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1 Upper Crust

Segment Concentration by Designated Market Area (DMA)

Pepetraiion Index
(7 0 (ene)
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V/Z/Zﬁ 108 to 153
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These are families with older children located in the suburbs. They have very high levels of incomz and
education and work in executive and managerial, sales, and other whitz-collar occupations.

Upper Crust has the highest median and average household income of zll the segmeants, both of which are
over three times the nationa| average. Upper Crust adults are the most likely of all segments to be berween
the ages of 50 and 59 vyears old, children are present in 41% of these households (just above average) and
therz are typically two to six people in the household. Over three-quarters of Upper Crust households are
maiTied couples, ranking them second. This segment is the most likely o live in the suburbs; 76% of these
households are located in suburban areas, primarily around Washington D.C., New York, Chicago, Houston,
and San Francisce. Adults {n this segment rank second in the percsntage who have earned Bachelers
Degress and Post Graduate Degrees, respectively, and they rank first in the percentage of children enrolled in
private schools. Almost 90% work in white collar jobs, and they rank first in the percentage of peopls
working in executive and managerizl, and sales occupations. They ars over 40% more likely than averags to
own their home and their median property value is over thres times the national average.

- These are the most active households in many financial services including investing in stocks, mutual funds,
and monev market accounts. They are large contributors to PBS and are the most likely to be technology
savvy. They like 1o keep informed by reading business magazines and h'stem'ng to all news radio Stan'ons,
and they relax by listening to classical stations.

1898 ' 235 _ 1 - Upper Crust Segment
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Demographic Data

£
AGE (1299) MEAN INDEX RANK
0 to 4 Years 5.86 B3 36
5 1o 9 Years .6.28 86 36

10 to 14 Years ) 6.76 96 29

15 to 17 Years 438 -109 17

18 to 20 Years 3.79 N 31

21 Years - 1.12 86 32

22 o 24 Years 373 o8 22

25 to 29 Years 5.43 -9 41

30 to 34 Years 5.11 72 30

3 to 39 VYears 512 65 49

40 to 44 Years 8.13 102 18

43 to 49 Years 8.58 135 2

50 to 54 Years 8.94 148 1

85 to 59 Years §.26 146 1

60 to 64 Years £.30 133 2

65 to €9Years 424 116 12

70 to T4 Years : 3.40 104 21

73 to 84 Years 377 B2 37

85 or More Years _ 1.14 66 39 {‘

Average Age 38.68 1086 14 -

Median Age 40.85 112 g
INCOME (1999) MEAN INDEX RANK

s 0 -to 15000 2.48 14 498

$ 15,000 to 25,000 2.33 17 48

S 25,000 tc 35,000 2.80 22 49

$ 35,000 to 50,000 5.21 32 50

S 50,000 to 75,000 11.51 59 44

§ 75,000 to 100,000 13.39 139 11

$100,000 to 150,000 2185 334 y

$150,000 or More 40,32 882 1

Average Income % 168,798 302 1

Median Income - § 127,639 313 1
1 - Upper Crust Segment ag

Accumulated Wealth Group

FOR PUBLIC INSPECTION

[rea——

.26

[y
;D
[o}
((o 8

FCC4A000000119



Demographic Data

URBANIZATION (1998) MEAN INDEX RANK
Urban 15.92 47 43
Suburban 75.62 179 1
Rural 8.88 38 25

RACE / ETHNICITY MEAN INDEX RANK
White G2.50 115 8
Biack 2.08 17 50
Native American .18 21 50
Asian 4 89 169 12
Pacific Isiancer 0.04 29 44
Other 0.52 13 50
Hispanic 2.64 29 43

EDUCATION MEAN " INDEX RANK
- Scme High School 4.97 20 50
High School Graduate 13.71 48 49
Some College Altendance 17.83 25 3
Associate Degree 5.94 . 96 25
Bachelurs Degree 32.23 248 2
Past Graduate Degres 25.33 3N 2

OCCUPATIONS MEAN INDEX RANK
Total White Collar 85.25 148 o2
Tota! 8lue Coltar 13.75 33 45

WORKERS MEAN INDEX RANK
No Workers 6.24 48 a4
1 Waorker 2762 a8 29
2 Workers 49.41 108 17
3 or More Warkers 16.73 125 &

1929 1 - Upper Crust Segment -

Accumulated Wealth Group
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Demogrgghic Data

£
X

OWNER / RENTER MEAN INDEX . RANK

Qwner QOccupied 50.62 141 2

Renter Occupied 9.38 26 49

Median Rent Paid S 711 190 2
PROPERTY VALUE MEAN INDEX RANK
(1999) -

S 0 to 50000 0.25 2 50

S 50,000 to 100,000 1.49 5 50

$100,000 to 150,000 6.71 N 48

$150,000 to 200.000 11:53 g8 22

$200,000 to 300,000 25.48 240 4

§300,000 to 400,000 18.18 a47 1

$400,000 to 500,000 1172 813 2

$500,000 or Mare 24 .62 816 3

Median Property Value S 324,944 307 3

T {.

PERSONS IN UNIT MEAN INDEX RANK

1 Person 12.58 5t 48

2 Persans 34.20 107 17

3 to 4 Persons 4124 127 &

5to 6 Persens 11.00 119 12

7 or More Persons 0.98 57 36

Average Household Size 2.9 11 10 .

UNITS IN STRUCTURE MEAN INDEX RANK

1 Unit {Attached) 5.70 108 21

1 Unit (Detached) 87.29 148 2

2 Units 0.97 20 49

3to 9 Units 2.19 23 a9

10 to 49 Units 2.16 25 41

50 or More Units kel 22 A

Mobiie Home 0.27 4 47

Other Type of Unit 0.47 43 49

1888 .-

1 - Upper Crust Segment
Accumulated Wealth Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration ! Index Rank
1. Shopped at Lerd & Tavier in the past 3 weeks . 13.2 ! 5086 1
2. Shopped 3t Neiman Marcus/Saks Fifh Ave. in the past 4 weeks : 10.0 : 441 1
3. Conmibuted $50 or more to PBS Tast year B 114 358 ‘ 2
4. Eat at quick service specialty bagel oullets : 3.0 ! X3 : 2
2. Irzzoed al Nordsirom in the past & weeks : 12.4 ! 133 4
5. Spent 5100 or more on dry cleaning in last § months : 20.5 ) 323 1
7. Eat at fine dining restauranis . 15.3 ; 313 i 3
4. Have an Exxen credit card ) , 10.3 . 286 : 1
2, Used a professicnal cleaning servica in 13st 12 months ; 9.8 : 276 ! 2
10, Use< a maid/mousekeeper in the fast 12 months i 24.5 i 261 ] 2
11.  Shepoed at Eddie Sauer in the [ast & weeks = : 10.7 ; 257 : 2
12, Eatl 5l quick service deli resizurants ; 9.8 ! 255 : 4
13, Orank imported wine in the last § menits . 17.6 i 244 ; 3
14, Own a passpert . ; 48.8 : 242 , 2
13.  Own or lease a luxury car (&.g. Porsche/SMW) : 0.5 i 240 ; 2
13, Have a Mobil cedit card i 11.1 i 235 ! 2
17, Played tennis in the past year . 10.8 | 234 i 2
1. Rented a car for business yse in the past 12 menths : 15.9 ! 232 : 3
12, Have a Shell cradit card i 9.6 233 : 2
20. Shopped at The Limited in the past 2 wesks i 6.6 : 231 ! 3
“
Percent MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
4. Reason for having 2 or more fines is 'o use with fax machine i 13.3 | 334 i3
2. Reasaon for having 2 or more lines is !'o use with #C modem . 24.1 ! 255 : 4
3. Use inlerneYonline servicas 1-3 Smesiwesk ) 234 i 248 t 1
4. Primary wireless phone is analog 21.3 : 240 i 2
5, PC enmarily used tor business work ! 18.6 1 235 i 3
3, Have more than one persanal PC in hausehoid ; 249 H 24 ! 3
7. Average monthly expenses for enline/intemet is < §13 10.3 ; 232 I 5
8. Reason for having primary wireless phone is business ! 10.5 ; 232 2
9. Second wireiess chone is cetuiar i 13.5 ! 232 ! 2 .
10. Second wiretess phone is 3 porable ; 11.8 i 229 ! 2
. Percent MicroYision
FINANCIAL SERVICES Penetration index Rank
$. Have total investable assets »$20Ck i 3.0 i 446 ! 1
2. Made savings/investments totaling over $20,0C0 tast ysar ! 23.1 i 370 i 2
3. Hold an Amedcan Express Green, Gold, o Pladaum cedit carg i 374 ! 352 i1
4, Use discount brokerage services ! 23.1 | 308 : 3
5. Have a money market depasit acoount 221 : 278 1
&, Crem stock funds 45.0 ! 272 1
7. Use credit card(s) more than 10 mes per month 50.9 ! n 2
8. Use full service brokerage senvices 448.6 . 269 !
_ $.  Have 3 money market depasit aceaunt 15,8 ' 261 2
[ 10, Own money market muteal fungs 126 : 235 2
: : ' 1 « Upper Crust Segment
1999 ' Accurnulated Wealth Group
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1999 Lifestyle Data

{,'
Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
1. Read Worth Magazine 15.0 547 s 1
2. Read Gegrge Magazine 21.3 367 4
3. Listen lo classical radia format 135 437 ] 3
4. Listen to all pews radio format 23.0 119 ; 1
5. Read Travel Magazines ;T 228 : 312 ! 1
6. Read Airline Magazines ' 13.2 1 304 i 2
7. Lister to NPR (Naticnal Public Radio) 10.6 : 277 ! 4
8. Read Goif Digest Magazine 9.3 ! 277 : 1
9. Listen 1o Wall Streel Joumal network 16.9 } 286 1
10, Read Smithsonian Magazine i 11.6 i (264 2
11.  Read Spicurean Magazines i 14.0 ; 252 i 1
12 Read Goll For Women Magazine . 14.3 : 244 ‘ 1
13.  FRead This id House Magazine i 10.8 235 : ¥
14. Read Money Magazine : 11.3 235 ! 3
15.  Read House Beautiful Magazine 2.1 230 I 2
16, Usten ‘o al sperts radio format : 21.4 23 - 2
17, Read Business/Finance Magaznes i 45.0 [ 17 i 2
18. Raad US News & World Report f 12.4 i 216 - 1 .1
159, Read Newsweek Magazine i 2.7 i 212 ! 1
20. ‘Walch Tennis : 7.9 ! 21 i 1
Percent | MicroVision (
'HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Owna rash compacior i 15.2 [ . 37 ! 1
2. Own a het lubiwhirpeal spa i 14.5 275 i 2.
3. Own a past machine . [ 8.8 251 k]
3. Home has a oven (non-convecson) separd from s'ove [range top) i 375 260 } 2
5. Owna fireplace : 48.4 259 1
6. Home has a fireptace with no glass doors ! 34.1 258 2
T Gwn a eapresso/cappucting maker [ 14.7 251 i 2
3. Home has a tirners for incoor Yigh's ! 43.2 | 23 1
S Home has a freplace with glass doors i 434 247 3
10. Own a burglar alam t 28.1 } 243 ! 1
’ Percent | MigroVision
POWER UTILITIES Penetration Index Rank
1. Have 2 or more central air condiianers 10.9 338 i 4
7 Have a natural gas firsplace with glass Joors 14.3 313 [
3. Have an elechic oven (non-conv.) separats from range op 33.9 a9 2
4 Have 3 natural gas fireplace with no glass doors ! 10.4 1 294 s
5 Have an slectic range top separats from gven {non-conv.) 34 276 P
5. Have an electic grill 10.4 ; 252 c 2|
7.  Pay gas bill with automatic payment method i 13.0 ; 243 j 3
8. Have a home security system ’ 372 ! 236 : 3|
9, Have a neo-natural gas fireplace with glass Coors 28.1 : 7 i ]
30, Have used voluntary Ume-ol-use ratas in current hore 14.0 223 2
1 - Upper Crust Segment
1699

Accumulated Wealth Group
30

FOR PUBLIC INSPECTION

FCC4A000000123



2 Lap Of Luxury

Segment Concentration by Designated Market Arez (DMA)

Peaetration index N T S ik ine
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These are family homeowners with children, living in the suburbs. They have very high incomes and
education, and work in white-collar occupations. Most contain two or more workers and thres or mors
pecple.

The Lap of Luxury segment renks second in median household income and ranks first in the perceniags
eaming between $75,000 and $100,000, apd between $100,000 and $150,000. Those in the Lap of Luxury
segment are more likely o be marricd than any other segment and children are present in 58% of these
households (59% above average). Adults in this segment are the most likely of al! cegments to be between
the ages of 45 and 49. They also rank first in households with three to four people, and have the third largest
average household size. Lap of Luxury households are found in suburban areas around major cities across
the country. Adults are over twice as likely to have a bachelor or post graduate degree than the national
average. This segment is comprised primarily of white collar workers (81%) and ranks second in the
percentage working in sales, and third in the percent working in executive and managerial occupations. They
rank third in driving alone to work and are above average in having two or more workers in the houszhold.
They tend to live in newer, owner-occupied, detached houses.

This segmen is the most likely to have more than one PC in the household with two or more Jines for a
modem/fax machine. They are also the most likely 10 go on domestic business trips and to read computer
magazines,

1993 31 2 - Lap Of Luxury Segment
' Accumulated Wealth Group
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Demographic Data

2 - Lap Of Luxury Segment
Accumulated Wealth Group
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AGE (1999) MEAN INDEX RANK

c to 4 Years 8.56 121 6
5 to 9 Years 8.83 122 5
10 to 14 Years 8.77 124 4
15 fo 17 Years §5.13 127 2
18 to 20 Years 3.87 83 26
21 Years 1.02 78 46
e 22 to 24 Years 3.49 a2 a9
25 to 29 Years 6.12 - BT 48
20 to 34Years 5.39 76 48
35 to 39 Years B.38 108 13
40 to 44 Years 11.08 439 2
45 to 49 Years g.75 137 1
50 to 54 Years 7.43 123 6
55 to 59 Years 4.70 99 23
60 to ©4Years 2.81 71 45
85 to 69 Years 1.83 50 47
70 to 74 Years 1.27 38 48
75 to B4 Years 1.28 27 48

83 or MoreYgars 030 18 50 f\

Average Age 3z22¢ 83 44 N
Median Age 3355 93 39

INCOME (1999) MEAN INDEX RANK
) 0 to 15,000 1.87 11 50
§ 15,000 to 25,000 192 14 50
5 25000 to 35,000 2.78 22 50
$ 35,000 to 50,000 6.12 38 49
$ 50,000 to 75,000 19.52 101 19
$ 75,000 to 100,000 24.31 252 1
$100,000 to 150.000 26.85 408 1
$150,000 or More 16.66 365 4
Average Income S 106,680 190 4
Median Income .S 83324 228 2
1999

FOR PUBLIC INSPECTION
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 26.03 79 28
Suburban 69.3¢9 185 4
Rural 4,56 18 31

RACE /f ETHNICITY MEAN INDEX RANK
White 88.84 111 22
Black 3.1 26 42
Native American 0.28 35 47
Asian 6.48 233 7
Pacific Islander .10 8d 22
Qther 1.21 31 41
Hispanic 447 50 35

EDUCATION . MEAN INDEX RANK

- : Some High School 537 22 48
High Schoel Graduate 18.84 58 48
Some College Attendance 23.16 124 4
Associate Degree 8.37 . 138 2
Bachelors Degree 30.85 238 3
Fast Graduate Degres 15.31 212 9

OCCUPATIONS MEAN INDEX RANK
Total White Coliar 80.53 135 4
Total Biue Collar 18.07 48 47

WORKERS MEAN INDEX RANK
No Workers 2.58 20 5¢
1 Worker 23.02 82 48
2 Workers 58.40 128 2
3 or More Workers 16.01 120 0

1999 ) 2 - Lap Of Luxury Segment

Accurnulated Wealth Group
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Demographic Data

L
OWNER / RENTER MEAN INDEX RANK
' Owner Occupied 90.839 141 {
Renter Occupieq 9.31 26 50
Median Rent Paid L1 757 202 1
PROPERTY VALUE MEAN " INDEX RANK
{19989) N
s 0 to 50,000 0.27 2 49
$ 50,000 to 100,000 3.30 10 48
$100,000 to 150,000 20.34 =71 24
$450,000 to 200,000 25.14 215 1
$200,000 to 300,000 29.73 280 2
$300,000 to 400,000 12.32 303 5
$400,000 to 500,000 . 526 275 7
$500,000 or More 3.65 136 11
Median Property Value $ 203,209 192 7
PERSONS IN UNIT MEAN INDEX RANK
1 Persen 8.06 a3 50
2 Persens 25.90 81 45
3 to 4 Persons 50.77 158 1
50 6 Persons 13.93 151 3
7 or More Persons 1.33 7 _ 23
Average Household Size 3.23 123 3
UNITS IN STRUCTURE - MEAN INDEX RANK
1 Unit (Attached) 8.20 156 8
1 Unit (Detached) 88.40 150 1
2 Units 027 5 50
3 to 9 Units 1.33 14 50‘
10 to 49 Units 0.93 11 49
50 or More Units 0.1% 5 a2
Mohile Home 0.43 3] 45
Other Type of Unit 0.25 23 50
2 - Lap Of Luxury Segment:
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision '

LEISURE & RECREATION Penetration Index Rank
1. Shopped at Neiman Marcus/Saks Fifth Ave, in the gast 4 weeks : 75 i 33 ' 3
2. Aie at Chili's in the last 4 weeks - 2.8 . 317 : 1
3. Shopped at Norgstrom in the past 4 weeks : 1.2 300 5
4. Eatat casual Asian restaurants : 12.4 : 288 2
3. Alz at the Olive Garden in the last 4 weeks B 5.0 286 I 1
B. Ate at T.G.l. Fricays in the last 4 weseks 1.7 ; 285 [}
7. Rented a car for business yse in the past 12 months ; 18.4 ; 275 ]
8. Shop at Price Clubs - ; 1.6 : 268 3
9. Spent 3100 or more on dry deaning i last § months i 16.8 R 268 3

10.  Used a professional deaning serviee in last 12 monts ; 9.2 i ‘2690 : 3

11, Ate ai Soston Market in the last 4 weeks i 4.7 i 252 i 1

12, Eat at quick service spedalty bagsl cuters ! 2.2 t 249 . 5

13, Ealatcaswal bar & grill restadrant ' 19.4 : 244 ) 1
4. Shopped at Eddie Bayer in the last + wesks N 9.5 ; 239 : 3

15.  Have an Sxxon credit card ; 8.5 i 235 : 2

16, Took a domesic business irip last vear : 18.4 1 230 j 1

17.  Ate al Applebee's in the last 4 weaks ! A1 227 ! 2

18. Shoppad at The Limited in the past 4 we=ks : 8.5 226 i 4

19.  Eat at casual Mexican resQurants ! 12.8 | 228 | 2

20. Al at Baskin Robhing in the |ast £ weaks 1.9 ] 225 ; 2

o,

. Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. PC primarily used for banking/budgeting/taxes ! 13.7 i 337 ! 1
2. Have a pager that has nalional coverags or alphanumeric display t 16.5 j 254 ! 2
3. Switched online/intemer service provider at least once last year ; 9.9 ; 281 ' 3
4. Have more than one personal PC in househoid . 28.2 i 288 i 2
5. Primary reason for pager company sefvices is business Use . : 26.2 ! 262 : 2
5. Reason for having 2 or mors lines is to use with 2x machine ! 10.4 251 H 4
7. Reason for having 2 or more lines is to use with PC modem i 23.7 ; 252 | 3
8. Spenc less than 10 hoursiweek telecommuting ; 11.8 ! 247 14
§. Second wireless phone is a portatle ! 12.8 | 246 } 1
10.  Average monthly expenses for onfline/inteme! is < $15 ! 10.7 | 241 : 3

Percent | MicroVision

FINANCIAL SERVICES Penetration Index Rank

1. Hold an American Express Green, Gold, or Platinum credit card i 1.7 ! 288 ! 3
2. _Recaive primary financal acvice from a financal planner f 25.2 ! 274 H 1
3. _Use discount brokerage services ! 19.5 i 259 I 5
4. Use fnandal software i 43.5 : 250 ! !
3. _Use credit zard(s) more than 10 Gmes per montn i 44.5 ' 237 ! 3
6. Have an auto lcase 15.9 : 232 3
7. Have a mutual fund with a Icad fee 16.3 . 230 3
B. Have 3 SEP/KEOGH account 11.8 . 212 4
| S Use onvine service for research ang !0 oblain fnancal info 47.4 : 212 1
m. Have invested in traz or more mwutyal fund families 168 - 212 5.
' 2 - Lap Of Luxury Segment
1999 ' - Accumulated Wealth Group
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rark
1. Read Aidine Magazines ' 14.2 i 327 : 1
2. Read Worth Magazine . a1 | 292 5
3. Listen to classical radio format ; 8.7 t 280. ; [
4, Read Money Magazine i 12.5 . 281 : 1
5. Read PC Magazine : 7.3 ; 27 3
6. Listen ta NPR (National Public Radig) a.7 . 227 ; 8
7. Read Gaolf Digest Magazine 7.2 : 216 ! 2
8. Read PC World . i 8.2 1 212 i 1
3. Read Martha Stawart Living Magazine ; 82 - 206 i 1
10. Usten ta all news radio format j i 14.8 206 e
11, Listen o jarz format 11.7 196 f 7
12, Read Epicurean Magazines 10.3 183 i 5
13. Read Golf For Women Magazine 11.3 192 : 4
14, Listen to Wall Sireet Joumnal network ; 12.1 191 H 3
5. Read Newsweek Magazine \ 202 | 189 5
18. Read Business/Finance Magazines t 3a.8 187 ! 4
-F17.  Usten to all sports radio format ! 18.0 187 i 5
18. Read Consumer Raports 16.9 i 180 i 3
19. Listen to news/ak radio format 33.7 180 | 3
20. Read Computer Magazines 15.6 180 i 4
Percent | MicraVision {
.HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1, Qwn a trash compactor i 13.2 Iz | 3
2 Home has a fireplace with glass doors 1 529 o i 1
3. Own a hot tubiwhirpoo! spa ] 156 } 296 ‘ 1
4. Own a fireplace f 46.0 246~ i 2
5. Own a espressa/cappucsing maker 136 33 i 4
& ‘Home has a pool or hot b 20.2 228 | 3
7. Home has a Gmers for outdoor lights 230 25 ] 3
8. Own a pasta machine 76 225 i 5
8. Own a garage door opener ! 5341 240 i 1
10.  Home has 3 programmable thermaostat i 47.5 218 ;2
Percent | MicroVision
POWER UTILITIES Penetration|{ Index | Rank
1. Have a nawral gas firepiace with glass doors 242 | 531 [
2. Have 2 natural gas fireplace with no glass doors 10.6 M i 3
1. Have 2 or more cantral air conditioners 85 2 i3
2. Have a non-natural gas fireplace with glass doors 316 . 255 ' L
5. Mave a natural gas gill . : i 16.4 i 22 !
6. Have an electric pocl or hat b 13.9 | =z 3|
7. Last contacted gas company to change or add sarvice 8.4 i 214 2
8. Have a gas range lop separate from nonconvection oven 13.5 , 211 &
§. Have an eleciic oven (non-conv.) saparate from range top : 2.9 ' 208 5
10. Have an eleciric range 13p separaie Fom oven (non-conv.) i 2.2 : 204 5
2 - Lap Of Luxury Segment :
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3 Established Wealth

Segment Concentration by Designated Market Area (DMA)

Pesetration ndex
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These are families with and withour children. They are typically homeowners located in suburban areas.
They have very high levels of income and education and work in white collar, sales and exscutive and
managenal occupations.

Eswublished Wealth adults are more likely than average to be between the ages of 40 and 59 and children are
mors likely than average to be betwesn 5 and 17 years old, Over 70% are married housekolds and they are
18% more likely than average to have children. Their median household income is 89% above the national
average, rarking this segment third. Established Wealth households are the second most likely to live in the

“ suburbs, especially in such cold weather areas as Denver and Minneapolis. They are over twice as likely as
average to have a bachelors or post graduate degree, and over 80% have white-collar occupations (ranking
them fifth). The Established Wealth segment ranks particularly high in the sales, executive management and
professional specialty categories. These households typically contain two or three workers, and are the
second most likely to drive alone to work. Their median home property value is 55% higher than the
national average and they rank well zbove average for the share of homes valued above $100,000 (from the
1990 Census).

These households are over rwice as likely 1o use a wide variety of financial services including stocks and
mutual funds, and reczive advice from a financial planner. They are also fairly technical and likely to own 2
PC they use daily for email or business work.

1999 ' 37 3 - Established Wealth Segment
' Accumulated Weaith Group

FOR PUBLIC INSPECTION FCC4A000000130




Demographic Data

AGE (1999) MEAN INDEX RANK
g0 to 4 Years 7.07 1Q0 22
5 o 9 Years 7.40 102 21
10 to 14 Years 7.48 106 17
15 o 17 Years 443 110 15
8 to 20 VYears : 3.57 85 35
21 Years 1.03 7¢ 42
22 to 24 Years 3.42 90 42
25 to 29Years 6.38 91 44
30 to 34 Years .14 86 42
35 io 39 Years 7.86 100 20
40 ‘o 44 Years 8.52 121 4
45 to 48 Years 8.1% 129 4
50 to 54 Years 7.69 127 4
55 to 58 Years 5.45 114 8
60 to 64 Years 3.90 . 98 27
65 to 89 Years 3.09 85 35
70 to T4 Years 2.52 75 40
75 to 84 Years 2.86 82 ‘41
85 or Maore Years 0.83 43 42
Average Age 35.74 98 a3
Median Age . 3715 103 20

INCOME (1999) MEAN INDEX RANK
3 0 to 15,000 3.70 21 47
§ 15,000 to 25000 4.30 31 47
% 25,000 to 35,000 5,60 45 48
§ 35,000 to 50,000 10.89 67 45
- § 50,000 o 75.000 23.74 122 8
$ 75,000, to 100,000 . 2048 212 o3
$100,000 to 150,000 18.84 © 287 3
$150,000 or More 12.49 273 6
Average income $ 93381 166 6
Median Income § 77,184 189 3

1999 °

' 3 - Established Wealth Segment
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 21.88 66 34
Suburpan 74.57 177 2
Rural 3.55 14 34
" 'RACE ] ETHNICITY MEAN INDEX RANK
~ hwhite 92.4§ 115 )
Black 337 T 28 40
Nztive American .23 32 48
Asian 2.88 108 20
Pacific Islander 0.0 27 a7
Other 0.85 22 47
Hispanic 3.29 a7 45
EDUCATION MEAN INDEX RANK
. Some High Scheol 5.78 27 &
Hign School Graduate 19.18 64 4
Some College Altendance 21.27 113 . 13
Associate Degree 7.54 o122 10
Bachelors Degree 28.67 219 5
FPost Graduzte Decree 16.35 229 8
OCCUPATIONS MEAN INDEX RANK
Total White Collar 80.03 138 S
Tatal Blue Collar 19.57 48 48
WORKERS MEAN _'_!_NDEX RANK
No Workers 5824 45 46
1 Worker 23.75 85 47
2 Warkers 55.18 121 4
3 or More Workers 15.25 114 13
1999 : _ 3 - Established Weaith Segment
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 83.09 T 129 6
Renter Occupied 16.91 . 47 45
Medizan Rent Paid s 554 148 7
PROPERTY VALUE MEAN ' INDEX RANK
{1998) .
5 0 to 50,000 0.55 4 48
$ 50,000 to 100,000 10.20 31 44
5100,000 to 150,000 30.16 140 3]
5150,000 to 200,000 24.39 208 2
$200,000 to 300,000 22.85 212 g
$300,000 to 400,000 7.21 177 11
$400,000 to 500,000 2.67 140 11
5500000 of More 227 85 13
Median Property Value $ 168,633 158 11
PERSONS IN UNIT MEAN ~ INDEX RANK
i Person 1582 64 42
2 Persons 32.75 102 25
3 to 4 Persons 40.90 126 7
5 to & Persons 9.87 107 18
7 or More Persons 0.88 50 40
Average Household Size 2.82 “107 13
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit {Attached) §.72 185 6
1 Unit (Detached) 77.06 131 7
2 Units 1.61 33 A7
3 to 9 Units - 497 52 39
10 to 49 Units 4.51 53 35
50 or More Units 0.77 18 i
Mobile Home 0.80 11 42
, Other Type of Unit 0.55 51 48
3 - Established Wealth Segment 1989 _
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent |MicroVision
LEISURE & RECREATION Penetration index Rank
1. Eat at quick service specialty bagel outlets ! 2.2 ; 248 g
2. Eatat midscaie ltalian resmurants ! 6.2 i 233 3
3. Purchased a men’s business suit this sast vear : 14.9 : 215 4
4. Ale at Applebee’s in e last 3 wesks : : 2.9 : 212 3
3. Zatiatfine dining restaurants 10.3 - 210 7
g, Eat al casual Asian restaurants . 89 . 208 3
7. Ealat casuzl steak resaurants . 6.5 : 202 4
3. Ale at Subway in the |ast 4 weeks ) ; 10.9 i 156 3
9.  Wired flowers in the last & months ; 11.8 ; 184 2
10.  Rented a car for business use in the past 12 monts | 131 f 193 4
11, Eatat casual bar & grill restaurant i 15.4 ! 193 3
12, Have 3 Shell cradit card ; 7.9 ; 192 5
13, Ate at Chick-Fil-A in the last 4 wasks : 1.9 i 188 5
12, €ai at quick service coifee house reszurans . ! 2.1 ; 187 11
13.  Spent $100 or more on dry deaning in last 5 months : 11.8 t 186 7
15.  Contibuted 530 or more to PBS last year . 5.9 i 186 8
17.  Eat at midscale hot=i restaurants ! 3.7 H 185 H ]
18. Shocped at Eddie Sauer in the las; & weaks : 7.7 i 185 : 5
1S, Eatatquick senvice bakery/bage! shops ! 8.7 i 185 : &
20.  Ate atthe Qlive Garden in the [as! 4 weaks ; 3.2 | 184 ! 3
T,
Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Reason for having 2 or more lines is to use with PC modemn ! 25 | 239 : 6
2. Reason for having 2 or more lines is to use with fax machine ; 9.3 ] 232 ! 3
1. Use intemeticniine services 1.5 imesfwesk B 20.8 ! 218 : 5
4. PC pamarily used for business werk t 16.5 i 209 ! 6
5. PC primarily used for email ! 10.3 i 207 i 2
§. Have voice mail with wirelass phone : 8.9 | 206 : 2
7. Second wireless phone is celiular - 11.5 ] 198 ! 8
8. Have more than one personal PC in household i 211 : 198 { 5
9. Primary wireless phone is analog : 17.4 196 ; 3
19. Switched onfine/intermet sarvice provider at least once last year i 6.7 191 ; 3
. Percent | MicroVision
FINANCIAL SERVICES Penetration index Rank
1. Have invested in three or more mutual fund families | 19.9 i 251 3
2. Use discount brokerage services } 38.3 242 &
3. Receive primary financial advice from @ Gnancat planner i 221 240 2
4. Have totzl investable assets >$200k : 165 | 237 7
S. _Use credit card(s) more than 10 tirmes per month ; a8 | 222 s
5. Own siock funds : 36.1 ! 214 8
7. _Participate in an automatic investment program : 13.6 ! 210 1
8, Trmansfer funds over the lelephone : 204 1 202 3
8. _Heic an Amenican Express Grasn, Gelg, or Slatnum ceet carg . 21.5 ! 202 ]
10. Hold squity ioans - 210 185 3
3 - Estabiished Wealth Segment
1998 Accumulated Wealith Group
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1999 Lifestyle Data

T

i
Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
1. Usten to NPR (Natignal Public Radic) 8.0 208 | 10
2. Read Worth Magazine 3.8 201 : )
7. Read Airline Magazines 8.4 ] 182 8
4, Listen 10 Wall Street Journal network 115 ; 181 4
5. Listen to all sports radio format 16.6 . 173 ;T
6. Read Smithscnian Magazine 7.5 H 170 i 8
7. Read Money Magazine 8.1 j 169 ; 6
8. Read PC Magazine 54 ; 1638 [
5. Listen lojaz format 100 . ! 168 10
10, Usten o classical radio format 52 i 167 T9
11. Read Computer Magazines 14,1 i 163 : 8
1Z.  Read Consumer Repors 15.0 160 : 7
13.  Listen to news/talk radio format 293 157 : 8
1a. Read Southem Living Magazine 9.0 155 7
15, Watch Kennedy Center Honors T4 155 ' E]
15, Read Goif Digest Magazine 52 154 i []
17. Read Business/Finance Magazines 31.9 ] 154 i [
18, Watched the LS Open Goif Champicnships 14.5 ! 154 i 7
39. Read Epicurean Magazines B2 H 152 i 10
20, Listen to all news radio format 11.0 | 152 RE!
) ) Percent | MicroVision f
'HOME FURNISHINGS & IMPROVEMENTS penetration| Index | Rank|
1. Home has a fraplace with glass doos i 44 ! 236 P4
7 Horne has a imers for indoot ights H U3 198 i 5
3. Home has a freplace with no glass doors i 248 188 ] 7
4 Owm a fireplace 1 349 187 ! 5
5. Own a garbage disposer \ 44.9 185 H 4
5. Ownahot tubAwhirpod! 5P3 H 9.6 183 7
7. Own 2 garage door opensr ; 432 178 5
“B. Home has a programmable thermmeostal i 386 178 I 5
9. Owna dehumidifier 16,3 170 i -]
) 10.. Own a burglar alarm i 19.5 ] 169 . 5
Percent | MicroVision
POWER UTILITIES Penetration tndex Rank
3. Have a natural gas freplacs with glass doors w2 311 | 8
3. Have 2 of more ceniral air conditioners i 8.0 i 248 . 5
3 Pay gas bil with aulomatic payment method 'v 125 | 234 4
[ Rave 3 non-natural gas fireplace with giass doors ! 256 | 207 [
5. Have 3 hatural gas fireptace with no class doors : 7.1 f 202 ’,__T.—-
§ Teal pump used 28 ar conditioner is 0-5 years oid ; 55 | 151 i 5
7. Pay electric bill with automatic payment ; 13.1 i 180 i 7
2. Have an electic oven {non-conv.) separate 5om range oo i 18.1 : 165 ;___E-—-
5 Heat purnp is used as air condisoner : 11.2 i 8 T
75 Have an electic range lop separate from aven (non-canv.) 13.2 LA
3 - Established Wealth Segment i
1999
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4 Mid-Life Success

Segment Concentration by Designated Market Area (DMA)
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RN 408 or more

These are houscholds with very high incomes living in suburban areas. They are homeowners with very high
property values, primarily working in whita-collar occupations.

Adults in this segment are aver 20% more likely than average to be berween 45 and 59 years old. Mid-Life
Success households have 2 median income 78% above the nationai average, ranking them fourth in this
category. These households are more likely than average to contain two to four people and just over 36%
have children, which is average. Most of these households are in suburban areas along the two coasts. This
segment ranks tenth in having a bachelors or post graduate degree respectively, and eighth in having 2z white-
collar occupation. Specifically, they rank above average in sales, exscutive and managerial, technical
support, and professional specialty positions. They are also over 10% more likely than averags to have two
or more workers in the household. The majority own their home, which has an average value of over rwo
times the national norm.

This segment is very likely to own more than one PC and contains the highest share using them to access on-
line services. Financially they are typically able to save over $20,000 annuaily and they like to use discount
brokers to purchase stocks. They keep informed by reading business magazines and listening to all news
radio stations.

4 - Mid-Life Success Segment
Accumulated Wealth Group
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Demographic Data

T
AGE (1999) MEAN INDEX RANK

0 to 4 Years 6.29 89 33
5 o 9Years 6.62 91 33
10 to 14 Years 6.564 94 32
15 to 17 Years 3.89 96 30
18 to 20 Years 341 82 40
21 . Years 1.04 80 41
22 to 24 Years 3.39 89 44
25 to 29 Ysars 6.54 93 19
30 to 34Years 6.47 o1 a7
a5 to 38 Years 7.E3 96 27
a0 to 44 Years 804 112 8
45 to 49 Years '8.72 123 6
30 to 54 Years 7.55 127 5
55 to 59 Years 584 123 4
80 to 64 Years 448 113 11
65 to 69 Years 379 104 20
70 o T4 Years 324 g6 30
75 to B4 Years 4.05 88 33

85 or More Years 135 79 as ’I-h

Averzge Age 37.e2 104 19 L
Median Age 39.01 108 13

INCOME (1999) MEAN INDEX RANK
S 0 to 15,000 579 34 45
g 15,000 to 25,000 529 43 46
§ 25,000 to 35,000 6.89 55 48
S 35,000 to 50,000 11.87 73 42
§ 50,000 to 75,000 21.44 111 13
_ 18 75.000 to 100,000 18.63 175 . 6
$400,000 to 150,000 16.43 250 5
$150,000 or  More 14.86 321 5
Average Income § 94,608 168 5
Median Income § 72694 178 4
1629

4 - Mid-Life Success Segment
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Demographic Data

URBANIZATION {(1998) MEAN- INDEX RANK
Urban 29.42 89 24
Suburban 56.58 134 19
Rural 14,00 56 19
RACE / ETHNICITY . MEAN INDEX RANK
White 88.73 119 23
Black 2.74 23 : 47
Native American 0.37 7 41
Asian £6.09 218 9
Pacific Islander 0.22 151 10
Other 1.84 47 32
Hispanic 5.81 65 28
EDUCATION MEAN INDEX RANK
L~ Some High Schocel 3.78 39 . 45
High School Graduate 20.52 69 g
Some College Attendance 22.05 118 8
Associate Degree 7.86 12T 6
Bachelors Degree 24.57 187 10
Post Graduate Degree 1512 209 10
OCCUPATIONS . MEAN INDEX RANK
Total White Collar 75.43 130 8
Total Blue Coliar 24.57 59 43
WORKERS " MEAN INDEX RANK
No Workers 8.36 64 40 -
1 Worker 25.24 =Ty] 42
2 Workers 50.82 112 13
3 or More Workers 15.58 117 12 |

199,9 : 4 - Mid-Life Success Segment
' ' ' Accumulated Wealth Group
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Demographic Data

e
i

OWNER / RENTER MEAN INDEX RANK

Owner Occupied 77.48 121 i3

Renter Occupied 22.54 63 38

Median Rent Paid S 618 165 5
PROPERTY VALUE MEAN INGEX RANK
(1999) '

) 0 to 50,000 0.73 5 45

S 50,000 to 100,000 5.15 16 47

$100,000 to 150,000 13.09 61 38

$150,000 to 200,000 1532 131 13

$200,000 ta 300,000 26.92 253 3 -

$300,000 to 400,00C 16.8¢8 418 2

$400,000 to 500,060 g.g8 507 4

$500,000 or More 12.08 449 5

Median Property Value S 258,223 244 4

- {

PERSONS IN UNIT MEAN INDEX RANK -

1 Person 18.52 76 37

2 Persons 347+ 108 12

3o 4 Persons 36.31 112 13

5 to B Persons 915 99 28

7 or More Persons 1.17 67 29

Average Household Size 212 103 18

UNITS IN STRUCTURE MEAN INDEX RANK

1 Unit (Attached) 7.86 149 10

1 Unit (Detached) 72.85 123 12

2 Units 2.39 49 37

3 to 9 Units 6.32 66 3%

10 to 49 Units 5.8z 70 25

50 or Mora Units 1.85 43 25

Mobile Home 1.85 27 37

Qtner Type of Unit 0.80 73 42

4 - Mid-Life Success Segment
Accumulated Wealth Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision T

LEISURE & RECREATION Penetration| - Index Rank
1. Shopped at Norgstrom in the past & weeks 5 13.3 i 355 3
2. Shop at Price Clubs : 1.8 293 2
3. Have a Chevron credit cand : 9.6 . 270 2
<. Shopped at Macy's in the last 4 weeks : 21.8 ! 265 k]
5. Ale at Carl's Jr. in the iast 4 weeks : 3.4 i 264 3
8. Rented a car for business usa in the past 12 months : 17.2 i 253 2
7. Owm downhill skis/boots : 12,1 i 252 2
8. Used g professional deaning senvice in last 12 months ) 8.9 i 251 4
8. Spent 5100 or mere on dry deaning in last § months : 15.4 | 243 : 4
10. Centributed $50 or more (o PBS last year , 7.7 ! 242 | 4
11. _Traveled lo fereign country for 15 or more nichts in jas: 3 years ! 11.4 : 232 : 4
12.  Sat at masual Mexican restaurants : 12.9 i. 228 1
13. Cwn a passport : 43.9 { 227 4
14, Zat at quick service coffes house restaurants ; 2.3 ! 225 H 5
13.  Rented 3 car for personal use in the last 12 months : 275 . 2231 1 2
15, Went snow skiing in the last year ) : 9.9 ! =22 ! 3
17. Shopped at Lord & Taylor in the past 4 weeks : 5.8 ! 22 i 4
18.  Tcok a domestic business trip last year i 17.4 ! 218 1 2
19.  Drank domestic white wine in the last 6 months ! 18.7 - 218 i 2
20, Used a travel agent to pian a foreign tip in l2s: 3 years i 28.5 217 \ 2

.y .
. Percent | MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Reason for having 2 or more lines is 'o use with 2x machine 14.5 i 363 J 2
2. Reasen for having 2 or more lines is 1 use with PC modem i 2587 ) 283 ! 2
3. Have more than cne personal PC in heusahold ! 28.7 269 ! 1
4. Reason for having primary wireless snone is business i 12.0 268 i 1
3. Use intemelonline services 1-5 imesiweek ! 231.3 244 ; 2
5. Primary wireless phone is analog : 216 243 1
7. Average monihly expenses for online/iniemet is < 515 | 10.6 i 239 4
3. PC primarily used for business work 187 | 237 2
3. Have more than one phone fine ; 36.9 | 220 ] 2
10. Have a pager that has naional coverage or alohanumeric dispiay ! 12.0 ; 215 ; 4

: Percent | MicroVision

FINANCIAL SERVICES : Penetration| Index | Rank
1. Made savings/investments totaling over $20.000 iast year 5 22 | 324 L3
2. Have invested in tree or more mutyal fond families ! 25.0 [ N3 . 2
3. Have toml invesiable assats >§200K 02 [ 29t 4
| 4. Use credit card(s) more than 10 Smes per month ! 52.3 3 278 5 !
5. Use discoun! brokerage services ! 20.7 : 74 4
€. Mol an American Express Green, Gold or Plagnum credit &ard - 258 . 241 4
7. Have 3 mutuai fund with a foad fes 16.9 238 2
8. Own sioek funds 38.5 278 3
~ | 9. Own rmonay market rmubsal funds 38.9 : 225 3
10.  Have am aulo laase 152 223 -8

: 4 - Mid-Life Success Segment

1999 ' Accumulated Wealth Group
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1999 Lifestyle Data

£

Percent MicroVision
MEDIA PREFERENCES Penetration Index | Rank
ﬁ. Read Warth Magazine 92 i 132 P
3. Listen to classical racio format . 95 : 319 ' 5
3. Read Airine Magazines : 127 i 793 ; 3
2. Usten to NPR (Natonal Public Radia) ; 10.1 265 ] &
3. Usten to all news radi¢ fomnat . .1 17.3 : 240 H 3
§. Read George Magazine ; 10.6 i 233 i 5
7. Read Travel MagaZines : 16.5 ] 226 4
2. Read Golf For Women Magazine - - ; 13.2 ; 225 2
9. Read Epicurean Magazines i 11.8 ' 220 3
10. Read This Old House Magazine i 9.6 i 209 | 4
11. Read Money Magazine : 10.0 | 209 ] 4
12, Read Smithsonian Magazine ; 8.9 H 203 | E
13. Lisien to news/talk racio format : 36.5 ) 195 : 2
14, Listen lp jazz format i 1.5 192 t 8
15. Watch Tennis i 72 152 [
16 Read Business/Finance Magazines i 9.4 . 1 i 3
17.  Reac Goif Digest Magazine ! 6.4 190 } 4
18, Read Nawsweek Magazine ! 20.3 190 i 4
15. Reac Marha Stewart Living Magazne i 775 150 | 2
2. Read PC Magazine i B.Q 187 I 5
: : Percent | MicroVision
HOME FURNISHINGS & IMPROVEMENTS Penetration| Index | Rank "
1. Home has a pool or hot tub ! 240 ot 01
2. Cwn a hot mbAwhirpool spa | 1338 285 ! 4
3. Home has a2 ireplace with no glass doors [ 347 263 1
& Home has a fireplace with glass doors | 43,5 243 2
5. Home has 2 timers for outdoor lights | 24.5 241 1
5.  Own a esprassoicappuccing maker i 138 236 3
7 Home has a oven (non-convecion) separate from stove (range 100) i 339 235 3
5. Cwn a tlecTic coffes grinders i 330 226 2
9. Own a pasta machine - i 7.4 217 6
1G. Own a rash compacior | 8.8 218 5
Percent | MicroVision
POWER UTILITIES Penetration Index Rank
1. Have a natural gas freplace with no glass doors i 133 | a7 2
5 Tiave a natural gas freplace with gtass dooes 169 | 370 3
T Have 2 or more central air conditioners 9.1 ! 281 - 2
4 Have 3 gas range top separate from aon-convecion oven ] 16.7 ] 282 ,l__i—-
5. Have an slectnic oven (hon-conv.) sepdrats from range top - ] 270 . | 246 i d
5. Have a home security system i ) 5 37 i 2
7. Have an electric poal or hot Wb i 14.0 ! 225 | i
3. Have a non-natural gas fireplace with glass doors . 25.0 ! 202 i 6 I
9. Have a gas non-convection oven sezarate from mnge 100 ; 7.3 : 198 S
10, Have a natrat gas grilt 1256 192 4
4 - Mid-Life Success Segment h
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5 Prosperous Metro Mix

Segment Concentration by Designated Market Area (DMA)
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These are typically married couples with young children, living in suburban and urban areas, They have high
income and education levels, 2rs homeowners and work in white-collar occupations.

Over half of these households have children, ranking them sixth, and they are more likely than averags to
have children of all ages. Adults in this segment are more likely than average to be between 35 and 54,
Prospercus Metro Mix househalds ars typically large and they rank fourth in the average number of people in
the houschold. These households have 2 median income 73% above the nationa! average. They are most
likelv to live in urban and suburban areas, and very unlikely to live in rurz] areas (94% below average). This
segment contains slightly less than the average share of white households, and ranks first in terms of
concentratton of Asian houssholds. In terms of education, these households rank first in receiving an
associate degree, and second in having amtended some coliegs. They also score above average in having
received their bachelors and graduate degrees. They rank 11th in working in white collar occupations (22%
2bove the national average) and score very high in technical and executive and managerial positions. In
addition, they rank fifth in being in the armed forces (with 1.4% currently serving in the military). Homss in
this segment are typically owmer-occupied (31% above average) with property values 65% above the national
average. Renters in this segment pay the third highest median rent.

These are the more likely to have home equity [oans and theyhave the highest share of second mortgages.
They are likely to own a PC and are most likely to switch wireless/pager companies due to price.

1999 | ) . - 49 5 - Prosperous Metra Mix Segment
Accumulated Wealth Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years 817 115 7
5 1o 9 Years 8.17 112 8

10 to 14 Years 7.82 111 8
15 to 17 Years 445 110 13
18 to 20 Years a75 20 33
21 Years 1.10 85 35
22 to 24 Years 3.58 -85 Ky
25 o 29 Years 5.84 C 97 25
30 to 34 Years 6.99 a8 24
35 to 39 Years 8.84 112 9
40 ta 44 Years 9.51 118 6
45 to 49 Years 8.38 118 7
50 o 54 Years 6.81 113 13
55 to 59 Years 4.79 100 18
60 - to 64 Years 3.82 g6 a7
55 o 69 Years 2.61 72 44
70 to T4 Years 2.02 60 44
A 75 to B4 Years 246 A7 45
85 or More Years 0.59 34 43 ;'~
Average Age 33.62 92 41 L
Medizn Age 34.39 95 36
INCOME (1999) MEAN - INDEX RANK
3 0 to 15,000 3.53 20 48
s 15,000 to 25,000 4.21 31 48
$ 25,000 to 35,000 5.73 48 a7
§ 35,000 to 50,000 12.27 76 41
$ 50,000 to 75,000 27.97 144 2
$ 75,000 to 100,000 21.73 225 2
$100,000- to 150,000 18.73 255 4
$150,000 or More 7.83 171 10
Average Income § 82,687 147 8
Median Income g 71,684 175 5
1999 .

5 . Prosperous Metro Mix Segment
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Demographic Data

URBANIZATION (1989) MEAN INDEX RANK
Uroan ’ 41.54 126 18
Suburban 57.09 135 18
Rural 1.38 6 43

RACE / ETHNICITY . MEAN INDEX RANK
White 78.35 - 68 34
Black 6.48 T 54 23
Nziive American 0.41 52 35
Asian 11.13 401 2
Pacific !slander 0.72 493 K]
QOther 2.9 74 19
Hispanic 8.36 a3 14

EDUCATION . MEAN INDEX RANK
-~ Some High Schoal 10.79 . 44 43
High School Graduate 2491 ) 83 38
Some College Attendance 2470 132 2
Associate Degres 8.10 - 148 1
Bachelors Degree 21.08 161 12
Post Graduate Degree 9.42 130 15

OCCUPATIONS ' ' MEAN INDEX RANK
Total White Collar 71.10 122 11
Total Blue Collar 28.20 69 40

WORKERS ‘ MEAN INDEX RANK
No Workers 449 34 -:-8
1 Worker 2222 79 30
2 Workers 54.59 120 6

3 or Mare Workers 18.70 140 T
1999 S - Prosperous Metro Mix Segment
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Demographic Data

-
1
OWNER / RENTER MEAN INDEX RANK
Owner Occupied B4.12 131 4
Renter Cccupied . 1588 a4 47
Median Rent Paid 5 672 180 3
PROPERTY VALUE MEAN INDEX RANK
(1998) i . ’
’ s 0 to 50,000 0.67 4 47
§ 50,000 to 100,000 11.15 34 . 43
$100,000 to 150,000 27.09 126 10
$150,000 to 200,000 21.82 187 4
$200,000 to 300,000 24.58 231 5
$300,000 to 400,000 9.30 229 8
$400,000 to 500,000 333 174 10
3500,000 or  More 1,87 . .73 18
Median Praoperty Value $ 175,305 185 8
4
PERSONS IN UNIT MEAN INDEX RANK
1 Persan 10.75 44 45
2 Persons 27.78 87 40
3 to 4 Persons 4582 141 3
5to 6 Persons 13.6% - 148 5
- 7 or More Persons 2.16 125 9
Average Household Size 315 120 4
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 8.44 160 7
4 Unit {Detached} 83.50 141 5
2 Units 1.05 22 48
30 § Units 2.93 30 45
10 to 49 Units 2.04 24 7 42
30 or Morz Units 0.58 13 4
Mobile Hame 088 13 40
|Other Type of Unit 0.51 48 -

FOR PUBLIC INSPECTION
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| 1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

) Percent | MicroVision
LEISURE & RECREATION Penetration|  Index -| Rank
1. Ale at Jack In The Box in the last 4 weeks ' 15 . 258 i 3
2. _Shopped at the White Hen in the [3sl6 manths 5.0 . 753 : 3
3. Shop at Price Clubs . 1.5 : 252 i a
4 Ate at Car's Jr.in the last ¢ weeks 3.z : 251 \ 3
3. _Ale 3t Chili's in the last 4 weeks . 2.1 ! 242 : 2
6. Shopped at Nordstrom in the past 4 weeks : 8.6 ) 27 7
7. Shopped at ARCO in the last 3 montis - 7.4 : 203 7
8. Ale at Qutback Steakhcuse in the last 4 wesks : 1.6 201 ; 2
3. Shopped at The Lirmited in the past 4 weeks : 5.5 H 193 i [
10. Shopped at Home Depat in last 4 weeks : 38.0 i 192 : 1
11. Shopped at Macy's in the last 4 weeks : 15,8 : 180 §
12.  Mave a Sheil credit card ; 7.8 ) 150 ! 5
13, Ate 3t 7.G.I. Fridays in the last 4 weeks : 1.1 i 150 : 7
14, Shopped at Lord & Tavicrin the past 4 wesks 4.8 i 187 i 8
15, Sat at quick service specizlty bagel outlets T 1.8 : 185 . g
16.  Own racquetball equipment : 9.6 184 H 5
17, Ate at IHOP in the last 4 weeks : 2.0 | 181 ! 3
18, Shopped at Marshail's in the last 2 weeks ; 9.9 : 179 | [
19. Ate a2t De Olive Garden in the las: 4 waeks ; 34 ! 177 i 4
20. Eat at casual Mexican resursnts ; 10.0 i 177 ! &
' Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
3. PC primarily used for banking/budgeting/taxes i a.9 i 218 ! 5
2. Swilchred wirsiess/pager company due to prica L 7.5 ! 206 i 1
3. Reason for having 2 or more lines is to Use with PG modern i 19.1 : 202 ‘ 7
4. Have a pager that has national Saverage or dlphanumeric display i 11.1 | 198 | 5
5. Reason for having 2 or more lines is due to family sze/lesnagers 8.8 ) 188 i 7
B. _Average monthly expenses for wirsiess services are S51+ : 13.4 ! 182 ! 5
7. Average monthly expenses for onlinefintemel is < $15 i 8.0 | 181 i S
8. Have more than one phone line : 30.3 I 181 : 5
3.__Average monthly expenses for pager services ars <510 i 11.5 ! 180 ! !
10, Average pages received par waek is 11+ i 14.5 ! 180 ! 4
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Have a second mortgage on the primary residence : 14.5 [ 240 Lo
2. Parlicipate in an automatc investment program i 18.0 203 : 2
3. Hold equity icans i 202 | 188 2
4__Hold an American Express Green, Gold, o Plainum Gadit Srd f 197 e 7
5. Have invested in-threa or more mutsal fund arifies i 14,6 ! 184 : [
5. tave a fixed =2te st mortgage on Me primary rasidence - 46 176 -
T. _Have Famers oropertyicasualty insurance | 143 : 172 5
8. _Use discount brokerace services 12,9 : 171 11
3. Use credit cart(s) more than 10 Grmes per mentn ) 320 ' 170 L
(16 Acauired 3 home 2quity line of credit last year 10.3 : 163 §
‘ : 5 - Prosperous Metro Mix Segment
1999 . Accumulated Wealth Group
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1999 Lifestyle Data

, Percent | MicroVision
. MEDIA PREFEREMNCES Penetration| - Index | Rank
1. Read PC World : 5.8 203 i 2
7. Listen to ali news radio format . 13.7 : 190 : E
3. Read PC Magazine . 59 e 183 : 7
4. Listen o jazz format : 9.9 . 166 1
5 Listen to classical radio format 5.1 ) 166 : 10
s, Read Computer Magazines ; 142 1684 : 3
7. Read Worth Magazine i 4.4 i 158 ;13
a  Read Money Magazing ! 7.6 i 158 1 2
g LUsien 16 contemporary hits radio format 184 i 156 i 9
10, Lsten to Wall Street Joumal networs | 9.8 154 | 5
17. Read Consumer Rapors i 14.2 151 | 8
12. Listen to album oriented/progressive rock format ; 14,3 i 151 ; [
13 Read Anine Magazines ; 65 | 150 i 12
14. Read This OWd House Magazine i 69 i 150 ! 8
15.  ‘Watch Newsradio 1 52 148 | 3
15, Usten o golden oidies radio format : 21.3 148 i 3
7. Read Vogue Magazine i 6.3 143 ! 13
18, Watched ESPNZ last week i 123 148 | 3
19, Watch Ally McSeal i 6.2 137 )
20. Lsien to modem rock : 8.9 147 b 13
‘ : : Percent | MicroVision {_ ,
HOME FURNISHINGS & IMPROVEMENTS Penatration Index Rank
1. Home has a pooi or hot b | 192 | 217 I 4
2 (COwn a tash compactor ] 8.6 | 211 i 6
3. Home has a firepiace with glass doors 1 35.8 4 204 ; 7
2. Home has a fireplace with no gtass doors i 25.7 195 | 6 :
5. Own a hot tubiwhirlpool 5pa i 9.4 179 | 8
B, Own a bulit-in Gas gven i 22.5 178 2
7. Own a cothes dryer (g2s) i 281 178 2
B Own a freplace 0 ) BA 177 7
g, Home has a programmable thermestat 8.4 177 | 5
10 Home has a timers for outdoor fights - 118 | 173 i S
Percent [ MicroVision
POWER UTILITIES Penetration Index | Rank
1. Mave a naturai gas fireplace with glass doors i 14.9 326 4 ]
2 Tave a natural gas fireplace with no glass doors ; 8.7 248, 5
3. Have an electric pool or hot b i 13.2 rak 5
4 Heat pump used as air conditioner is &+ yeas old i 6.8 i 206 3
5. Have used voluntary ime-of-use rates in aurrent home i 11.3 i 180 4
5. Heater type is heat pump ‘ i 134 i 178 6
7. Have a gas non-convection oven sapante from range ‘oD ! 6.3 ! 171 11
g Have a.home securily System 25.4 ! 163 B 7
5. Recaived cash rebates for energy eff. 2ppliances in current home : 168 : 165 . 3__!
10.  Have clothes dryer fueied by natural gas . : "32.0 f 183 i
5 - Prosperous Metro Mix Segment )
1999
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6 Good Family Life

Segment Concentration by Designated Market Area (DMA)

27 1te 188
%, == mm
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These are typically high income, married couples with children. They live in rural areas and live in owner-
occupicd, single family detached units. They have a high level of education and work in whire-collar
occupations.

Good Family Life adults are more likely than average to be betwesn the ages of 35 and 59 years, and over
10% more likely than averags to have children ages 10 t0 17. Their mecian household income is §7% above
average, ranking them seventh. These adults are the second most likely to be married (24% above average)
and third most likely to live in owner-occupied and single family detached housing. Over 80% of these
households are located in rural areas, which is over three times the nztional average. They are found in
particularly high concentrations in the rura] parts of New England, the Midwest and the West. Although they
are primarily located in rural arcas, their property value is over 50% higher than the national average. They
rank third in having an associate degres and are over 40% more likely than average to have 2 bachelors or
post graduate degree. They are 16% more likely to have a white-collar job, ranking highest in the technical
support (11th) and executive and managerial (12th) cccupations. They are the fourth most likely to drive
alene to work, and have an above average commuiie time

This segment is the most liksly to own a powerboat and g0 power boating last year. They read golf
magazines and are likely to own cross-country boots or ski equipment. '

1898 - : SN 6 - Good Family Life Segment
‘Accumulated Wealth Group
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Demographic Data

AGE (1999) } MEAN INDEX RANK

Q to 4 Years 7.38 104 47

5 to S Years 7.73 106 14
10 to 14 Years 7.76 110 10
15 to 17 Years 462 114 9
18 to 20 Years 385 g2 Z8
21 Years 109 83 8
22 to 24 Years 3.52 - 93 36
25 to 29 Years 6.38 91 43
30 to 34 Years 591 83 45
35 1o 39 Years 7.88 101 18
40 to 44 Years 9.6a 121 3
45 to 49 Vears 9.02 . 127 5
50 to 54 Years 7.40 123 7
55 to 59 Years 534 112 13
50 .to 64 Years 3.79 95 a3
65 o 69 Years 2.91 80 38
70 to T4 Years 2.28 68 42
75 to 84 Years 2.38 58 42
85 or More Years 0.77 45 44 o
Average Age 34.82 95 37 1: .
Median Age 36.16 . 100 25

INCOME (1999) MEAN INDEX RANK

$ 0 to 15,000 5.44 32 48
$ 15,000 to 25,000 T 604 44 45
$ 25.000 to 35,000 7.08 56 453
§ 35,000 to 50.000 12.82 75 39 .
$ 50,000 to 75,000 25.56 132 5
s 75,000 to 100,000 19.09 198 4
$100,000 to 150,000 15.12 230 6
5450,000 or More 8.86 194 9
Average Income $ 82,460 147 9
Median Income S 68219 167 7

6 - Good Family Life Segment

Accurnulated Wealth Group

FOR PUBLIC INSPECTION

1699

FCC4A000000149




- Demographic Data

URBANIZATION (1999)A ) MEAN INDEX RANK
Urban i 1.15 3 a7
Suburban 16.23 38 42
Rural 82.82 333 5
RACE / ETHNICITY ) MEAN INDEX RANK
White §95.43 118 1
Black 2.32 21 49
Native American 0.35 EEA 4
Asian 0.g8 35 2
Paciiic Islander 0.04 30 43
Other 0.83 17 49
Hispanic 223 25 50
EDUCATION s MEAN INDEX RANK
o Somea High Schoot 1181 48 39
High Schao! Graduate 28,08 94 29
Some College Aftendance 21.39 115 12
Associate Degree 828 134 3
Bachelors Degrae 19.87 151 14
Post Graduate Degres 10.32 144 14
OCCUPATIONS : MEAN INDEX RANK
Total White Collar 67.33 118 14
Total Biue Coflar 3287 It 37
WORKERS MEAN INDEX RANK
No Workers 5.81 45 a7
1 Worker 22.67 81 43
2 Workers 55.06 121 2
3 or More Workers 16.48 123 8
1999 6 - Good Family Life Segment

‘Accumulated Wealth Group
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Demographic Data

o

OWNER / RENTER MEAN INDEX RANK
) Owner Occupied 86.29 134 3
Renter Occupied 13.71 38 - 48
Median Rent Paid s 445 119 17
PROPERTY VALUE MEAN INDEX RANK
(1999) -
s 0 to 50,000 1.57 11 42
§ 50,000 to 100,000 15.10 45 40
$100,000 to 150,000 28.39 132 | 7
3150,000 to 200,000 2284 195 ) 3
$200,000 to 300,000 21.47 202 7
$300,000 to 400,000 6.49 158 12
$400,000 to 500,000 - 2.27 119 - 14
$500,000 or More 1.88 70 18
Median Property Value $ 180,827 T 1582 12
PERSONS IN UNIT MEAN INDEX RANK
1 Person _ 12.76 52 435
2 Persons 31.25 o8 30
3 to 4 Persons 4332 134 5
5ta 6 Persons 11.57 125 10
7 or More Persons 1.10 64 31
Average Household Size 2.96 13 9
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit _(Attached) 2.95 57 39
1 Unit (Detached) 85.56 145 3
2 Units 1.98 41 43
3to 9 Units 2.63 27 45
10 to 49 Units 1.56 18 44
50 or Mare Units 0.19 4 43
Mobile Home 4.40 61 25
Other Type of Unit 0.70 64 a4
1899,

6 - Good Family Life Segment
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVisien
LEISURE & RECREATION Penetration index Rank
1. Ale at Friendly’s in the [ast 4 weeks 2.5 . 243 2
2. Ate at Chick-Fil-A in the last 4 weeks 2.4 233 2
3. Ate 3t Dunkin’ donuts in the last 4 weeks : 36 R 238 2
4,  Cwn oross country Doots of skis i 7.8 : 235 2
3. Alz at Baskin Rabbins in the last 4 weeks 2.0 : 234 1
6.  Cwn cownhill skis/boots . ! 11.0 i 229 J
7. Alte at Applebee’s in the last 4 weaks { 3.1 1 228 1
8. Shopped at Arnes in the iast 4 waaks : : 10.2 205 4
9. Ate at Chili's in the last 4 weeks 1.7 : 123 6
10.  Eatat fine dining restaurants ! 2.4 i 191 11
11, Went bird watching in the last y=ar : 8.3 i 190 3
12.  Ealatquick service speciaity bagel outlels ; 1.7 i 18% ; g
13.  Own a stair stepper ! : 6.8 1 186 ! 3
14.  Eat at asual bar & grill restaurant ) i 14.5 i 184 I 6
15, Want snow skiing in the Jast year i 82 i 184 i ]
16. Drive a mini-van ! 12.2 i 183 ! 2
17.  Ate at Outhack Steakhouse in the las! 4 weeks | 1.4 : 183 i 6
18. Went power boating last year ; 11.2 i 183 ! 1
19. Purchased giris' coats and jackets in the last 12 months i 12.0 179 H 2
20. Own a power boat ] i 6.2 178 ! 1
%

' ' ’ i Percent | MicroVisien
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Primary reason for pager company services is business use [ 20.2 ] 202 3
2. Have more than one personal PC in housenold | 20.7 i 194 i 5
3. PC primarily used for business work : 15.2 i 192 : 7
4. Reason for having primary wireless phone is business i B.4 i 185 ) 5
5. Reasen for having 2 or more lines is to use with fax machine ; 7.4 ! 18S i 8
5. Have a pager that has nationai coverage or alphanumeric display ! 10.1 ; 181 g
7. Use internet/online servicas 1.5 times'week i 17.0 ! 179 8
8. PC primarily used for education/school f 15.6 : 175 P4
9. Second wirsless phooe is cellular , ! 10.1 : 174 ! 7

10.  Average monthly expenses for online/intemetis < §15 i 7.7 . 173 L
Percent | MicroVision
FINANCIAL SERVICES Penetration| Index | Rank
1. Hold equity icans i za | 200 1 1
2. Have a second morigage on the primary residencs ; 12.6 : 206 : 2
3. Have 3 fixed rate first mortgage on the pAmary residence : 44.2 i 187 2
4. Stongly Agree: Mutuzl fund companies give rebiable advice : ! 11.4 i 185 5
5. _Have invested in three or more mutual fund Bmilies : 13.9 : 175 i 8
B. Hold U.S. Savings Sords ‘ 305 : 171 2
7. Made savings/investments totaling over 520,000 last year 10.5 168 9
8. Worked wifinancal planner ta sel up nancial plan 1.7 167 6
- [ 8. Receive pimary inancal adwice fom 3 fnancial planner 15.2 166 7
[ 10, Have 2 SEP/KECGH aceaunt ) 83 165 9 -
. 6 - Good Family Life Segment
1988 -Accumulated Wealth Group
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
1. Listen to modern rock i 8.0 ' 170 7
2. Read Golf Diges: Magazine &85 186 7
7. Watch Country Living Magazine 1 88 165 3
4. Read Martha Stewart Living Magazine 1 6.3 ; 159 . 8
5. Watch Sucdenly Susan 1 57 153 i 5
5. Lsten to album oriented/progressive rock format i 142 | 151 7
7. Read Aidine Magazines . : 6.5 [ 150 i1
B, Listen o Wall Streel Journal network : 85 150 i 7
§. Wateh Spin City ; 8.3 i 149 : 3
10. Read Country Home Magazine : 5.8 i 146 i 5
11. Read Golf For Women Magazine ; g5 ; 145 i ]
12, Read Popular Mechanics Magazine ' 6.8 ! 144 4
_ [13. Read Car & Driver Magazine i 5.0 ] 144 i ]
14, Read Money Magazine 5.9 i 143 t 10
15, Lsten to NPR (National Public Radio) 55 ! 143 P13
168, Watch Veronica's Closet i 4.6 1 142 i 4
17. Usten to classic rock i 114 : 141 7
18. Read PC Magazine i 4.5 ; 141 p 13
19,  Listen lo all sports radio format i 13.4 | 139 | 12
20. Read Smithsonian Magazine i 6.1 i 138 13
, ; ‘ Percent | MicroVisian
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Horne has a water purifier attached to main water supply | 14.7 ! 1 %
7 Hame has a water softener attached to main water supply ! 234 | 257 1
3. Own a water softener i 18.0 i 242 2
4 Home has a fireplace with glass doars I 40.9 233 ° 5
. Own a dehumidifier 20.0 208 H 2
5. Own ariding lawn mower 203 | 204 I S
7. Home has a dehumidifier ! 29.4 20 i 2
8. Cwn a hot tubiwhiripoc! spa i 105 199 | 6
9, Own a snowblower i 18.1 \ 195 N
10. Home has a pood or hot ud i 16.8 i 189 i 8
Percent | MicroVision
POWER UTILITIES Penetration Index Rank
1. Have an cil/propane watar heater | 15.7 | 284 1
2 Prime heating System is cil | 20.6 23 3
I Have 3 non-natural gas fireplace with glass doors | 25.8 233 3
%, Fave an electric pool or hat wh [ 13.3 24 1 4
5. Have 2 or more central air conditioners : 5.7 i 205 i 6
5. Meat purhp usac as air condiioner is 0-5 years oid 6.2 i 200 : 4
7. Have a progane, nan-convection stove and oven combination : 7.1 187 10
2 Have a natural gas fireptace with glass doors ' 8.8 193 8
9. Water heater is part of 32 fumace or boiler i 9.9 184 7
10.  Heat pumnp is used as air conditicner . 11.8 174 4
§ - Good Family Life Segment :
19499
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8 Movers And Shakers

Segment Concentration by Designated Market Area (DMA)
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These are typically househoids containing singles and couples, with two workers and no children. They live
in the suburbs and some urban areas and have high levels of education and income.

Movers and Shakers are more likely to contain adults 30 years old and above. They rank third in having two
persons in the household (17% zbove average) and are also more likely than average to have only one
person. Movers and Shakers have a median household income that is 52% above average and rank fourth in
terms of per capita income. About 63% of these households live in the suburbs and another 32% live in
urban areas. They are over twice as likely to have received a bachelors or post graduate degres and rank
third in working in a white-collar occupation. They rank third in working in professional specialty, fifth in
executive and managerial and eighth in sales positions. About one-third of these households are renters, they
pay a rent which is 36% above average and they rank third in living in single unit attached housing. Over
50% have two workers in the househeld and they typically have one or two vehicles.

They are more likely to eat at fine dining restaurants, own a PC for email and business purposes, and to
obtain investments from a full-service or discount broker.

1998 o 67 8 - Movers And Shakers Segment
' Mainstream Singles Grotup
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Demographic Data

AGE (1999) MEAN INDEX RANK

0 o 4 Years 5.26 74 40
5 fo g Years 5.72 79 39
10 o 14 Years 5.55 78 40
15 1o 17 Years 2.99 74 40
i85 to 20 Years 2.85 68 47
21 _ Years 0.98 75 a7
22 to 24 Years - 323 85 45.
25 o 29 Years 6.88 aB 24
30 to 34 Years 7.91 111 13
35 to 38 Years 9.00 114 7
40 to 44 Years g.94 112 10
45 to 49 Years 822 116 g
50 to S4Years 7.25 120 g
55 to 59 Years 5.57 117 7
50 to 64 Years 4.45 112 14
85 to 69 Years 4.05 111 16
70 to 74 Years 3.78 112 16
75 ‘o B4 Years 532 115 17
83 or More Years 2.04 119 18
Average Age 40.00 109 10
Median Age 40.54 - 112 10

INCOME {1999) MEAN INDEX RANK
' $ 0 to 15,000 7.43 43 41
S 15,000 to 25,000 7.81 57 41
$ 25,000 to 35,000 9.14 7 41
$ 35000 to 50,000 14.71 91 34
$ 50,000 to 75,000 22.52 116 11
$ 75,000 to 100,000 14.84 154 10
-}$100,000 1t 150,000 12.57 191 8
$150,000 or More 10.98 240 7
Average Income S 52,884 148 7
Median [ncome $ 62,108 152 10

8 - Movers And Shakers Segment

Mainstrearn Singles Group -
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 32.43 98 22
Suburban 64,15 132 8
Rural 3.41 14 © 35

RACE [ ETHNICITY i MEAN INDEX RANK
White 9038 113 16
Black 423 © 35 37
Native Amencan 0.30 38 45
Asian 3.32 120 17
Pacific Islander 0.06 38 38
Other 1.12 28 42
Hispanic KE:h 42 40

EDUCATION MEAN INDEX RANK
T ~ {Seme High School 7.87 K} 47
‘ " |High Schoot Graduate 17.05 57 45
Some College Attendance 20.04 - 107 22
Asscciate Degree 6.30 102 20
Bachelors Degree 29.03 221 4
Fost Graduate Degree 19.91 276 6

OCCUPATIONS MEAN INDEX RANK
Total White Collar 81.860 140 3
Total Biue Coltar 18.40 44 48

WORKERS MEAN INDEX RANK
No Warkars 1017 78 33
1 Worker 2587 92 40
2 Workers 52.47 115 8
3 or More Workers 11.49 86 30

1999 : , . 8 - Movers And Shakers Segment

59 Mainstream Singles Group
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Demographic Data

7:'

OWNER / RENTER i MEAN INDEX RANK
) QOwner Occupied £4.18 100 28
Renter Occupied - 3581 100 23
Median Rent Paid S 510 136 8

PROPERTY VALUE . MEAN INDEX RANK

(1999) :

] 0 to 50,000 0.98 7 44
S 50000 to 100,000 13.61 42 -4
$100.000 1o 150,000 26.14 121 12
5150,000 to 200,000 19.41 166 8
$200,000 to 300,000 - 2088 188 g
$300,00¢ to 400,000 8.89 218 10
5400,000 to 500,000 437 228 9
$300,000- or  More 578 214 ]
Median Property Vaiue $ 173,888 164 g

PERSONS INUNIT MEAN INDEX RANK
1 Person 29,88 122 18
2 Perscns 3738 117 -3
3 to 4 Persons 25.63 . 83 3s
5 to 6 Persons 531 57 42
7-or More Persons 0.54 31 ‘ )
Average Household Size 2.29 87 42

UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit {Attached) 10.75 204 3
1 Unit (Detached) 53.49 9 33
2 Units 497 103 18
3 to 8 Units " 13.41 139 18
10 to 49 Units T 12.49 © 148 13
50 or More Units 3.20 75 18
Mobite Home 0.80 3 44
Other Tyoe of Unit . 1.08 . 98 ) 32

8 - Movers And Shakers Segment : L

Mainstream Singles Group
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration Index Rark
1. Eatalguick service specialty bagef outiets 2.0 i 336 3
2. Eatat Asian restaurants i 9.2 { 2726 ) 3
3. A2 at Boston Market in the 1ast 4 wesks i 4.0 ' 216 ! [
4. Zat at quick service coffee house resaurants : 2.4 ! 212 i g
5. Zalat casual Asian restaurants i 9.1 ; 212 5
6. Satat fine dining restaurants ; 16.2 . 208 : 8
7. Spent 5100 or more on dry cleaning in last § months : 12.9 ‘ 204 s
8, Ale al Papa Jonn's in the last 4 weeks ; 34 204 3
9. Shopped at Nordstrom in the past £ weeks ! 7.6 203 3
10.  Ale at T.G.. Fridays in the last 4 wesks ; 1.2 200 4
13, Ate at Carfs Jr. in the last 4 wesks | 2.6 200 | 8
12, Used a professicnal Sleaning senvice in last 12 months : 7.0 188 : 5
13. Ate at Chili's in the last 4 weeks i 1.8 188 i 4
14, Played tennis in the past year ; 8.9 154 i 7
15, Shopped at Neiman Marcus/Saks Frith Ave, in the pas: 4 weeks : 4.4 ! 183 i ]
16.  Ale at Chick-Fil-A in the last 4 weaks i 1.9 { 193 @
17.  EZat at casual bar & grill restaurant 15.3 ! 162 4
18.  Traveled to foreign country for 15 or more nights in last 3 years : A ; 1892 i 7
19.  Eat at quick service bakery/agel shops ; 8.9 150 i 5
20.  Zal at casual Mexican restaurants i 10.7 189 t 5
."“
’ Percent MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
‘1, Average monthly expenses for aniinednteret is < $15 H 3.8 i 199 | s
2. PC pnmarily used for business work i 148 i 187 ] 8
3. Spend less than 10 hoursiveek telacommuting ; 8.8 ! 188 | 9
4. PC primarity used for email | 8.5 i 172 3
5. PC primarily used for other purpcses ! 5.2 | 171 3
6. Use internetonline servicas 1-5 timesiweek i 156 I 163 10
7. Have voica mail with wirgiess phone ! 6.8 ! 157 P
8. HMHave more than one personal PC in household i 16,8 155 R T]
9. Use intemetonline services 11 or more mesiveek - 10.5 153 i 1o
10.  Primary wireless phone is analog i 13.6 ; 153 ! 7
Percent MicroVision
FINANCIAL. SERVICES Penetration index Rank
1. _Made savings/investments totaling over $20.000 (ast ysar i 14.0 225 i 5
2. Hold an American Express Green, Gold, or Plalinum credit card 21.8 206 3
3. Use credit card(s) more than 10 tmes per month 386 205 ! 7
4. Sirongly Agree: Brokerage firms give reliable advice : 12.7 201 i 2
5. Use discouni brokerage senvices ' 14.8 B 197 9
5. Have total investable assets >S200k 13.4 : 183 L 10
7. Use full service brokerage senices 32,9 182 . &
8. Have invesied in three of more mutual fund families 14.2 179 ! 8
- | 5. Have a SEP/KEQGH aceaunt 5.7 175 . 7
[10._Have a money markat deposit acsount 137 172 8
8 - Movers And Shakers Segment
1939 Mainstream Singles Group
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1999 Lifestyle Data

o
1
Percent | MicroVision
MEDIA PREFERENCES Penetration| - Index Rank
ﬁ. Listen to NPR (National Public Radio) 102 268 ! S
2. Read Airline Magazines 10.1 232 H 5
3. Read Worth Magazine 6.4 230 : 6
4. Read Srnithscnian Magazine 9.4 215 5
5. Read Golif Digest Magazine 6.7 200 ; ki
5. Read Gol For Wornmen Magazine : 11.1 189 i 5
7. Read Martha Stewart Uving Magazine : 74 188 ! 3
8. Read Travel Magazines : 13.7 - 187 B 5
g, Lislen to classical radic format . 5.7 i 185 i 7
10. Reat George Magazine : a2 ; 181 i 8
14. Read PC Magazine H 5.8 : 179 : g
12.  Watch Tennis ; 6.5 : 174 i [
13. Read Epicurean Magazings : 9.3 i 174 ) 7
14, Read Money Magazine : 8.2 171 ! 5
15, Read Women's Fashion Magazines i 10.1 168 ; 9
16. Resad This Oid House Magazine } 7.7 167 ; 8
17. Read Vogue Magazine ; 7.1 i 168 9
18. Read PC World i 4.8 165 g
19. Read Susiness/Finance Magazines i 337 i 163 5
20. Read Newsweek Magazine ; 17.4 ] 160 8
. ’ Percent | MicroVision f‘ )
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has 3 fireplace with nc glass doors 265 ! 201 |4
2. Own 3 esprassa/cappucsing maker 11.0 1 189 4 ]
3. Owna trash compactor 7.3 ! 178 ! 7
4. Own 3 pasta machine ; 5.8 i 172 i 10
5. Own a slecric coffee grinders i P 160 : 3
5. Home has a imers for indoor lights 27.0 | 156 7
7. Home has a fireplace with glass doors 269 | 153 n
8. Own a hot tubfwhirlpool spa 7.9 | 151 | k]
g, Cwn a garbage dispcser : 36.5 | 150 ] 3
10. Own a fireplace * 26.7 : 143 P10
percent | MicroVision
POWER UTILITIES Penetration Index Rank
1. Pay gas bill with automatic payment method I 133 i 249 |1
2 Have 2 natural gas fireplace with 0o glass doors : 6.9 ; 197 ‘l 9
3. Pay elecic bill with automalic payment ] 14.0 ! 193 .
. Real purmp used as air conditioner is &+ years old ‘ 57 i 175 8
5. Have 3 natural gas fireplace with glass doors 7.9 : 172 in
£. Have an eleciic gnll 6.7 i 162 ! 5
7. Have a homne secudty sysiem 22.5 j 143 10
8.- riave a non-natural gas firsplace with glass doors 17.6 142 P12
§. MHeater type is Neat pump 10.2 138 .1
10, Have used veluntary time-of-use rates in current home 835 135 L8
8 - Movers And Shakers Segment
Mainstream Singles Group 1959
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10 Home Sweet Home

Segment Concentration by Designated Market Area (DMA)
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" These households are typically married couples with one or no children at home. They have an above
average household incorme, own their home and are primariily concentatsd in the suburbs,

Adults in the Home Sweet Home segment are more likely than average to be 40 years of ags or older.
Children are present in about 37% of these households, which is slightly bigher than the national average.
They rank in the top 15 in both median household and per capitz incoms, and rank ninth in the percentage
that receive retirement income. These households are more likely than average to contain two to four people.
They are 56% more likely than average to live in the suburbs, ranking themn eighth. They have an above
average likelihood of having 2 college or graduate degree and they are 18% more likely than average to have
2 white-collar occupation. Ir particular, they are over 20% mare likely than average to work in executive
and managerial, and professional specialty positions. Almost 80% own their homes and their property value
is about one-third higher than the national average. They typically have two or more vehicles and workers in
the housshold, drive alone to work and have an about average commuts time of just under 22 minutes.

This segment is more likely to have a second mortgage or home equity loan and are actively saving for
retirement. They eat at fine dining or casual restaurants, shop at up-sczle department stores, and listen to all
sports and news radio.
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Demographic Data

;ﬁ-_
AGE (1999) - MEAN INDEX RANK
. 40 o 4 Years 6.37 g0 32
5 to 9 Years . 6.64 £:2 32
10 to 14 Years 6.63 94 33
15 to 17 Ysars 3.91 97 29
18 to 20 Years 3.54 B5 38
21 Years 1.10 85 - 34
22 to 24 Years - 3.48 92 38
25 to 29 Years T o882 -7 34
20 o 34Years 6.68 94 32
35 to 39 Years 7.79 98 : 24
40 to 44 Years 8.42 106 14
.l45 to 49 Years 7.91 111 13
- 50 to 54 Years 7.01 116 10
55 to 59 Years 5.57 117 6
50 to 64 Years 458 .18 8
§5 . to 69 Years 4.05 111 15 -
70 to T4 Years 383 108 18
75 lo &4 Years 4,52 100 28
85 or More Years 1.50 88 33 P
Average Age 38.10 104 17 {
Median Age 38.58 107 15
INCOME (1999) MEAN INDEX RANK
S 0 to 15000 7.20 42 47
S 15,000 to 25,000 8.38 61 39
$ 25,000 to 35,000 8.76 78 38
$ 35,000 to 50,000 16.08 99 26
$ 50,000 to 75,000 25.32 138 3
§ 75,000 to 100,000 15.88 165 8
$100,000 to 150,000 10.88 166 11
$150,000 or More 5.48 120 13
Average Income S 69.825 124 12
Median income S 58,142 142 11
10 - Horne Sweet Home Segment ' - 1989

Mainstream Families Group
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Demographic Data

URBANIZATION (1999) _ MEAN INDEX RANK
tUrban 30.20 g1 23
Suburban 65.88 1586 8
Rurai 392 18 32

RACE / ETHNICITY ' MEAN INDEX RANK
YWhite 82 .11 115 - 1
Black 3.57 " 30 39
Native American 0.38 49 38
Asian 2.45 88 22
Pacific Islander .07 48 33
Other 1.42 a8 39
Hispanic 486 52 34

EDUCATION MEAN INDEX RANK
Some High School 13.91 56 35
. High Schaool Graduate 28.37 a8 25
' Some College Attendance 22.18 118 7
Associate Degree 7.72 125 &
Bachelors Degree 17.72 135 16
Post Graduate Degree 2.09 128 16

OCCUPATIONS MEAN INDEX RANK
Total White Collar §8.861 118 12
Total Blue Collar 31.3% 75 39

WORKERS MEAN INDEX RANK
No Warkers 8.75 75 37
1 Worker 24.58 88 44
2 Workers 49.20 108 19
3 or More Workers 16.47 123 7

1989 ‘ _ 10 - Home Sweet Home Segment -

- Mainstream Families Group
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Demogfa?ghic D

OWNER / RENTER

Owner Occupied
Renter Occupied
Median Rent Paid

M

PROPERTY VALUE
(1999)

$ 0 to 50,000
S 50,000 to 100,000
$100,000 to 150,000
$150,000 to 200,000
$200,000 to 300,000
$300,000 to 400,000
$400,000 to 500,000
§500,000 or  More

Median Property Value

PERSONS IN UNIT

1 Person

2 Persons

3 to & Persons

51to 6 Fersons

7 or More Persons
Average Household Size

[ SRS

UNITS IN STRUCTURE

1 Unit (Attached)

1 Unit (Detached)
2 Units

3109 Unils

10 to 49 Units

50 or More Units

Mobile Home

Other Type of Unit

10 - Home Sweet Ho‘me Segment

Mainstream Families Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVision

LEISURE & RECREATION Penetration Indax Rank
1. _Ale al Friendly's in the last 4 weeks ' 2.3 ; 213 ; 3
2 _Ate at Dunkin’ donuts in the last 4 weeks , an . 203 : 3
3. _Ale at TGI Fridays in the last 4 wesks : 10 3 73 3
4. Zatat quick senvice donut restauranis : 48 : 168 3
5. Zatat amily styte coffee shops - : 5.4 ] 160 []
5. Shopped at Lord & Tayler in the past 4 weeks ’ 4.0 T 11
7. "Ale at the Olive Garden in the last 4 weeks ; 28 : 151 L8
8. Shopped at Home Depot in last 4 weeks H 29.1 . 147 : )
9. Qwn a stmir stegper i 54 145 8

10, ESat at casual italian resturants i 6.8 1486 13

11, Shopped at Macy's in the last 4 weeks : 11.8 ! 145 .14

12.  Eat at casual Sar & grill resmurant : 11.5 i . 145 R

13, Ate atJack In The Box in the last 4 waseks i 2.0 ! 144 R

14 Have a Mobil cedit card : 6.8 ! 143 KL

15 Used professional carpe! deaning senvice in 'ast 12 months ; 11.9 i 143 y 10

16, Eat at fine dining restaurants ; 7.9 ; 143 I8

17, Ale at Boston Market in the last 4 waagks : 27 143 i 14

18, Own or lease a station wagon i 7.9 143 | 7

15.  Purchase full service gasoline 132 142 | §

20, OQwn golf clubs i 17.5 142 H 9

: : Fercent | MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Average monthly expenses for online/inemet is < $15 i 5.5 147 b5
2. Reasen for having 2 or mofe lines is i ese with PC modem H 13.8 146 i 10
3. Prmary wireless phone i analog : 12.7 i 143 Rk
4. Reasen for having primary wireless shone is business : 8.3 { 139 P10
3.  Second wireless phone is cailular 8.0 ; 134 10
8. Average monthly axpenses for wirsless services are <320 ; 7.5 ! 137 ]
7. PC primarity used for surfing intemns! or word wide wed : 4.7 } 136 P12
8. Use intemet/oniine services 11 or more imashvesk i 9.3 135 o3
9. Reascn for having prirary wireless phone is safety ] 20.2 135 i 7
10. PC primarily used for other purposes ! 4.8 134 i 19

Percent | MicroVision

FINANCIAL SERVICES : Penetration Index Rank
1. Hold squity loans i 17.9 : 167 : 8
2. Have a second modtgage on the primary residenca §. 9.8 160 - §
3. Have an auto lease ; 11.0 ; 151 i 10
4. Mold an ATAT Universal Card i 130 ; 149 10
3. _Have a fixed rate first mertgage on the primary residence : MB ; 147 : &
6. Mava a mutual fund with a lead fee . : 104 : 146 . 12
7. investin an annuity for relirement saviags ; 105 : 133 10
8. Strorgly Agree: Mutual fund companies give rafiable advice 8.7 : 141 i 12
9. Own stock uncs 238 141 EE

10. Use on-line service for research and io obiain Snandal info . 31.3 140 © - 12

. 10 - Home Sweet Home Segment
1999 Mainstream Families Group
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1999 Lifestyle Data

Percent | MicroVision
MED‘A PREFERENC Es Penetration Index Rank
1. Usten to aMl sports radio format ! 14.1 ; 147 10
2 Usten to all news radio format 10.3 : 143 17
3. Watched the US Open Golt Championships : 13.4 143 ] 9
4. Usten to classical radio format . 4.4 141 14
S. Read Martha Stewanl Living Magazine ; 55 , 141 10
3. Walch Kennedy Centef HOnoes { [X4 . 140 1
7 Read Consumer Reports : 13.0 ] 138 .10
3. Uisten to Wali Sueetl Joumal network . 8.8 i 138 i 3
5. Rezd Goif Digest Magazine : 4.6 : 137 B
0. Listen 1o modem rock 6.3 i 135 + 1T
11. Read PC World : 3.9 | 135 i 18
12. Read Goif For Wamen Magazine 7.8 i 134 12
13, Listen to jazz format i 8.0 : 134 19
14. Watch Spin City 5.6 R 133 7
35 Listen \o gowden cidies radio format \ 18.0 ] 133 i 9
15, Read Monsy Magazine i 54 | 333 .12
17, Read Worth Magazine . 3.6 ! 132 14
18. Watched CNBC last week | 14.5 i 131 13
18, Read Airine Magazines i 57 | 131 i 15
[20. _Waich Orew Carey Show ' 11.4 | 130 T4
-
' : " Percent | MicroVision t
HOME FURNISHINGS & IMPROVEMENTS penetration|  Index | Rank
1. Home has a firspiace with glass doors | 28.5 i 162 P10
% Home has a dehumidifier i 23.7 ! 162 : 5
3. Own a dehurnicifier . 15.1 i 158 T
1. Own a snowblower | 12.4 | 151 i 10
5 Tome has a Smaers for indoor lights 1 26.0 ! 150 i 9
§  mome has a pool of hat b 133 | 150 [
7. Cwn a fireplace i 778 | 149 | 8
B Own a pasta machine ! 50 | 148 | A4
g, Home has a carbon monaxice detecior i 28.1 : 146 i 4 |
10, Own @ cothes dryer (G3s) ; 23.5 | 144 ! 9
Percent MicroVision
: POWER UTILITIES Penetration Index Rank
] | 1. Have 3 non-nalural gas firsplace with glass doors i 20.4 i 155 ‘ 8 |
i 5 Last coneled Gas campany 1o repoct 3 service disruption T 53 _l_____1_§4____f___§-—
[ 3. Have anatural gas grit . 11.3 ;1_____15.0_..—--—-9-"
4 Pay gas bil with automatc payment method ] 83 )L'___LSE_____,I."_—-
T Mave an exanded senvice contect froen ulility ~ompany 7.1 1 154 : ___._.-7
& Received cash rebates to buy energy eff. appl. in curment hame 10.0 ] 152 ! _5,_.' g
7 Have an elecTic pool of hot b 9.4 (-
B Have 3 nawral gas fireplace with glass doors 6.8 : 148 2
3 Have domes cryer fuelted by natural Gas 287 : 146 : 6
10, Have paricipated in home snergy audits in current home 16.3 143 . 8
10 - Home Sweet Home Segment )
1699
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12 A Good Step Forward

Segment Concentration by Designated Market Area (DMA)

277 1dte 18
- == ite3ns
NN 4 o mars

These are typically 22 to 44 year olds living in non-family households with one or two people, They dre
concentrated in urban areas, are renters, have above average household income, and high per capita income.

This segment contains a very large share of adults with an average age of 41, Another 9% are over the age of
75, which is also well above average. Over 40% are non-family households (ranking them fourth), and only
13% of these househoids have children, well below the national average. Over 48% of these are single -
persen households (98% above average) and another 35% have two occupants. Although the median
household income of this segment is just above the national average, they rank eighth in per capiia income
(51% above average). They are 85% more likely than average to live in urban areas, and less than one
percent live in rural areas. About two-thirds of these are renter-occupisd households (well above average),
and they rank ninth in amount of rent paid. They are over twice has likely to have a bachelors or graduate
degree, and almost 80% have white-collar occupations (ranking them sixth in this category). They rank in
the top five in living in structures with berween 10 to 49 units and 50 or more units. Over. half of these
households contain two workers, and they rank first in having one vehicle in the housshold.

A Good Step Forward is the most likely to have renters insurance and the second most [ikely to have changsd
! their residence or relocated last year. They are also likely to eat at casual dining restaurants, shop at upscale
| department stores, and read women’s magazines.

1989 - 91 12 - A Good Step Forward Segment
Mainstream Singles Group
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Demographic Data

F
{ B
AGE (1999) MEAN INDEX RANK
g o 4 Years 378 54 45
5 to 9 Years 4.22 58 43

10. to 14 Years 3.60 81 45

15 to 17 Years 1.57 39 47

18 to 20 Years _ 1.97 47 49

21 Years 0S2 71 48

22 ta 24 Years 4.18 110 11

25 o 29 Years 9.97 . 142 . 3

a0 to 34 Years 10.77 151 2

15 to 39 Years 11.29 142 3

40 to 44 Years 9.29 117 7

45 to 49 Years 714 101 16

50 to 54 Years 581 a6 25

55 to 59 Years 4.47 94 33

60 to 64 Years 3.81 .96 31

5 . to = €9 Years 3.80 104 19

70 to T4 Years 3.80 116 14

75 to B4 Years . 638 142 8

85 or More Years 2.95 172 6 : ..--.-\.

Averzge Age ’ 41.57 114 7 -

Median Age 40,77 113 8
INCOME (1999) MEAN INDEX RANK

5 0 to 15,000 13.44 78 33

$ 15,000 o 25,000 13.25 96 ) 35

$ 25.000 to 35,000 1427 114 21

g 35,000 to 50,000 18.93 17 =]

$ 50,000 to 75,000 18.59 101 18

§ 75,000 to 10,000 924 g8 18

$100,000 to 150,000 6.1 g3 . 135

$450,000 or  More 5.18 113 4

Average Income S 57.543 102 15

Median income s 42157 103 17
12 - A Good Step Forward Segment 1229

Mainstreamn Singles Group
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Demographic Data

URBANIZATION (1999) [ MEAN INDEX RANK
Urban 60.58 185 10
Suburban 38.22 91 29
Rural 0.80 3 a4

RACE / ETHNICITY MEAN INDEX RANK
White 86.76 108 25
Black 6.44 S3 : 25
MNative American 0.38 4G 42
Asian 412 148 15
Pacific Islander 0.13 78 21
Qther 2.24 58 27
Hispanic 6.561 74 4

EDUCATION ' ‘ MEAN INDEX RANK
. Sorme High School 1038 43 24
High School Graduzte 19.84 85 41
Some College Attendance 21.51% 17 11
Associate Degree 6.65 © 108 13
Bachelors Degree 26.23 200 7
Post Graduate Degree 14,89 206 11

OCCUPATIONS MEAN INDEX RANK
Total White Coliar 78.34 135 &
Total Blue Collar 21.68 52 43

WORKERS MEAN INDEX RANK
No Workers 13.26 102 27
1 Waorker 26.58 96 ' 36
2 Workers 52.28 115 1
3 or Maore Workers 7.48 56 44

1999 12 - A Good Step Forward Segment

Mainstream Singles Group
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Demographic Data

-.r-';)

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 30.28 47 42
Renter Occupied 68.72 195 g8
Median Rent Paid 3 498 133 9
PROPERTY VALUE MEAN INDEX RANK
(1999) .
S 0 to 50,000 1.70 11 a1
S 50,000 to 100,000 16.54 52 39
$100,000 to 150,000 2368 110 17
$150,000 to 200,000 16.07 137 12
$200,000 to 300,000 18.49 174 11
$300,000 to 400,000 9.65 237 B8
5400000 to 500,000 5.39 282 6
$300.,000 or Mere 8.08 301 T
Medizn Property Vaiue % 173,883 164 10
PERSONS IN UNIT MEAN ANDEX RANK
1 Person 48.59 128 4
2 Persons 34 .88 109 11
3 to 4 Persons 1424 44 a7
5 to 6 Parsons 2.04 22 a7
7 or More Persons 0.27 16 48
Average Household Size 1.7% 68 47
UNITS IN STRUCTURE MEAN _ INDEX RANK
1 Unit {Attached) £.53 105 2’{
1 Unit (Detached) 13.60 23 45
2 Units 2.85 59 35
3 to 9 Units 18.81 195 S
10 to 49 Uniits 33.98 396 1
50 or Mare Units 23.28 542 5
Mcbiie Home 0.53 8 45
Other Type of Unit 1.38 126 14
1999

12 - A Good Step Forward Segment
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration Index Rank
1. Shepped at Neiman Marcus/Saks Fifth Ave. in the pas: 4 weeks : 6.0 : 267 5
2. Eatalquick service coffee house restaurants . 24 213 7
3. Eatat casual Asian restaurants : 8.9 2086 7
4. Zat at quick service deii restaurants : 7.9 . 204 5
3. Zstal fine dining restaurants i 10.0 . 204 -]
6. Ate at Chili's in the [ast 4 weeks : 1.8 ! 200 3
7. Zatalguick service spedialty bagel outlets . . 1.8 : 200 7
8. Eat at casual Mexican restaurants : 11.3 ' 198 3
3. Exercse 2 mes per week at a filhess club ; 16.7 i 195 ]
10.  Eat at casyat Italian resaurants ; 9.1 184 4
11, Eat at midscale ltaiian resurants : 5.2 i 193 4
12.  Ate at 7.G.l. Fridays in the last 4 weeks : 1.1 t 191 : 8
13.  Shopped at The Limited in the pas! 4 weeks : 4 : 187 i a
12, Shopped at Norsyom in the past 4 weeks N 6.9 i 184 ; 9
13.  Shopped at The Gap in Me last ¢ wesks ; 11.7 [ 183 i 9
18, €at at casual bar & grill restgurant i 14.56 | 183 ' 7
17, Shepped at Lord & Taylorin the past < weeks : 4.8 i 182 i 9
18, Ate at 3oston Markat in the last 4 wesks i 3.3 i 180 : 7
19.  Ate at Qutback Sleakhouse in the last 4 waeks i 1.4 i 176 9
20._ Atianded movies 2-3 bmes per month : 12.3 i 174 i 4
ey
Percent | MicroVision
COMMUNICATIONS & TECHNQLOGY Penetration index Ranrk
1. Swilched onlinefinlemet service grovider at least ance ast year ] 6.1 i 172 |10
2. Have voice mail with wireless phone ; 7.2 | 155 i 9
3. PC primarily used for ernail : 8.2 [ 164 7
4. Have cail waiting with wireless phone i 12.9 t 180 P 3
5. PC primarily used for business work i 12.5 ] 158 EE
6. ave voice Mail for regular wire phone i 16.5 ! 157 i _ &
7. Spend less than 10 hoyrshweak telecommuting : 74 ' 155 12
8. Primary reason for pager company services is bUsiness use - I 15.4 | 154 i 7
8. _PC primarily used for other purpasas - ; 54 ! 150 ! 5
10, Swilched long distance company due io compatilor's promotion i 13.9 i 148 | 5
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Have renter insurance ! 3.6 : 329 . !
2. Use discount brokerage semices ! 16.1 J 214 : 8
3. _Made savings/investnents mtaling aver $20,000 last year ! 115 ! 184 .
4. Use crecit card(s) more than 10 bmes per mont : .6 : 134 i3
5. Changed residenca or relocatad las: year 22.9 ! 184 i 2
| & Hold an American Express Green, Gold, o Plasaum cedit oard ; 18.0 : 168 o0 -
|7.__Have invested in three or more motual und Famiies : 133 : 168 19
l 8. Use on-line service fcr research and ta obiain fnandal info 373 . 167 7
. 9. _Have acaidental death 3 dismemberment insurance : 14.3 ; 166 3
© [10 Fave a mutuzi fund with o 1o3g fee 323 i 163 8
: 12 - AGood Step Forward Segment
1999 , Mainstream Singles Group
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
1. Read Women's Fashion Magazines 12,1 200 i 5
7. Read Vogue Magazing B.4 . 197 . 5
3. Listen to jazz format : 11.8 i 157 &
4. Read George Maganine i 8.3 i 154 7
5. ARead Worth Magazine : 5.3 191 . ]
E. Listen to NPR (National Public Radio) : 7.2 i 187 A
7 Read Cosmopelitan Magazine i 14,2 : 186 i 5
8. Usten to modem rock : a.7 : 185 ! 5
9. Read Rofling Stone Magazine ! 7.4 ' 183 H 9
10. Read Airine Magazines i 7.9 i 182 ! g
11, Read Glamour Magazine i 463 H 181 j 6
12. Read Travel Magazines 12.7 i 174 5
13, Read PC Magazing i 5.4 i 166 11
14, Read Spic.rean Magazines ! [R:] 165 g8
15, Listen to cassicat radio format i 51 163 1N
16, Listen to album orientac/progressive rock foernat : 15.4 163 i “
17. Read Newswesk Magazine | 17.0° | 158 K]
18, Read US News 3 Wond Raport j 8.9 ) 15% i 10|
19. Read Camputer Magazines ! 43.3 ; 154 v 10
20, Reag PC World ! 4.5 t 153 g
v Percent |MicraVision
HOME FURNISHINGS & IMPROVEMENTS Penetration| index | Rank
1. Home has a fireplace with no glass doors i 19.7 150 i on
3. Dwh a espresso/cappucsno maker | 8.0 137 ;13
3. Own a trash compacior . 5.5 ! 134 RA
4. Home has 2 dishwasher i 70.7 i 126 i 14
5. Home nas a water purifierfilter i 18.7 123 v 15
6. Cwn a elecic smarh cooker 10.8 12 i 13
7. Own a garbage disposer 29.1 ] 120 i 16
8. Home hes a water purifier atached 9 3 Rucet 93 i 120 i 12
S, Home has a imers for indoor lights 204 i 118 i 14
10. Own a elechic coffee grinders i 17.0 | 17 L
Percent |MicroVision
POWER UTILITIES Penetration Index Rank
1. Don'l know type of water heater i 23.5 231____i_-——7——
2. Don't know heater type : 15.6 2_21____...’__———5—-
3 Elacoic bil averages iess han 340 E e LT
4. Gas bill averages 525 or less | 252 ' __111__-—';-——-7-—
5 Have a natral gas fireplace with no glass coofs i 6.1 ! L_.L-lg-—
5. Water heater is part of 3 fumace of boiler : ~ 9.2 ; 171 i 8
3 (25t contzcled lecTic company ta change of 3dd a servies : 11.0 171 5
8. Prime healing system fuel is lecricty ! a5 160 7
9. Wouid like to read own meter online gver PC 18.1 139 8
10. Do notuse slecinic services 4.2 135 17
12’- A Good Step Forward Segment
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13 Successful Singles

Segment Concentration by Designated Market Area (OMA)

These are renter-occupied, non-family households, usuzlly containing one pérson and sometimes two,
located in urban areas. They have very high inceme and education levels, and white collar occupations.

Adults i this segment are typically betwesn the ages of 25 and 64, and this segment ranks first in people
between the ages of 35 and 44 years. They are over three times as likely to be non-family households and
they are the second least likely to kave children. They are over twice as likely to have gne person in the
household and they have the second smallest average household size. This segroen: has a median houszhold
income 66% above average, and ranks first in per capita income (over 3.2 times the national average). These
housekelds are found in the highest concentrations around New York, Washington D.C. and Chicago. Over
32% have a bachelor’s degree and another 31% have 2 graduate degree (ranking them first in both
categories). They rank second in the executive and managerial, and first in the professional specialty
occupations. They are over twice as likely to live in renter-occupied housing, and they rank first in living in
stuctures with 50 or more wnits. Over 50% take public ansportation to work and another 21% walk
{ranking them second and fourth, respectively). They are the least likely segment to work in blue-collar
occupations, car pool to work, and live in mobile homes. .

This segment ranks first for sating at quick service or fine dining restaurants. They also are more likely to
use such financial services as a discount broker, owning as American Express card and primarily bank by
AT™M. -~

1889 : 97 13 - Successful Singles Segment
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Demographic Data

AGE (1298) MEAN INDEX RANK
0 to 4 Years 2.88 41 49
5 W 9 Years 3.50 48 48
10 to 14 Years 2.91 41 48
15 to 17 Years 1.15% 28 4%
18 to 20 Years 1.3 3 50
21 Years 0.44 34 50
22 to 24 Years 3.00 .79 2~ 48
25 to 29 Years 9.10 129 4
30 to 34 Years 10.55 148 3
35 to 39 Years 11.83 149 1
40 to 44 Years 11.23 141 1
45 {o 49 Years 5.48 133 3
30 o 54Years 7.82 129 2
55 to 59 Years 5.83 122 5
80 to 6aYears 4.5 113 0
55 to €9 Years 3.8C 104 18
70 o T4 Years 3.37 100 23
75 tc B4 Years 5,07 110 18
85 or Mors Years . 224 130 13 :‘-_'-
Average Age 4270 117 3 5
Median Age 41.85 116 6
INCOME (1999) MEAN INDEX RANK
S 0 to 15,000 882 57 38
g 15,000 to 25000 6.98 81 &4
§ 25000 to 35000 7.64 81 44
§ 35000 to 50,000 12.28 76 40
S 50,000 to 75,000 18.38 85 22
§ 75,000 to 100,000 12.76 132 12
$100,000. o 150,000 11.58 178 10
$150,000 or More 20.47 448 3
Average Income $ 107,582 191 3
Median Income s 58,071 168 8
1899
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Demographic Data

URBANIZATION {1999) , MEAN INDEX RANK
Urban 99.28 301 A
Suburban 0.72 2 50
Rural ¢.00 0 50

RACE / ETHNICITY ' MEAN INDEX RANK
White B5.73 107 28
Black 6.36 53 25
Native American 0.20 © 28 49
Asian 527 180 10
Pacific Islander 0.05 35 40
Other 2.38 60 25
Hispzanic 7.80 87 17

EDUCATION MEAN INDEX RANK
. Some High Schaol 7.83 32 48
High Schoof Graduate 117 a7 50
Some College Aftendance 14.20 78 44
Associatz Degree 385 .. B4 45
8achelors Degree 3243 247 1
Post Graduate Degree 30.42 421 L

OCCUPATIONS MEAN INDEX RANK
Total White CoRlar Bg.74 133 1
Total Blue Collar 11.28 27 50

WORKERS MEAN INDEX RANK
No Workers 835 - = 54 41
1 Worker 2661 95 38
2 Workers 59.31 130 1
|3 or More Workers 573 43 49

19998 7 _ ) 13 - Successful Singles Segment

Sustaining Singles Group
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Demographic Data

ey

OWNER / RENTER MEAN INDEX RANK
QOwner Occupied 26.98 - ¥ ad
Renter Occupied 73.03 204 7
Median Rent Paid 3 631 169 4
PROPERTY VALUE MEAN - INDEX RANK
(1999) 7
3 0 to 350,000 0.72 5 46
$ 50,000 ‘o 100,000 1.71 5 49
$300.000 to 150,000 3.48 16 50
$150,000 to 200,000 522 43 42
§200,000 to 300,000 17.64 168 12
$300,000 to 400,000 15,75 387 3
$400,000 to 300,000 12.74 663 1
$500,000 or Mere 4275 1591 1
Mecian Property Value $ 443,040 . 418 1 -
PERSONS IN UNIT MEAN INDEX RANK
1 Person 57.36 234 3
2 Fersons 25.86 83 33
3 to 4 Persons 11.21 35 48
5 ta 6 Persons 1.36 15 50
7 or More Persons 0.20 11 50
Average Household Size 1.63 62 45
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Atached) 1.8C 34 43
1 Unit {(Detached) 1.08 2 50
2 Units 192 40 &
3 to @ Units 11.00 114 19
10 to 49 Units _ 26.51 309 7
50 or More Units T 58.38 1312 1
Mobile Home 0.01 0 50
Other Type of Unit 1.29 118 20
1699 .
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