64 years of age, and score above
average for all age groups over 40. These households are less likely than average to have children, slightly
more likely to be marricd and to contain two peopie. Their median housshold income is 73% above average,
while their per capita income is more than twice the national average (ranking them third). Although-
predominantly white, this segment has almost 2.5 times the national concentration of Asian households.
Over 56% of these households are in the suburbs and 27% live in urban areas. They are found in the highest
concentration along the California Coast. They arc more likely than average to have atrended some college,
rank ninth and seventh in having a bachelor’s degree and a graduate degree respectively. They are 29% more
likely than average to work in white-collar occupations, scoring above average in sales, professional
specialty, and executive and managerial positions. They also score just above the nationa! average in living
in owner-occupied units, but their property value is almost four times the national average. While most live
in single unit, detached homes, they are also over 20% more likely than average to live in structures with 10
Or more units.

Middle Years are ranks first for travel to a foreign country, owning a passport, snow skiing last year and
owning downhill skis/boots. They also like to read ravel magazines and listen to all news radio.

1999 103 ' 14 - Middle Years Segment
Accumulated Wealth Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years 5.50 78 g
5 1o g Years 5.85 81 18
10 to 14 Years 592 g4 a7
) 15 to 17 Years 353 87 33
18 to 20 Years - 354 85 39
21 Years 1 86 a3
22 to 24 Years 3.43 80 44
25 - tp 29 Years 6.65 85 3
30 to 34 Years 6.43 90 a8
a5 to 39 Years 6.86 87 45
40 to 44 Years 7.92 99 21
45 to 49 Years 8.33 17 8
50 to 54 Years 7.74 128 3
35 to 59 Years 6.18 130 2
50 to 64Years 5.03 126 4
§5 o 63 Years 452 124 6
70 to 74 Years 405 120 10
75 to B4 Years 5.40 117 14
85 or Mcre Years 2.00 . 117 19
Average Age . 20.19 110 9
Median Age 41.21 114 7
INCOME (1999) MEAN {NDEX RANK
] 0 to 15.000 9.18 53 39
§ 15000 to 25.000 7.84 57 40
S 25,000 to 35000 7.86 63 43
$ 35000 to 50,000 11.43 70 43
$ 50,000 to 75,000 16.37 84 28
S 75,000 to 100,000 11.55 120 13
$100,000 %o 150,000 12.45 180 9
§150,000 or More 23.31 510 2
Average Income $ 123141 219 z
Median Income S 70,908 173 &
14 - Middle Years Segment 18
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 2713 B2 27
Suburban 58.18 133 20
Rural 156.59 87 17
RACE / ETHNICITY MEAN INDEX RANK
White 85.30 107 27
iack 3.80 © 30 ' 38
Native American 0.41 52 37
Asian 6.351 234 &
Pacific Islander 0.30 204 4
Other 2.88 73 20
Hispanic 7.38 8 20
EDUCATION MEAN INDEX RANK
Sceme High School 12.20 49 38
High School Graduate 18.39 61 a4
Sorme College Aitendance 20,18 108 20
Associate Degree 8.60 - 107 18
Sachelors Degres 24.55 188 2]
Pos! Graduate Degree 17.98 249 7
QOCCUPATIONS MEAN INDEX RANK
Total White Collar 75.05 129 g
Total Blue Collar 24.95 g0 42
WORKERS MEAN INDEX RANK
No Workers 11.04 85 33
1 Worker 29.08 104 20
2 Workers 46.60 102 21
3 or More Workers 13.29 ag 17
1g89 , 14 - Middie Years Segment

- o ' Accumulated Wealth Group
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Demographic Data
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OWNER / RENTER MEAN INDEX RANK
Owner Occupied 70.18 109 22
Renter Occupied 29.82 B3 29 .
Median Rent Paid S 580 155 6
PROPERTY VALUE . ' MEAN INDEX . RANK
{(1999) U
3 n to 50,000 2.1 14 38
§ 50,000 t0 100,300 6.41 20 468
%4900,000 to 150,000 7.71 36 A8
$150,000 to 200,000 742 63 3
" 15200,000 to 300,000 ‘ 13.72 129 17
5300,000 to 400,000 12.00 295 7
5200,000 to 800,000 1040 528 3
$500,000 o ‘Mare 40.52 . 1508 2
Median Progerty Value § 408,168 383 2
PERSONS IN UNIT MEAN INDEX RANK
1 Person .24.01 _ a8 26
2 Persons 3594 112 7
3 tp 4 Perscns 30.71 95 31
540 5 Persons 8.08 g8 3—:~_
T or More Persans 1.26 73 27
Average Household Size 2.55 97 3
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) .00 114 _ 20
4 Unit (Detached) 64.00 108 2§
2 Units 2.74 57 g‘;
3to 9 Units 8.34 8o
10 to 48 Units 9.45 110 18
50 or Mare Units 5.00 118 14
Mchile Home 232 - 48 31
Other Type of Unit 1 108 23 |
14 - Middle Years Segment : 1999 _-
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Fercent | MicroVision

LEISURE & RECREATION _ Penetration Index Rank
3. _Shopped at Nordstrom in the past 4 wesks ‘ 17.4 i 465 ; 2
2. Shopped at Macy's in the last 4 weeks ; 371 B 453 Y
3. Have a Chevron credit card . 15.6 : 435 1
5. Conmibuted 850 or more to PSS last year 13.8 ; 433 3
3. Purchased a men's business suit this past year : 26.3 ; 382 ! 1
6. Shapped at Neiman Marcus/Saks Fifth Ave. in the past 4 weeks : 84 i arn ! F]
7. Used a maid/housekeeper in the last 12 months : 34,1 ! 363 ; 1
8. Wenl snow skiing in the last year : 15.6 350 ! 1
9. Eat at casual Asian restaurants . 14.5 ! 336 i 1

10.  Shop at Price Clubs i 2.0 324 f t

11, Traveted to foreign country for 15 or more nights in last 3 years : 15.6 § 318 | 1

12, Eztat fine dining resurants i 15.8 i J18 ! 2

13.  Drank domestic red wine in the last 5 moaths ] 21,6 i 303 ! 2

i4.  Spent $100 or more on dry cleaning in jast 5 months I 19.2 303 i 2

15, Used a professiconal cleaning service in tast 12 months : 10.2 288 i 1

15.  Own apassport i 55.1 286 ! 1

17.  Eata midscle seafood res@urants | 5.4 | 277 1

13, Own downhil! skis/bools : 13.2 i 275 1

19.  Wrote to a magazine/newspaper editor in past year i 12.0 | 275 1

20, Wrote lo an elecled official in the past yaar ! 15.5 i 271 ! 2

Percent : | MicroVision|

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank

~ 1. Reason for having 2 or more lines is i Lse with fax machine © ! 16.8 i 420 i 1
2. Reason for having 2 or more lines is i use with PC modem ; 25.7 ! 234 ! 1
3. PC primarily used for Sanking/budge ingaxes . : 11.2 | 274 ! 4
4. Second wireless phorie is ceflular ! i5.2 i 251 | 1
5. PC primarily used for business work . 201 i 254 i 1
8. Use intemeloniine services 1-5 times/week : pr =} | 240 i 4
7. _Reason for having 2 ar more lines is due o family size/leenagers : 11.1 236 | 2
8. Have more than one phone line i 39.2 234 i 1
9. Have more than one personal PC in household i 24,7 1 232 | 4

10. PC primarily used for other purpases : 7.5 ; 208 ’ 2

Percent | MicroVision
FINANCIAL SERVICES , Penetration Index Rank

1. Made savings/investments lotaling over 520,000 last year i 25.9 [ 415 M.
2. Have toml investable assets >5200K é 260 374 2
3. _ Use discount brokerage services | 24.8 ; 329 2
4. Have invesied in three or more mual fund Smilies ! 254 ! 320 4 1
| 5. Purchased a home last year : 17.4 ; 283 2
€. Own money market mutual funds . 458 . 273 1
7. _lavestin 3 fixed payment annuity : 16.0 : 273 1
|_8.  Mave a money markst deposit acaount : 40.0 : 262 1
| 5 Worked wifnancial planner 16 set uz fnencal plan 18.3 ; 259 1
10 Investin an annuity . na ! 247 : 1

. 14 - Middle Years Segment

1999 Accumulated Wealth Group
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1999 Lifestyle Data

i
Percent | MicroVision
MEDIA PREFERENCES Penetration| Index | Rank
1. Read Worth Magazine 126 i 4535 ]
{72 Usten to dassical radio format ; 13.8 5 445 ‘ 2
{ 3. _Lsten to NPR (National Public Racio) i 13.8 : 360 1
[+, Read George Magazne i 14.4 ; 316 5
5. Read Travel Magazines . 19.2 - 263 : 2
8. Read Ainine Magazines i 11.4 ; 262 ‘ 4
7. Resd Epicurean Magazines . 13.8 : 257 i 2
3. Watch Great Performances : 3.6 ! 243 ; 2
S, Walch Ally McBeal : 10.2 . § 240 i 3
[10._Read Money Magazine : 11.4 ; 237 R
[71. Read This Olg House Magazine | 10.8 : 235 2
1—12. Listen to all news radio format o 16.8 : 233 ! B
13, Usten to news/talk radio farmat 43.1 H 230 1 1
12, Reac Business/Finance Magaznes - 47.3 ; 229 1
15.  Wateh Kennedy Center Honors i 10.8 | 228 1
16. Waiched the US Opan Goif Chamoionships 15.8 210 1
17. Read US News & World Regor i 12.0 i 208 2
1. Read House Begauttul Magazine i 72 i 203 i3
19, Lisien to all sports radio format H 18,5 i 193 t 4
20, Read PC Wong i 5.4 | 185 i 4
: Percent | MicroVision { .
HOME FURNISHINGS & IMPROVEMENTS Penetration| Index | Rank
1. Home has a aven {non-convecion) segarate rom stove {range t9g) ; 540 i a7s ! 4
2. Own a trash compacior : 15.0 : 366 ¢ 2
. Cwn 2 esprasso/Cappucsing maker i 19.8 ! 338 i1
% Home has a siove (range top) separaie Tom oveq {ronconvection) i 54.7 i 301 i 1
5. Own a pasta machine i 10.2 1 Al P2
6. Own a cook top : 29.9 | 297 P
T Own 2 elecyic coffee grinders i 42.5 ] 292 P 1
B Own a mrge/micowave oven comba  ” i 204 I 2% 1
9. Own a ho! tubhwhirlpeol spa i 14,4 | 773 : 3
10, Home has 3 pool of hot tub . | 225 | 270 i 2
Percent | MicroVision
POWER UTILITIES _ Penetration Index Rank
1. Have 3 nawral gas fireplace with glass doors i pr X i s 2
2 Have 2 or more central air conditioners 1 13.7 ] 420 I
3. Have a gas, non-convection oven segardie from stove 149 | 408 —
4. Have a gas range top separate from pon-conveciion oven i 42§£____l_______3§3-———4———}_'
5. Have an elecyric, non-conveclion ovefl separate from stove : 403 ! 35E___.—’-—--—-
6. Mave a home security system : 42.4 : 268 L1
7 Have 2 nawral gas fireplace with no gizss dods 84 i 238 : 8
3. Fave an elecic range top separale fram oven (nan-conv.) ) 26.5 R 233 3
3. Have a natural gas gril _ 16.2 229 i 2
0. Have partcipated in homa energy aucits in CUTel home 258 : 226 1
14 - Middle Years Segment
Accumulated Wealth Group 189¢
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15 Great Beginnings

Segment Concentration by Designated Market Area (DMA)

These are typically households with one or two young adults, living in renter-occupied housing and located
in urban and suburban areas. Their median household income is slightly higher than averags, as is the
percent that have college degress and work in white-collar occupations. :

This segment containg younger adults, typically betwesn 25 and 44 vears old. COnly 30% of these households
have children (19% below average) and the children in this segment tend to be under nine vears old. While
these households are more likely than average to contain ane or two personts and have a smaller than average
bousehold size, almost 30% contain three to four people. Over 20% of Great Beginnings are non-family
households, which is 63% above average. The median household income of this segment is 4% above the
national average. They are more likely than average to live in urban and suburban areas and are concentratad
along the two coasts, especiaily in Boston, Miami, California, and Searmle. This scgment scares above
average in all white-collar oczupations, particularly technical and administrative support. They are 63%
more iikely to live in renter-occupied housing, and over three times as likely to live in sTucturss with ten to
4% units. From the 1990 Census, they score above average in having one and two vehicles in the household,
living in housing built after 1960, and driving alone to work.

This segment is among the top five to primarily use their PC for email, change residence or relocate [ast year
and use their ATM/Debit card 0 purchase goods or services. They also tend to listen to album oriented rock
_ radio stations and read computar magazires.

1999 109 15 - Great Beginnings Segment
' ‘ Mainstream Singles Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 o 4 Years 6.77 96 29
5 to 9 Years 6.99 96 31

10 to 14 Years 6.40 S0 36
45 to 17 Years 3.17 78 39
18 to 20Years 3.07 73 46
21 Years 1.15 8BS 28
22 lo 24 Years 3.84 101 18
25 o 29 Years 8.09 . 115 7
30 to 34 Years 9.84 138 5
35 to 39 Years 10.53 133 4
40 (] 44 Years g.87 111 11
45 o 48 Years 5.96 88 19
50 to 54%Years 5.59 83 32
55 fo 59 Years 4.18 88 36
50 to B4Years 3.34 B4 40
65 o 69 Years 2.58 82 37
70 to T4 Years 2.78 82 <Y
75 o B4 Years 3.0 85 35
85 ar More Years 1.58 92 31
Averace Age 3598 a8 30
Median Age 35.82 98 28
INCOME (1999) MEAN INDEX RANK
5 0 to 13,000 12.27 71 34
$ 15,000 to 25,000 13.33 97 35
§ 25,000 to 35000 1458 116 17
§ 35,000 te 50,000 19.82 122 3
§ 50,000 o 75000 22.00 113 12
g 75,000 to 100,000 9.88 102 15
$100.000 to 150,000 5.58 85 18
$150,000 or  More . 252 55 24
Average income § 52,074 a3 18
Median Income § 42,425 104 16
15 - Great Beginnings Segment

Mainstream Singles Group.
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 31.23 V85 15
Suburban 47.18 112 25
Rural 1.61 g 42

RACE / ETHNICITY MEAN INDEX RANK
White 83.33 104 30
Black 7.38 - B3 22
Native American 0.35 70 31
Asian 474 171 11
Pacific Islander 0.19 - 128 14
Cther 3.32 92 15
Hispanic Q.38 104 11

EDUCATION MEAN INDEX RANK
_ Some High School 1828 66 a3
High Schoo! Graduate 27.38 92 30
Some College Attendance 23.0¢4 123 6
Associate Degree 7.74 128 7
Bachelors Degree 17.37 132 18
Past Graduate Degree 7.88 109 18

OCCUPATIONS MEAN INDEX RANK
' Total White Collar - 65.58 113 17
Total Sive Collar 3432 a2 34

WORKERS . MEAN INDEX RANK
No Workers N 9.29 71 s
1 Worker 27.12 97 33
2 Workers 5143 113 14
3 or More Workers 12.18 91 21

1989 15 - Great Beginnings Segment

- _ - Mainstream Singles Group
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 41.57 €5 38
Renter Occupied 58.43 163 13
Median Rent Paid S AB4 124 13
PROPERTY VALUE MEAN _INDEX RANK
(1999)
S ¢ to 50,000 2.40 16 38
3 50.000 to 100,000 27.15 83 33
5100000 to 150,000 30.61 142 4
5150,000 to 200,000 17.50 130 9
$200,000 to 300,000 14.89 140 4
$300,000 to 400,000 453 1114 17
500,000 to 500,000 189 - a8 18
5500000 or More 1.23 48 23
Median Property Vaiue S 133,387 126 16
PERSONS IN UNIT MEA.N {INDEX RANK
1 Person 31.03 128 4
2 Persons 3422 107 15
3 to 4 Personsg 27.92 g8 37
5to 6 Persons 5,94 &4 41
7 or Mare Persons Q.90 52 39
Average Househoid Size 2.33 88 33
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) .92 132 4
1 Unit (Detached) 32.18 55 40
2 Units 5.32 110 16
3 to 9 Units 16.01 197 8
10 to 49 Units 25.82 301 8
50 ar More Units 7.42 173 10.
Mobile Horme 2.30 32 32
Other Type of Unit 1.02 93 35
15 - Great Beginnings Segment 1989

Mainstream Singles Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration Index Rank
1. Ale at Car's Jr. in the last 4 weeks ! a2 : 247 5
2. Ale at Baskin Robbins in the 1ast 4 weeks : 1.8 : 212 : 3
3. Ale at Jack in The Box in the Iast 4 weeks : 2.7 ! 199 : 5
4. Shopped al the White Hen in the asi months . : 4.7 ! 196 5
5. Shop at Price Clubs t 1.2 : 156 5
6.  Ale at Chili's in the Jast 4 weeks : 1.8 : 176 8
7. Afe 3t Dutback Steakhouse in the last 4 weeks ; 1.3 i 173 10
8. &atat casyal Asian restaurants . 7.3 : 170 9
S. _Ale al the Olive Garden in the Iast £ weeks ! 2.9 [ 167 ! 5
10, Ate 3t Boslon Market in the Jast 4 wesks : 3.1 | 167 It
11, Shopped at ARCO in the last § months : 5.9° R 161 EL)
12, Eatat quick service donut restaurants ; 45 i 180 ; 5
13.  Eat at Asian restayrants : 6.4 ' 157 i ]
14, Went roller btading/in-dine skabng las! year . 5.9 : 187 ; 1Al
13.  Eatat casyal Imlian restaurants , 7.3 ; 156 : 11
16, Bought gas with a debit card Jast month ! 7.5 ! 156 '
17.  Eat at quick service bakery/bagel shops H 7.3 1 155 f 14
18. Eat at family style coffee shops . i 5.2 ; 153 P "
19.  Ate 3t T.G.I, Fridays in the last & weeks ; 0.9 i 149 |13
20.  E3t a! casyat Mexican resaurants ; 8.4 ! 148 i 9
™~ - .

. Percent | MicroVision :
COMMUNICATIONS & TECHNOLOGY Pensetration Index Rank
1. PC primarity used ‘or email ' 8.5 i 173 i 3

2. Have voice mail with wireless phone : 7.0 ‘ 162 10
3. Primary reason for pager company services is general convenience : 10.0 i 155 i ]
4. Switched pnlinefintemet service provider at leas! once last yaar | 5.4 i 153 on
3. PC primarily used for surfing intemet or word wide web ; 5.2 i 153 : 9
| 6. Primary wireless phone is anaiog - i 12.9 i 145 i1
7. _Average monthly expenses for onlinafintemel is < 515 i 5.4 : 144 L
8. Have busy return for regular wire phone 14.4 i 142 )
9. Have czil waiting with wirgiess pnone ! 11.3 ] 141 ! 9
10. _ intend to purchase/upgrade mocem in nex: & months : 11.1 . 139 i 9
Percent | MicroVision

FINANCIAL SERVICES Penetration| - Index | Rank
1. Have renter insurance : 17.1 : 178 ‘{ 11
2 _Changed rasidence or relocated last year 214 : 159 g‘ 2
3. Obtain aczount balancs by phone : 389 | 145 ' 3
4. Have an auto loan from a Credit Unicn i 12.7 i 143 ! 7
8. Transfer funds over the lelephone ! 14.1 i 140 15
8. Belong to individual health maintenance organization ) 14,2 ! 134 3
7. _Use ATM/Debit card used 1o putchase 5oocs of services : 55.6 ' 128 5
g, _Use oniine service for research and 1o ob@in finandial infa ] . 28.9 ) 128 14
2. Bank primarily by ATM . 40.4 127 © 13
120 Changec resicence or relocaled Ias! year 9.6 . 127 12

: 15 - Great Beginnings Segment

1999 T _ Mainstreamn Singles Group
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1999 Lifestyle Data

P
rPercent MicroVision
MEDIA PREFERENCES | Penetration Index Rank
{ 1. ReadPCWond : 45 H 158 8
{2 Uisten 1o modem rock T.1 : 153 )
{737 Usten to conternporary Mits radiq fomat 17.9 i 151 ;10
71, Listen o alburm orignted/prograssive ock format 13.5 i 143 L
[75._Read Fitess Magazines 59 ; 142 )
{ 6. Listen to jazz format 82 . 138 T3
[77. Watch Beverly Hills 90210 - 84 138 T 12
[ 8 watch Pary Of Five 6.0 ' 134 9
[7§._Watched MTV last week 13.7 i 134 | 12
10, Read Computef Magazines i 11.4 : Rk i A7
[1 T Acult Contemparary Formmat 276 i 129 i 5
[1Z _Read Gar & Drver Magazine 45 128 P10
[¥3._Read Cesmaopolitan Magazine i 9.8 128 K
14, Read PC Magazine 4.1 ] 128 | _te
5 Read Scence/] echnology Magaznes ; 8.2 | 127 L
15. Read Glamour Magazne ! 72 i 127 12
17, Read Women's Fashion Magarines i 1.6 127 116
18, Lisien o golcen cidies radio format | 18.1 | 126 v 12
3 Read Vogue Magazine 5.4 § 126 1 1B
30, Read Consumer Digest 4.5 ] 125 I 14
Fercent \ MicraVision : £
HOME FURNISHINGS & IMPROVEMENTS penetration Index Rank
rt Own a espresso/cappucsine maker ' i 74 i 12 i 16
2 Home has a dishwasher ; 67.2 t 120 I 15
3. Gwn 2 elecTic coflee grinders § 17.3 | 119 i 15
2. Own a built<in gas aven i 14,9 | 118 Y
5. Purchasad Kitchen/dining room fumitsre last ysar : 52 | 118 |12
5. Home has a fireplace with no glass doors 15.0 { !
7 Own a dothes dryer (gas) i 18.4 l ‘
5 Purchased a automatic washing machine last year i 3.0 ] "1 i 20
3 Home has a programmable themncswt i 242 | e L
0 — e 1B

[‘. ~ Purchased a clothes dryel last year

POWER UTILITIES

Don't know type of water heatsr

Donl know heater bype -
Eleciric Dill averages less than $40

Tave 3 natural gas fireplace with no gi2ss deors

5. Have one central air condiioner

7. Frame heating system fuel is elecTicly

1
2
3
4
S
[
8

Last contacted electric company © check on aczount
& wiould ike 1o read own mater onling over PC

a5t conlacted eleciic company 'o Sange of acd a service

10, Ocaines energy consary. info from utlity while in current home

15 - Great Beginnings Segment
Mainstrearn Singles Group
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32 Metro Singles

Segment Concentration by Designated Market Area (DMA)

O 18te 188
== mina
: TN 100 ot mers

This segment consists of households containing relatively voung singles, some couples and few children.
They are typically renters, located in urban areas, with medium-low income and education levels ind work in
administrative support and blue-collar occupations.

Metro Singles are more liksly than average to be betwesn the ages of 25 and 39, and any children are most
likely to be under age nine. These households are 30% more likely than average to contain one person and
they are 26% less likely than average to contain a married couple. They contain slightly less than an average
share of white househiolds and 20% of thess households are Hispanic (ranking them fourth). The median
household and per capita incomes are 23% and 22% below the national nomm, respectively. This segment
ranks fourth in the share of households located in urban areas, particularly around New York, Boston, and
Reno. Educational amainment bevond high school is below average and slightly less than half work in blue
collar positions (14% above average). This segment is more than three times as likely to take public
transpartation to work and has a refatively long average time to commute to work. For example, the segment
ranks fifth for the percentage comumuting 60 to 89 minutes 1o work. Most live in rental housing and they
rank first for the percentage living two and three to nine unit swuctures. About 45% live in housing built in. .
1939 or earlier, ranking them third in this category.

These households rank very high in purchasing video gamss in the past year, eating at guick service
restaurants, having a prepaid calling card, and listening to coentemporary hits

1999 ' 211 32 - Metro Singles Segment
' Mainstream Singles Group
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Demographic Data

#
2
AGE (19983) MEAN INDEX RANK
0 1o 4 Years 7.40 105 16
5 1o g Years 7.38 102 22
10 to 14 Years .73 95 10
15 to 17 Years 3.39 B4 15
1§ to 20 Years 3.26 80 42
21 Years 1.2C 92 24
72 to 24 Years 3.68 .97 27
25 to 29Years 7.72 " 110 12
30 to  34Years 8.97 126 7
a5 to 39 Years §.48 120 5
a) o 44 Years 8.20 103 17
45 to 45 Years 6.48 91 34
50 to 54 Years 5.12 85 37
55 to 59 Years ace B4 29
50 o o Years 351 88 36
65 to B2Years 332 91 33
70 to T4 Years 3.28 87 26
75 to BaYears 483 108 21 R
85 or More Years 1.83 114 21" {
Average Age 35.30 =it} 25 -
Median Age 35.41 98 32
INCOME (1999) MEAN INDEX RANK
S g0 to 15,000 22.79 132 20
S 45,000 to 25,000 17.44 127 18
§ 25,000 to 35,000 1483 118 1
§ 35,000 to 50,000 16.87 104 20
§ 50,000 to 75,000 16.27 84 29
5 75,000 to 100,000 T 653 63 30
$100,000 to 150,000 385 ‘86 31
$150,000 or  More 1.52 33 34
Average Income $ 41,555 74 36
Median income 5 31,541 77 3
32 - Metro Singles Segment 1999 . _..

Mainstream Singles Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 85.03 257 4
Suburban 14.65 35 43
Rural 0.32 1 48

RACE / ETHNICITY MEAN INDEX RANK
‘ White ' 78.82 98 32
3lack 7.88 65 ‘ 20
Native American 0.67 85 21
Asian 4.32 153 is
Pacific Islanger 0.10 70 22
Cther 8.10 205 &
Hispanic 20.00 223 4

EDUCATION MEAN INDEX RANK
— Some High School 3478 140 9
High School Graduats 30.8¢ 103 19
Some Collage Atiendance 15.82 83 42
Associate Degree 513 . 83 38
Bachelors Degree 9.08 69 31
Post Graduate Degree 4.58 63 - 32

OCCUPATIONS MEAN INDEX RANK
Total White Collar 52.12 a0 3z
Total 8lue Collar 4788 114 18

WORKERS MEAN INDEX RANK
No Workers 14.53 112 25
1 Worker 31.38 112 10
2 Workers 4042 89 40
3 nr More Workers 13.68 102 18

1889 : . _ . 32 -Metro Singles Segment

Mainstream Singles Group
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Demographic Data

iy

OWNER / RENTER MEAN INDEX RANK
- Owner Occupied 35.23 55 44
Renter Occupied 6477 181 10
Median Rent Paid s 380 104 22
PROPERTY VALUE MEAN INDEX RANK
(1999) ' o
3 0 to 50,000 12.53 85 25
$ 50,000 to 100,000 3345 103 31
$100.000 to 150,000 ©20.39 g5 22
$150,000 to 200,000 14.57 124 15
$200.000 to 300,000 14.23 134 18
$300,000 to 400,000 323 79 22
$400,000 to 500,000 n.ca 51 24
$300,000 or  More 0.80 22 , 29
Madian Property Value g 109.834 104 22
L
PERSONS IN UNIT MEAN CINDEX RANK
1 Person 32.01 130 13
2 Persons 29.1¢ =X 35
310 4 Persons 28.58 88 358
50 6 Persons 8.32 80 33
7 or More Persons 1.89 108 14
Average Household Size 247 94 35
UNITS IN STRUCTURE : MEAN INDEX RANK
1 Unit (Attached) 7.25 138 N
1 Unit (Detached) 18.51 31, 43
2 Units : 21.27 440 1
3 to 9 Units 29.07 . 301 1
10 to 49 Units 15.33 178 ’ 12
20 or More Units 5.08 118 : 13
Mobiie Home 2.0 28 34
ther Type of Unit 1.50 138 7
32 - Metro Singles Segment ’ 1999

Mainstream Singles Group
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1999 Lifestyle Data
~ Lifestyle Profiles with the Highest Market Index

Percent {MicroVision

LEISURE & RECREATION Penetration Index Rank
[ 1. Shopped al the White Hen in the last 6 months 7.4 : 313 : 2
2. Ate at Dunkin’ donuts in the last 4 weseks ! 3.1 ; 208 ; 3
3. Eat at quick service coffee hoyse resaufants ; 2.2 ! 1580 .10
4. Purchased video games in the past vear ] 245 - 189 ' 3
S 3ropped at Macy's in the Jast 4 wesis . 15.5 : 188 7
5. Shopped al Ames in the last 4 weeks ; 4.9 : 179 7
7. Purchase fylt service gasoline : : 16.3 : 1786 : 5
8. Shopped at The Gap in the [2st 4 weeks ; 10.5 : 166 R
2. Ate al IHOP in the 1ast 4 weeks ; 1.7 1680 8
10.  Eat at Asian mstavrants i B.5 : 158 8
1. Drank Coors beer in the last 6 monts : 5.7 i 58 9
12, Used 3 Laundromat in last & manbs . 14.0 : 154 10
13.  Shopped at Lord & Taylor in the past & weeks ; 4.0 : 153 : 12
14, Ate at Frendly's in the las! 4 weeks X : 1.5 ! 152 L1
| 15.__Eat at family style cotfee shops : 4 : 141 C 13
i8.  Orank Vodka in the last § menths : 18.7 : 140 i 3
17.  Eat at quick service donut res@uens ! 40 139 H 10
18. Purchased boys’ swirnwear and sweal-suis las; year ; 15.3 i 138 i §
19.  Drank Budweiser beer in the las! & monins 152 138 ! 4
20. _Eat at mikscale relgil store restaurants i 4. : 136 P12

Percent MicroVision

COMMUNICATIONS & TECHNQLOGY Penetration Index Rank

1. Do rat use long dis@ance phone service : 5.8 j 1680 P12

2. Primary reason for pager company services is general convenience : 9.1 i 140 P12

3. _Have unifisted phone number with regular wire phone ‘ 25.4 : 136 P11

4. PC primarily used for surfing intamel or worid wide web ; 4.7 : 136 P13

3. Plan to add new service to reguiar wire phone in next 6 months ! 9.8 i 128 i

6. Average monthly expenses for long distance service is <510 ; 237 : 126 -1 7

7. _Have had a prepaid calling cand ! 31.0 g 118 ; 7

8. Method of coilect ealling is througn operator ] 4.1 ! 115 I 14

§. Average monthiy expenses for local phone is $41+ ; 32.6 ! 115 i 12
10. Household does ot have a PC | £1.6 ! 116 P2

Percent | MicroVision

FINANCIAL SERVICES . Penetration Index Rank

1. Have redit card eredit insurance i 102 i 151 ;8

2, Primarily bank with teller at supermarket H 1.1 i 142 | 8

3. Hold an AT&T Universal Card ! 18.3 : 143 ! 13

4. Mave renter insurance : 13.5 I 140 ' 17

5. _lnvestin a fixed payment annuity ! 7.8 i 113 ;18 '

8. Have individual dental insurance . : 12.7 . 133 ‘ - 8

7. Holg an Amenican Express Green, Gold, or Plaiaum credit card - 14.0 132 15

8. Have a shont term CO from a banidsavings & loan . 12.1 131 13

8. _Have a SEP/KEOGH account 7.3 131 13
1. Agres: Consumer finance company's give ralizbie advice 10.3 . 125 11

32 - Metro Singles Segment
1999 " - Mainstream Singles Group
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1999 Lifestyle Data

percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
1. Usten to all news radio format i 16.3 226 ]
7. Usten to conlemporary hits rdio format i 219 186 ; 4
3. Waltch Baywatch MONDAY -FRIDAY 7.9 182 5
4 Read Star Magazine 7.3 181 3
3, Watch Saywatch 10.0 1865 [
5. Watch Xena: Warrior Princess 6.0 154 7
7. Read George Magazine 7.3 160 10
8, Walch Mamied With Chilcren (MONDAY-FRIDAY Y 9.0 180 8
g, Listen to modemn rock 7.4 : 159 a
10. Read National Enquirer Magazine 119 i 158 10
11. Watch Boy Meets World : 87 : 148 g
12. Watch Fresh Prince Of Bel Air ! 8.3 i 145 11
13, Walch Seinfeld MONDAY-FRIDAY ! 17.9 ; . 138 . 3
12, watch ABL Saturday Family Mcvie ; 7.8 ; 137 . 7
15. Waten Vearonica's Closet 43 i 132 ': E]
16.  Watch Ally McBeat 5.8 : 132 i 13
17. Watch CBS Sun Night Mavie : 9.4 B 131 ! 7
T8 Waich Real Stones OF The Highway Pauol i 6.2 i 130 410
15, Watch Jenny Jones Show 6.4 i 128 P14
20. Walgh All My Children : 8.2 i 125 i 12
: ) Percent Micro\lision‘
HOME FURNISHINGS & IMPROVEMENTS Penetration index Rank
ﬁ. Horne has a refrigerator (not irest fee) ) - 17.7 i 135 P12
2 Own a gas stovelrange i 20.8 ; 120 : 8
3. Purchased a vacuurn cleaner last year 75 i 114 -
4, Qwn a elecic toaster aven 28.0 i 112 [T
5. Home has 3 water puriier atacher =  faucs! 87 | 112 L
€. Purchased curtains last yeal ] 4.4 : 109 -
7. Home has a convecdon dven ! 18.7 i 105 18
8. Purchased 3 sofa sectional last year i 54 i 104 . 18
9. Purchased a wall-to-wall carpeting, iast year i 3.3 i 104 P20
m- Owmn a built-in gas oven 13.0 i 103 i . 18
{—Percent MicroVision
POWER UTILITIES Penetration| index | Rank
. 1. Heater type is steam of hot waler SYS:8m % %7 l‘ 307 4
7. Have 2 or more windowiwail-mounied room ait conditioners ! 220 210 : 3
3. Don't know type of walet healer z zio_ i 20 .
4. Have an extended service congact from ity company : a7 | 150 3
5. Have a gas stove and ovan combiradon (ren-convection} ' 56.3 ! 189 1]
8. Own gas oven (non-convect ) sezarate from range lcp siove . 6.6 179 8|
7. Use a window or wall-mounted air conditioner 43.0 ' 176 5
8. Have a gas range top separate from non-convecion oven 10.7 158 8
3. Last conacted gas company was Gu# to billing problems 10.2 167 T
10, Lasi conmcied slectic compary o schiedule 3 senvice acpt 54 167 1]
32 - Metro Singles Segment
Mainstream Singles Group 1899
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36 Metro Mix

Segment Concentration by Designated Market Area (DMA)

Peretration Index
(] ¥ (eae)
i
e 18 te 198
B hte3ms
TR 400 or more

Typically young singles, living in non-family households, locetad in urban areas. Primarily renters with
medium-low income, little coliege aducation, working in adminisrative support and service occupations,

Metro Mix adults are over 10% more likely than average to be in the 25 to 34 year old age range. They ars
37% more likely thar average to be non-family households and are 36% less likely to contain a married
couple. This is an ethnically diverse segment, ranking second and third in its share of Hispanic and Asian
households, respectively. This segment ranks high for the percentage of households with children headad by
single parents. The median household and per capita income levels are 25% and 22% below average. Almost
all households in the Metro Mix segment live in cities, primarily in New York. Educational attainment
beyond attending some high school is below average. The ratio of white collar to blue collar workers is
similar to that of the gation. However, the only white-collar occupation in which this segment ranks high is
administrative support, where they rank second. Within blue-collar jobs, there are above average
percentages of the Metro Mix working in the service occupations. This segment ranks first for the
percentage taking public transportation to work and they have the longest commute. Over 80% léve- in
renter-occupied housing, with a relatively large percentage of this segment living in multi-unit housing
structures,

This segment is more likely to eat at quick service Testaurants, acquire financial investments through direct
response offers and listen to contzmporary hits radio.
1989 o . : 235 ' 36 - Metro Mix Segment
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Demographic Data
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AGE (1899) MEAN INDEX RANK
0 t 4 Years 700 99 24
5 to 9 Years 7.18 98 27
10 to 14VYears 6.61 93 34
15 to 17 Years 3.40 84 34
18 to 20Years 3.29 79 a4
21 Years 1.13 87 31
22 to 24 Years 3.73 98 21
25 to 28 Years 7.93 -1143 9
30 to 34 VYears 8.41 118 10
35 to 39 Years 3.¢1 112 8
A0 to 44 Years 8.23 103 15
45 to 48 Years 7.02 99 17
50 to 54 Years 568 4 28
55 ‘o 59 Years 440 82 35
80 1o 64 Years 3.30 98 26
5 to 68Years 352 97 27
70 to T4 Years 3.22 =13 32
75 to E&4sYears 473 103 23
B3 or Mare Years 1.70 29 28 o
" laverage Age 38.75 100 23 A
Median Age 35.52 295 26
INCOME (1995) MEAN INDEX RANK'
S 0 to 15,000 27.13 158 10
S 15,000 to 25,000 14.9'(‘ 108 30
S 25,000 to 35,000 13.37 106 29
$ 35,000 to 50,000 15.52 96 28
$ 50,000 to 73,000 15.82 82 34
§ 75,000 to 100,000 §.90 71 28
$100,000 to 150,000 4.19 64 25
$150,000 or  More 2.08 45 28
Average Income g 42,680 75 32
Median Income § 130,885 75 30
36 - Metro Mix Segment 1999
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Demographic Data

URBANIZATION (19859) MEAN INDEX RANK
Urban 989 300 2
Suburban 0.88 2 438
Rural 0.03 v, 49
RACE / ETHNICITY MEAN INDEX RANK
White £8.30 58 46
Black _ "27.00 - 224 ‘ 8
Native American 0.48 60 33
Asian 10.05 382 3
Pacific Islander 0.08 54 23
Other 13.90 403 2
Hispanic 3273 J64 2
EDUCATION MEAN INDEX RANK
Seme High School 38.835 149 7
High Schoo! Graduate 25.22 87 38
Some College Attendance 14.18 76 46
Associate Degree 4.35 C 78 43
Bachelors Degree 11.05 84 28
Post Graduate Degree 7.03 98 20
OCCUPATIONS - MEAN INDEX RANK
Total White Collar 57.81 9% 26
Totai Blue Collar 54 .51 130 9
WORKERS MEAN INDEX RANK
No Workers 15.87 122 15
1 Worker 28.98 107 14
2 Workers 43.42 95 30
3 or More Workers 10.74 80 37

1999 | 36 - Metro Mix Segment
- ' Sustaining Singles Group
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Demogiaphic Data

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 70.24 108 21
renter Occupied 29.75 83 30
Median Rent Paid 231 62 46
PROPERTY VALUE MEAN INDEX RANK
{1999}
Y 0 to 50,000 40.59 274 5
$ 50,000 to 100,000 46.08 141 5
$100,000 1o 150,000 9.70 45 “A4
$150,000 to 200,000 2.21 19 49
$7200,000 to 300,000 1.03 10 48
5300,000 to 400,000 Q.24 8 48
400,000 to £00,000 0.07 4 49"
$500,600 or More 0.08 3 50
Median Property Value § 57,735 54 46
PERSONS iN UNIT MEAN INDEX RANK
4 Person 25.50 104 20
2 Persons 33.14 103 21
310 4 Perscns 31.87 98 30
5 o 8 Persons 8.35 90 31
7 or More Persons 1.14 §6 30
Average Household Size 254 97 32
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit {Attached) 2.45 47 43
1 Unit (Detached) 71.35 124 13
2 Units ' 479 88 20
310 9 Units 5.97 g2 38
10 to 48 Units 2.46 29 40
50 or More Units’ 0.40 8 42
Mobile Eome 11.51 158 12
Other Type of Unit 1.07 o8 33
36 - Metro Mix Segment 19¢9
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