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. OR‘G‘NPQ'R ~ARTE OR LATE FILED
From: <support@netsouth.net>

To: <rpitofsky@ftc.gov>, <santhony@ftc.gov>, <mthompson@ftc.gov>,

<oswindle@ftc.gov>, <tleary@ftc.gov>, <rparker@ftc.gov>, <gtristan@fcc.gov>, <mpoweIIQE®§Egv@c_-w.
<hfurchtg@fcc.gov>, <bkennard@fcc.gov> ) IV s
Date: Tue, Oct 10, 2000 10:32 AM

Subject: AOL Time Warner acT 30 2000
Ladies and Gentlemen: ‘mf COMMUKICATIONS COfibicunc..
CFFICE OF THE S2rmmany
As a parent, broadcaster, and citizen, | have delightedly watched as the -
FTC and FCC 5% < ’’
have made strong and wise decisions regarding what is best for the American ’
consumer.

I have watched radio regulation and deregulation, the advent of LPFM
possibilities and
other issues of grand importance to our future as a nation of media
consumers and citizens.

I am writing today to speak honestly and with conviction against the
proposed merger
of AOL and Time Warner.

Each of the two parties, arguably, is forceful enough in its own center of
business to
exert monumental pressure upon the marketplace alone.  Neither has
proven its ability to
be continuous, good corporate citizens - especially AOL. AOL's
continued abuse of its
subscriber base and the public in general cannot and must not be fueled by
adding control
of an established (and gigantic) media organization such as Time Warner.

The citizens of this nation deserve, at the very least, a fair amount of
diversity when
making consumer product, service, and media choices.  With proven plans
for price-fixing,
control of competition, and repeated examples of not following subscriber
wishes regarding
marketing and information availability to children; AOL and Time Warner
cannot be trusted
by the American public to live under the law.

A far more invasive organization than even Microsoft, the AOL/Time Warner
merger
would be devastating to the consumer protection legislation hard fought and
protected by
your organizations.  Even the validity of such organizations such as
yours, founded and
operated in the best interest of the consumer, would be placed into question.

Please argue that the U.S. consumer and citizen can be courted, but not, _; ~ .
W 0T Lomng rae'y
purchased PPN
en masse. | am personally not for sale, and neither are you. Bl LD E

e e e ———————.

T —————



oria Tristani - AOL Time Warner ' - ‘ ) Page 2

This family opposes this merger.  Thank you for your time sincerely.

Jason M. Kibby
Pamela D. Kibby
Carrissa, Carey, lan, and Scarlett Kibby

6680 Hickory Trace Circle

Chattanooga, Tennessee 37421
(423)-855-4641

support@netsouth.net
http://www.netsouth.net/kibby (family website)



