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 2008 Hammett & Edison, Inc.
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TV Station WJXT • Analog Channel 4, DTV Channel 42 • Jacksonville, FL

Expected Change In Coverage: Licensed Operation

Licensed (solid): 976 kW ERP at 294 m HAAT
vs. Analog (dashed): 100 kW ERP at 293 m HAAT

Market: Jacksonville, FL

(no symbol) No change in coverage

Coverage lost after DTV transition

WJXT Licensed



 
 

Jacksonville, FL 
 

WJXT 
 
 
 
 Population Receiving Analog Service ............1,421,887 
 Population Receiving Digital Service.............1,330,114 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service ......................91,629 
 Population Gaining Digital Service .............................. 0 
 Net Gain ..............................................................-91,629
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2008 Hammett & Edison, Inc.

10 0 10 20 30 40 50MI 200204060 KM

TV Station WJXT • Analog Channel 4, DTV Channel 42 • Jacksonville, FL

Expected Change In Coverage: Licensed Operation

Licensed (solid): 976 kW ERP at 294 m HAAT
vs. Analog (dashed): 100 kW ERP at 293 m HAAT

Market: Jacksonville, FL

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost after DTV transition

WJXT Licensed



 
 

Jacksonville, FL 
 

WJXT 
 
 
 
 Population Receiving Analog Service ............1,421,887 
 Population Receiving Digital Service.............1,330,114 
 Analog Population Losing Service ......................92,164 
 Population Gaining Digital Service ..........................391 
 Net Gain ..............................................................-91,773 
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 2008 Hammett & Edison, Inc.

10 0 10 20 30 40 50MI 200204060 KM

TV Station WJXX • Analog Channel 25, DTV Channel 10 • Orange Park, FL

Expected Change In Coverage: Licensed Operation

Licensed (solid): 11.1 kW ERP at 307 m HAAT, Network: ABC
vs. Analog (dashed): 5000 kW ERP at 201 m HAAT, Network: ABC

Market: Jacksonville, FL

Coverage gained after DTV transition

(no symbol) No change in coverage

Coverage lost but still served by same network

WJXX Licensed



 
 

Jacksonville, FL 
 

WJXX 
 
 
 
 Population Receiving Analog Service ............1,373,580 
 Population Receiving Digital Service.............1,315,316 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service ....................145,315 
 Population Gaining Digital Service .....................92,281 
 Net Gain ..............................................................-53,034
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2008 Hammett & Edison, Inc.

10 0 10 20 30 40 50MI 200204060 KM

TV Station WJXX • Analog Channel 25, DTV Channel 10 • Orange Park, FL

Expected Change In Coverage: Licensed Operation

Licensed (solid): 11.1 kW ERP at 307 m HAAT, Network: ABC
vs. Analog (dashed): 5000 kW ERP at 201 m HAAT, Network: ABC

Market: Jacksonville, FL

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost but still served by same network

WJXX Licensed



 
 

Jacksonville, FL 
 

WJXX 
 
 
 
 Population Receiving Analog Service ............1,373,580 
 Population Receiving Digital Service.............1,315,316 
 Analog Population Losing Service ....................158,645 
 Population Gaining Digital Service ...................100,381 
 Net Gain ..............................................................-58,264 
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 2008 Hammett & Edison, Inc.

10 0 10 20 30 40 50MI 200204060 KM

Station WPXC-TV • Analog Channel 21, DTV Channel 24 • Brunswick, GA

Expected Change In Coverage: Granted Construction Permit

CP (solid): 790 kW ERP at 417 m HAAT
vs. Analog (dashed): 2630 kW ERP at 311 m HAAT

Market: Jacksonville, FL

Coverage gained after DTV transition

(no symbol) No change in coverage

Coverage lost after DTV transition

WPXC-TV CP



 
 

Jacksonville, FL 
 

WPXC-TV 
 
 
 
 Population Receiving Analog Service ...............256,789 
 Population Receiving Digital Service.............1,318,143 
 

The following statistics pertain only to the area outside 
the analog service contour: 

 
 Analog Population Losing Service ........................6,958 
 Population Gaining Digital Service ................1,060,269 
 Net Gain ..........................................................1,053,311
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2008 Hammett & Edison, Inc.
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Station WPXC-TV • Analog Channel 21, DTV Channel 24 • Brunswick, GA

Expected Change In Coverage: Granted Construction Permit

CP (solid): 790 kW ERP at 417 m HAAT
vs. Analog (dashed): 2630 kW ERP at 311 m HAAT

Market: Jacksonville, FL

Coverage gained after DTV transition
(no symbol) No change in coverage

Coverage lost after DTV transition

WPXC-TV CP



 
 

Jacksonville, FL 
 

WPXC-TV 
 
 
 
 Population Receiving Analog Service ...............256,789 
 Population Receiving Digital Service.............1,318,143 
 Analog Population Losing Service ........................7,114 
 Population Gaining Digital Service ................1,068,468 
 Net Gain ..........................................................1,061,354 




