
Appendix D
TV Usage By Children and Teens



TV Usage By Kids and Teens  6 AM to 8 AM For Monday - Friday; Saturday; and, Sunday
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TV Usage By Kids and Teens, 6 AM to 8 AM For Mon.-Fri.; Sat.; and Sun.
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TV Usage By Kids and Teens 10 PM to 12 AM For Monday - Friday; Saturday; and, Sunday
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TV Usage By Kids and Teens, 10 PM to 12 AM For Mon.-Fri.; Sat.; and Sun.
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TV Usage: Children and Teens, Monday - Friday

Source: Nielsen's National Audience Demographics, Vol. 1, November 1995
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TV Usage: Children and Teens, Saturday

Source: Nielsen's National Audience Demographics, Vol. 1, November 1995

P
er

ce
n

t 
o

f 
P

er
so

n
s 

U
si

n
g

 T
el

ev
is

io
n

0

5

10

15

20

25

30

35

40

3:
00

 A
M

4:
00

 A
M

5:
00

 A
M

6:
00

 A
M

7:
00

 A
M

8:
00

 A
M

9:
00

 A
M

10
:0

0 
A

M

11
:0

0 
A

M

12
:0

0 
P

M

1:
00

 P
M

2:
00

 P
M

3:
00

 P
M

4:
00

 P
M

5:
00

 P
M

6:
00

 P
M

7:
00

 P
M

8:
00

 P
M

9:
00

 P
M

10
:0

0 
P

M

11
:0

0 
P

M

12
:0

0 
A

M

1:
00

 A
M

2:
00

 A
M

C 2-5

C 6-8

C 9-11

T 12-14

T 15-17



TV Usage: Children and Teens, Sunday

Source: Nielsen's National Audience Demographics, Vol. 1, November 1995
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