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 2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

TV Station WLMB • Analog Channel 40, DTV Channel 5 • Toledo, OH

Expected Change In Coverage: Licensed Operation

Licensed (solid): 10.0 kW ERP at 155 m HAAT
vs. Analog (dashed): 4170 kW ERP at 174 m HAAT

Market: Toledo, OH

Coverage gained after DTV transition

(no symbol) No change in coverage

WLMB Licensed



 
 

Toledo, OH 
 

WLMB 
 
 
 
 Population Receiving Analog Service ............1,145,635 
 Population Receiving Digital Service.............2,309,095 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service ............................... 0 
 Population Gaining Digital Service ................1,125,439 
 Net Gain ..........................................................1,125,439
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2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

TV Station WLMB • Analog Channel 40, DTV Channel 5 • Toledo, OH

Expected Change In Coverage: Licensed Operation

Licensed (solid): 10.0 kW ERP at 155 m HAAT
vs. Analog (dashed): 4170 kW ERP at 174 m HAAT

Market: Toledo, OH

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost after DTV transition

WLMB Licensed



 
 

Toledo, OH 
 

WLMB 
 
 
 
 Population Receiving Analog Service ............1,145,635 
 Population Receiving Digital Service.............2,309,095 
 Analog Population Losing Service ......................72,270 
 Population Gaining Digital Service ................1,235,730 
 Net Gain ..........................................................1,163,460 
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 2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

Station WNWO-TV • Analog Channel 24, DTV Channel 49 • Toledo, OH

Expected Change In Coverage: Licensed Operation

Licensed (solid): 59.0 kW ERP at 409 m HAAT, Network: NBC
vs. Analog (dashed): 4370 kW ERP at 424 m HAAT, Network: NBC

Market: Toledo, OH

Coverage gained after DTV transition

(no symbol) No change in coverage

Coverage lost but still served by same network

Coverage lost and no other service by same network

WNWO-TV Licensed



 
 

Toledo, OH 
 

WNWO-TV 
 
 
 
 Population Receiving Analog Service ............2,196,562 
 Population Receiving Digital Service.............1,860,759 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service ....................361,270 
 Population Gaining Digital Service .............................. 0 
 Net Gain ............................................................-361,270
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2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

Station WNWO-TV • Analog Channel 24, DTV Channel 49 • Toledo, OH

Expected Change In Coverage: Licensed Operation

Licensed (solid): 59.0 kW ERP at 409 m HAAT, Network: NBC
vs. Analog (dashed): 4370 kW ERP at 424 m HAAT, Network: NBC

Market: Toledo, OH

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost but still served by same network
Coverage lost and no other service by same network

WNWO-TV Licensed



 
 

Toledo, OH 
 

WNWO-TV 
 
 
 
 Population Receiving Analog Service ............2,196,562 
 Population Receiving Digital Service.............1,860,759 
 Analog Population Losing Service ....................362,520 
 Population Gaining Digital Service .....................26,717 
 Net Gain ............................................................-335,803 
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 2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

TV Station WTOL • Analog Channel 11, DTV Channel 11 • Toledo, OH

Expected Change In Coverage: Granted Construction Permit

CP (solid): 17.6 kW ERP at 304 m HAAT, Network: CBS
vs. Analog (dashed): 316 kW ERP at 305 m HAAT, Network: CBS

Market: Toledo, OH

Coverage gained after DTV transition

(no symbol) No change in coverage

Coverage lost but still served by same network

WTOL CP



 
 

Toledo, OH 
 

WTOL 
 
 
 
 Population Receiving Analog Service ............3,980,490 
 Population Receiving Digital Service.............2,500,215 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service .................1,563,032 
 Population Gaining Digital Service .......................6,358 
 Net Gain .........................................................-1,556,674
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2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

TV Station WTOL • Analog Channel 11, DTV Channel 11 • Toledo, OH

Expected Change In Coverage: Granted Construction Permit

CP (solid): 17.6 kW ERP at 304 m HAAT, Network: CBS
vs. Analog (dashed): 316 kW ERP at 305 m HAAT, Network: CBS

Market: Toledo, OH

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost but still served by same network
Coverage lost and no other service by same network

WTOL CP



 
 

Toledo, OH 
 

WTOL 
 
 
 
 Population Receiving Analog Service ............3,980,490 
 Population Receiving Digital Service.............2,500,215 
 Analog Population Losing Service .................1,565,468 
 Population Gaining Digital Service .....................85,193 
 Net Gain .........................................................-1,480,275 
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 2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

TV Station WTVG • Analog Channel 13, DTV Channel 13 • Toledo, OH

Expected Change In Coverage: Granted Construction Permit

CP (solid): 11.2 kW ERP at 305 m HAAT, Network: ABC
vs. Analog (dashed): 316 kW ERP at 305 m HAAT, Network: ABC

Market: Toledo, OH

Coverage gained after DTV transition

(no symbol) No change in coverage

Coverage lost but still served by same network

WTVG CP



 
 

Toledo, OH 
 

WTVG 
 
 
 
 Population Receiving Analog Service ............4,012,971 
 Population Receiving Digital Service.............4,186,849 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service ......................99,092 
 Population Gaining Digital Service .............................. 0 
 Net Gain ..............................................................-99,092
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2008 Hammett & Edison, Inc.

10 0 10 20 30MI 200204060 KM

TV Station WTVG • Analog Channel 13, DTV Channel 13 • Toledo, OH

Expected Change In Coverage: Granted Construction Permit

CP (solid): 11.2 kW ERP at 305 m HAAT, Network: ABC
vs. Analog (dashed): 316 kW ERP at 305 m HAAT, Network: ABC

Market: Toledo, OH

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost but still served by same network

WTVG CP



 
 

Toledo, OH 
 

WTVG 
 
 
 
 Population Receiving Analog Service ............4,012,971 
 Population Receiving Digital Service.............4,186,849 
 Analog Population Losing Service ......................99,092 
 Population Gaining Digital Service ...................272,970 
 Net Gain .............................................................173,878 




