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1999 1ifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision

-LEISURE & RECREATION Penetration index Rank
1. Eatat quick service coffee housa restaurants A 57 i 596 ! 1
2. Zal at family style coffee shops 19.6 i 579 1
3. Zatat fine dining restaurants ; 2.0 : 449 1
=, Tatat guick service bakery/bagel sheps : 18.2 i 389 1
5. Eatat migscale l@lian restaurants : ; 9.8 : 368 1
8. Eatat quick service deli restaurants ! 12.7 : 330 7
7. Shopped at Lord & Tayor in the past 4 weeks ’ : 7.8 ‘ 298 2
8.  Egztat Asian restaurants ! 1.8 ; 28% 2
9. Eatat guick service specialty bagel outie!s ; 2.6 H 288 ; 4

10. Lasi domestic travel/rip was ‘or business 6.6 i 283 ; 1
11, Satat casual Aslan restaurants | 120 ] 279 i 3
112, Sheppsd at The Gap in the last & wesks : 17.3 } 72 : 3
[ 3. Used a Laundromat in last § months : 24.2 i 255 i 1
{14 Traveled (o foreign couniry for 13 or mere MiGhts in last 3 years B 12.7 259 ! 3
. Purchased a men's business suit this zast year . ; 17.8 258 : 3
18.  Drank imparted wine in the ast § months : 18.1 i 251 | 2
17. Shepped at Macy's in the last 4 weeks H 20.2 i 247 i 4
18, IZxeruse 2 times per week at a fithess cubd : 20.7 i 247 i 1
12, Ownr a passoort : 45.3 i 240 ] 3
Orank Heinekin beer in the last 5 months i 11.2 i 232 ! 2
o
o Percent MicroVision
COMMUNICATIONS & TECHNOLQOGY Penetration Index Rank
1. Have voice mail with wireless phéne | 9.6 i 21 ! 1
2. PC primarily used for business work 17.0 i 215 i 5
1. Use intemet/online servicas 1-5 imesiweek i 18.3 i 203 : 7
4. Method of eilect calling is through operator i £.5 ! 183 ! 2
3. Sperd less than 10 hours/week tslecommuting i 8.0 150 | 6
5. PC ptimarily used for banking/budgeting/xes i 77 188 i 7
7. Average monthly experses for ealing/intemetis < §15 i 8.3 187 H 8
8. Reason for having primary wirsless phone is business | 8.0 177 i 5
8. PC primarily used for surfing intemet or word wide web | 8.0 178 |4
10, Average monthly expenses for online/intamet is $§22+ i 12,0 171" i 3
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Hold an American Express Green, Gold, or Platnum credit card I 61 | 340 to2
2. Made savingsinvestments totling over $20,000 last year 15.2 i 307 4
3. Have 3 money markel deposit acoount | 0 ; 278 2
4. Have lotal investaoie assets >$200k ! 18.2 1 278 | _ 8
5. Use discount brokerage sefvices i 180 239 i 7
8. Have renter insurance ] ! 213 - 5
7. Own stock flunds ; 7.0 i 219 4
3. rave a money market depasit acount 32.3 . 212 ; 4
| 8. Use cedit card(s) more than 10 fmes per month 39.3 ! 209 &
lLO. 3ank primarily oy ATM : 830 . : 198 2
- 13 - Successful Singles Segment
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1999 Lifestyle Data

Sustaining Singfes Group

FOR PUBLIC INSPECTION
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T
Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
5. Read George Magazine i 41,0 i 900 1
2. Listen o classical racio format : 18.8 ' 544 1
3. Read Women's Fashion Magazines ' 200 N 1
4, Read Vogue Magazine ; 137 320 1
5. Read Worth Magazine i 8.3 300 : 4
£. Listen to NPR {National Public Radie) H 11.5 300 ) 3
7. Listen io all news radio formal ¢ 21.5 298 : 2
8. Read Rolling Slone Magazine : 112 i 278 : 2
9. Listen lo jazz format t 15.1- ) 254 2
10. Read Smithsonian Magazine 102 ! 233 : 3
11. Read Travel Magazines ! 16.6 i 27 i 3
12. Read This Old House Magazine 102 i 223 3
13. Read Epicurean Magazines : 11.5 i 214 ; 4
14, Read Golf For Women Magazine ! 11.7 ] 193 ; 3
5. Read Aifine Magazines : 8.5 [ 197 7
16. Raad Entertainment Weekly i 8.1 i 185 | §
17. Read Newswesk MagaZine ; 20.5 ] 192 i 3
3. Read Casmopdiian Magazine ; 4.4 [ 189 T 4
19. Read Glarmour Magazine [ 10.7 | 158 5
20, Listen to modem rock ! 8.8 | 188 4
Percent .| MicroVision 1.
'HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has a rafrigerator (nat frost free) i 338 j 258 i1
2. Home has a watar purifier/filler : 21.3 | 134 i 9
3. Horhe has a water purfier attached o 3 faucet ! 10.2 1 132 : B
4. Own a hurnidifier ) 15.4 120 1
5. (wn a built-in gas aven i 151 120 R
6. Own a espresso/cappucsino maker i 6.8 113 | 19
7. Own a elecTic aster oven ] Z7.8 111 | 18
B Purchased a cofiee maker-automaic drip or eiectic last year ; 54 105 j 13
g, Home has 2 air deaner i 122 99 i 19
‘110, Home has a humidifier ! 2.1 o5 | 30
Percent |MicroVision
POWER UTILITIES Penetration Index Rank
1. Don't know type of watar haater 65.3 623 P
2. Do not use electric services 12.3 354 : 5
3. Healer ype js steam or hot walar system 328 376 P 3 |
4. Don't know heater lype ; 21.6 306 . 2
| 5. Waler heater is part of a tumacs or boiler : 15.7 i FE
8. Prime heating systern is ail 25.1 i 285 2
7. Do not have a cooling system tharmesiat 39.2 i 278 2
8. Gas bill averages 525 or less 41.2 274 b
9. Eiectic bill averages less than 540 51.7 268 1
10. Do not leave lights on to discourage teft 741 25 1
13 - Successful Singles Segment
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14 Middle Years

Segment Concentration by Designated Market Area (DMA)
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This segment has a high income level, a high concentation of adults, and typically work in white-collar
oceupations. They are slightly above the national average in owner-occupied units, having two persons in
the household and living in suburban areas.

These aduits are over 25% more likely than averags to be between 50 and 64 years of age, and score above
average for all age groups over 40. These households are less likely than average to have children, slightly
more likely to be married and o contain two people. Their median household income is 73% above average,
while their per capita income is more than twice the national average (ranking themn third). Although-
predominantly white, this segment has almost 2.5 times the national concentration of Asian households,
Over $6% of these households are in the suburbs and 27% live in urban areas. They are found in the highest
concentration along the California Coast. They are more likely than average to have attended some college,
rank ninth and seventh in having a bachelor’s degree and a graduate degree respectively. They are 29% more
likely than average to work in white-collar occupations, scoring above average in sales, professional
specialty, and executive and managerial positions. They also score Just above the national average in living
in owner-occupied units, but their property value is almost four times the national average. While most live
in single unit, detached homes, they are also over 20% more likely than average to live in structures with 10
Of INOTS units.

Mld;l[c Years are ranks firs: for ravel to a foreign country, owning a passport, snow skiing last year and
owning downhill skis/boots. They also like to read travel magazines and listen to all news radio.
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Demographic Data

V%N
1
AGE (1999) MEAN INDEX RANK
0 to 4 Years 5.50 78 38
5 to 9 Years 5.85 81 38
10 to 14 Years 5.92 B4 37
) 15 to 17 Years 3.53 a7 33
18 0 20 Years " 3.54 85 39
21 Years o111 86 33
22 to 24 Years 3.43 80 41
25 to 29Years B6.65 85 31
30 to 34 Years 6.43 20 38
35 to 39 Years 6.86 87 43
40 to 44 Years 7.92 99 21
45 fo 49 Years £.33 17’ 8
50 to 54 Years 7.74 128 3
55 to 59 Years 5.18 130 2
60 to B4Years - 503 126 4
§5 io 69 Years 4352 124 6
70 to T4 Years 405 120 10
73 j{s] 84 Years A0 117 1a
85 or More Years 2.00 7 18 (‘
Average Age . 40,19 110 9 e
Median Age 41,21 114 7
INCOME (1998) MEAN INDE}( RANK
S 0 to 15,000 9.18 53 39
5 15,000 to 25,000 7.84 57 40
5 25,000 to 35,000 7.86 63 43
$ 35000 to 50,000 11.43 70 43
$ 50,000 to 75,000 16.37 84 28
$ 75,000 to 100,000 11.55 120 13
$100,000 to 150,000 12.46 190 9
$150,000 or More 23.31 510 2
Average Income § 123,141 219 2
Medizn income i § 70,908 173 &
14 - Middle Years Segment 1899
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Demographic Data

URBANIZATION ({1999) MEAN INDEX RANK
Urban 27.13 8z 27
Suburban 55.18 133 20
Rural 48.59 67 17
RACE / ETHNICITY ' MEAN INDEX RANK
YWhite 86.30 107 27
Black 3.60 30 ) 38
Native American Q.41 52 37
Asian 6.51 234 6
Pacific Islander 0.3¢ 204 4
Qiher 2.88 73 20
Hispanic 7.38 B4 20
EDUCATION : MEAN INDEX RANK
Same High School 12.20 49 38
High School Graduate 18.39 61 44
Same College Attendance 2018 108 20
Associate Degree 5.60 . 107 i5
Sachelors Degree 2485 188 9
Past Graduate Degree 17.68 243 7
OCCUPATIONS MEAN INDEX RANK
Total White Collar 75.03 129 9
Total Blue Collar 24.95 &0 42
WORKERS MEAN INDEX RANK
No Workers 11.04 as 33
1 Worker 29.08 104 20
2 Workers 48.50 102 21
3 or More Workers 13.29 99 17
1959 14 - Middle Years Segment
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Demographic Data

Al

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 70.18 108 22
Renter Occupied 29.82 83 29
Median Rent Paid 3 580 155 6
PROPERTY VALUE MEAN INDEX _ RANK
(1999) .
9 0 tc 30,000 211 14 338
g 50,000 to 100,000 6.41 20 43
$100,000 to 150,000 771 38 48
$150,000 to 200,000 T.42 63 31
$200,000 to 300,000 13.72 125 17
$300,000 to 400,000 12.00 295 7
5400,000 to 500,000 10.10 528 3
$500,000 or More ‘40.532 1508 2
Median Preperty Value $ 406,168 383 2
PERSONS IN UNIT MEAN (INDEX RANK
1 Person 2401 g8 26
2 Persons 3584 142 7
3 to 4 Persons 0.7 85 3
5 to § Persons B.08 88 34
7 or More Persons 1.28 73 27
Average Household Size 2.55 97 31
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) §.00 114 29
1 Unit (Detached) 64.00 108 25
2 Units 2.74 57 35
2 to 9 Units 8.34 88 27
10 to 48 Units 9.45 110 18
30 or More Units 5.00 116 14
Mebile Home 3.32 4B K|
Other Type of Unit 1.8 108 28
| 1009 _
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroYision
LEISURE & RECREATION Penetration Index Rank
1.  Shopped at Nordsirom in the past 4 weeks 47.4 i 455 ! 2
2. Shopped at Macy's in the last 4 weeks 37.4 - 453 1
3. Have a Chevwron cedit carg 15.6 i 438 1
4.  Cenybuled $50 or more to PES last year 13.8 i 433 1
3. Purchased a men's business suit this past year 26.3 i 382 ; 1
5. Shopped at Neiman Marcus/Saks Fiith Ave. in the past 4 weeks 8.4 P an ! 2
7. Used 2 maidhousekeeper in the last 12 months 34,1 ! 363 i 1
8. Went snaw skiing in the last year 15.6 : 350 ! 1
9. Eat al casual Astan restayrants 14.5 ! 336 i 1
10.  Shog at Price Clubs 20 ; 324 ) 1
11, Traveled to foreign country for 15 or more nights in last 3 years 15.8 i 318 i 1
12.  Eatat fine dining restaurants 135.6 i 318 ! 2
13. Drark domestic red wine in the last § months 21.5 i 303 : 2
4. Spent $100 or more on dry deaning in \ast § months 19.2 i 303 | 2
15, Used a professicnal ¢ieaning senvice in 'ast 12 months 10.2 t 288 1
16. Own a passport 55.1 i 286 ! 1
17. Eat a midscale seafood restaurants 54 i 277 i 1
18. Cwn downhill skis/bocts 13.2 i 275 1
18.  Wrote Io 2 magazine/newsgaper editor in pas!t year 120 | 275 1
20. Wrote to an eleced offical in the nasi year 15.6 | 271 ! 2
. Percent : | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration index Rank
1. Reason for having 2 or mare lines is to use with &% machine 16,8 i 420 1
2. Raason for having 2 or rmore lines is o use with PC modemn 267 i 284 1
3. PC primarily used for hanking/budgeing/iaxes 11.2 274 4
4. Sacond wireless phone is cetlular 15.2 251 1
5, PC primanly used for business work 201 | 254 1
8. Use intemetioniine servicas 1-5 imes‘week 229 ! 240 4
7. Reason for having 2 or more lines is cue 1 Imily size/ieenagers 11.1 238 2
8. Have more than one phone line 39.2 234 i 1
9. Have more than one persenal PC in housahold 24.7 232 } 4
10, PC prmanlly used for other purposes 7.5 208 P2
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Made savingsfinvestments lotaling over $20,000 last year 25.9 § 415 ! 1
2. Have lotl investable assets >$200k 26.0 ! 374 i 2
3. Use discount brokerage sarvicas 24.8 ! 328 2
4. Have invesiad in three or rore muial und amilies 254 i 320 !
5. Purchased a hame last y=ar 174 283 2 |
5. Own money market musaal funds 43.8 . 273 !
7. _Investin a fixed payment annuity 16.0 t 273 1
8. Have a money markat depaosit acooun: 40.0 | 262 1
S, Worked wifinancial planner to se! up finaxcial plan 18.3 - 259 !
|—1_-'.‘., Invest in an annuity 31.8 * 247 ! 1
14 - Middle Years Segment
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1999 Lifestyle Data

iy
S

Percent | MicroVision
MEDIA PREFERENCES Penetration index Rank_
[ 5. Read Worth Magazine ' 12.6 i 456 P2
2. LUsten to dassical radio format ; 13.8 : 445 ; 2
3 isten ta NPR (National Public Radia) f 13.8 : 360 1
4, Read George Magazne i 14.4 i 316 5
5. Read Travel Magazines ; 19.2 . 263 i 2
8. Read Aifine Magazines I 11.4 ; 262 i 4
7. Read Epicurean Magazines 13.8 i 257 i 2
8. Watch Great Performances 9.6 H 245 ; 2
g, Watch Ally McBeal . 10.2 . i 240 i 1
10. Read Money Magazine : 11.4 ; 237 | 2
11, Read This Old House Magazine i 10.8 ' 235 P2
12. Listen to all hews radio fomat . 16.8 233 ! 5
13. Listen 1o naws/talk radio format | 43.1 i 230 i 1
14, Read Business/Finance MagaZines : 47.3 : 228 I 1
15, Watch Kennedy Center Honors i 10.8 | 226 ! 1
16. Waiched the US Dpen Goif Championships i 15.8 210 i1
17. Read US News & World Repoit i 12.0 i 209 H 2
18. Read House Beautful Magazine i 7.2 i 203 i 3
19, Usten to all sports radio format i 18.5 ! 193 i 4
20. Read PC World i 5.4 i 185 i 4
: Percent | MicroVision 1 .
'HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
( 1. Home has a oven (non-canvecion) separate Tom stove (Enge top) i 54.0 i 375 I 1
2. Own a trash compacior ; 15.0 66 ! 2
3. Own 2 espresso/cappucing maker i 19.8 338 ! 1
4. Home has a siove (range top) separaie fom aven (non-convection) 54.7 o 1
5. Own a pasta machine 10.2 a0 2
6. Own a cook lop 299 297 ; 1
7. Own a sleciric coffee grinders 425 292 [
8. Own 3 ranga/micowave oven combo 20.4 250 S
9. Own a hot Wh/whinpoo! spa | 14.4 273 L3
10. Home has a pool or hot tub | 23.9 270 i 2
Percent MicroYision
POWER UTILITIES Penetration| Index | Rank
¥ ]
1. Have a natural gas fireplace with glass doors 2.9 i 01 I
2. Have 2 or more cantral air conditioners 13.7 ! 420 -
3. Have a gas, non-convection oven secaraie from stove i 14.9 ; 506 ' :
4. Have a gas range top separate from non~convecion oven : 25.0 ' Ej’;"_____—'——-:——
5 Have an slectric, non-Canvection Gven separate from stove ! 40.3 ! 68 |
5. Have a home securily system 424 269 1
7. Have a naturzl gas hreplace with no glass doars 5.4 i 238 8
8. Have an elecTic range top separate forn oven {non~corv} 26.5 : 233 3
3. Have a nawral gas grill 16.2 229 2
10. Have pardcipaiad in-home energy audi's in current home 25.9. 226 1
14 - Middle Years Segment
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15 Great Beginnings

Segment Concentration by Designated Market Area (DMA)
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These are typically households with one or *wo young adults, living in renter-occupied housing and located
in urban and suburban areas. Their median household income is slightly higher than average, as is the
percent that have college degress and work in white-collar occupations.

This segment contains youngsr adults, typically between 25 and 44 vears oid. Only 30% of these households
have children (19% below average) and the children in this segment tend to be under nine years old. While
these households are more liksly than average to contain one or two persons and have a smaller than average
household size, almast 30% contain three w0 four people. Over 20% of Great Beginnings are non-family
households, which is 63% above average. The median household income of this segment is 4% above the
naticnal average. They are more likely than average to live in urban and suburban areas and are concentratad
along the two coasts, especially in Boston, Miami, California, and Seattle. This segment scores ateve
average in all white-collar occupations, particularly technical and administrative support. They are 63%
more likely to live in renter-occupied housing, and over three times as likely to live in structures with ten to
49 units. From the 1990 Census, they score above average in having one and two vehicles in the household,
living in housing built after 1960, and driving alone to work.

This segment is among the top five to primarily use their PC for email, change residence or relocars last vear
and use their ATM/Debit card to purchase goods or services. They also tend to listen to album oriented rock
_ radio stations and read computer magazines.

1599 - 109 15 - Great Beginnings Segment
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Demographic Data

AGE (1999) MEAN INDEX RANK
g to 4 Years 6.77 96 29
5 to 9Years 6.99 86 ' 31
10 to 14 Years §.40 80 36
15 o 17 Years 3.7 78 39
18 to 20 Years 3.07 73 46
21 Years 1.15 89 28
22 to 24 Years 3.84 101 18
25 to 29 Years 8.09 115 ) 7
30 o 34 Years, 9.84 138 5
33 0t 39 Years 10.53 133 4
40 to 4d Years B.87 111 19
45 to 49Years 6.96 98 19
50 to 54 Years 5.59 83 32
55 to 53 Years 4.19 88 el
50 to 64 Years 3.34 84 40
85 to €3 Years 258 82 a7
70 to T4 Years . 2.78 82 37
75 to 84 Years 3.60 85 35
85 or More Years 1.58 a2 31 —
Average Age " 35.98 98 30 i .
Median Age 35.82 a8 28
INCOME (1999) MEAN INDEX RANK
$ 0 to 15,000 12.27 71 34
$ 15,000 to 25,000 13.33 a7 35
§ 25,000 to 35,000 14.58 116 17
§ 35,000 to 50,000 19.82 122 3
§ 50,000 to 75,000 22.00 113 12
$ 75,000 to 100,000 9.88 102 18
5100000 to 150,000 5.58 85 13
$150,000 or More : . 2.32 55 4
Average Income § 52,074 93 18
Median Income S 42,425 104 18
1999
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 51.23 = 15
Suburban 47.15 112 25
Rural 1.61 B 42

RACE / ETHNICITY MEAN INDEX RANK

White B83.33 104 0 .

Black 7.28 - - B3 ‘ 22
Native American 0.55 70 31
Asian 4.74 171 i
Pacific Islander 0.1¢ 128 14
Other 352 92 13
Hispanic 838 104 11

EDUCATION MEAN INDEX RANK
_ Some High School 15.28 68 33
High School Graduate 27.53 92 30
Some Colfege Attendance 23.04 123 ]
Associate Degree 7.74 126 7
Bachelors Degree 17.37 132 18
Post Graduate Degree 7.88 109 18

OCCUPATIONS ‘ MEAN INDEX RANK
Total Whita Collar B83.568 113 17
Total Bive Caliar 3432 82 34

WORKERS : MEAN INDEX RANK
No Warkers - 9.2¢ 71 39
1 Worker 27.12 a7 33
2 Workers 5143 113 14
3 or More Workers 12.16 91 21

1599 15 - Great Beginnings Segment

- Mainstream Singles Group
S 111 :
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Demographic Data

’_‘ .
. L

OWNER / RENTER MEAN INDEX RANK
Owner Qccupied 41.57 65 as
Renter Occupied 58.43 163 13
Median Rent Paid S 464 124 13

PROPERTY VALUE MEAN  INDEX RANK

(1999) -
S 0 to 50,000 2.40 16 38
$ 50,000 to 100,000 27.15 83 35
$100.000 to 150,000 30.61 147 4
$150,000 to 200.000 17.50 150 9
5200,000 to 300,000 14 .89 140 14
$300,000 to 400,000 453 111 17
$400,000 to 500,000 1.52 ag 18
$500,000 or  Mare 1.23 46 23
Median Property Value S 133,397 126 16
. i

" PERSONS IN UNIT MEAN “ INDEX RANK
4 Person 31.03 126 14
2 Persons 3422 107 13
3to 4 Persons 27.82 86 37
5 {o 6 Persons 5.94 64 41
7 ar More Persons 0.90 852 39
Average Household Size 2.33 83 33

UNITS IN STRUCTURE MEAN INDEX RANK
4 Unit (Attached) 6.92 132 14
1 Unit (Detached) 32.18 53 40
2 Units 532 110 18
3 to 9 Units 19.01 197 B
10 to 48 Units 2582 301 8
50 or More Units 7.42 173 10
Mobile Home 2.30 32 33
Other Type of Unit 1.02 53 35

' 1999

15 - Great Beginnings Segment
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision| |
LEISURE & RECREATION . Penetration | Index | Rank
1. Ate at Carl's Jr. in the tast < weeks ! 32 247 P50
2. Ate at Baskin Robtins in the last 4 weeks : 1.8 : 212 T 3]
3. Ate at Jack In The Box in the 1ast 4 weeks : 2.7 ! 198 i 5
4. Shepped at the White Hen in the [as!5 ronths : : 4.7 ! 166 s 5
5. Shep at Price Clubs ! 1.2 : 156 ’ 3
5. Ale at Chili's in the tast 4 weeks . 1.8 ; 176 8
7. Ate at Quiback Steakhouse in Bie last 4 weeks . 1.3 i 173 10
8. Eatatcasual Asian restaurants : 7.3 : 170 9
9. Ale at the Olive Garden in the Iast 4 weeks ! 2.9 ! 167 ! 5
10.  Ate at Bosion Market in the last 4 wesks : 31 ] 157 \ 11
11, Shopped at ARCO in lhe last 6 months : 59 ; 161 P10
12, Eatal quick servica donut restaurants ; 4.6 H 160 ; 5
13. Eat at Asian restaurants : 54 i 157 i 9
14 Went roiler biacing/in-ine skating last year ] 5.9 : 157 : 11
13, Eataicasugl ltalian resEurants H 7.3 s 156 : 11
18.  Bought gas with a debit card tast month : 7.3 ! 156 10
17, Eatai quick service bakery/hagel shops : 7.3 i 155 [ 14
18. Eat at family style coffee shops . i 52 i 153 i1
15, Ale al T.G.\. Fridays in the last 4 weeks ; 0.9 { 149 13
20.  Eata: casual Mexican restaurants ; B.4 ! 148 | S
s " -
Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. PC prmarily used ‘or email 5 8.6 i 173 i 5
2. Have voice mail with wireless phone : 7.0 ! 152 P10
3. Primary reason for pager company services is general convenience : 10.0 P 155 i £l
4. Swilched onlinefintarnet service provider at leas: once {ast year i 54 i 153 P
3. PC pimarily used for syrfing intemet or world wide wab | 52 i 153 i 9
5. Primary wireless phone is analog - i 12.9 i 145 S
7. _Average monthly axpenses for ontine/inlemet is < $15 : 5.4 ; 144 PA7
8. Have busy retumn for reguiar wire phone i 14,4 i 142 ; 9
8. Have call waiting with wireless phone ! 1.3 i 141 18
10.  Intend fo purchase/upgrade modem in next & months i 11.1 . 139 ! g
Percant MicroVision
FINANCIAL SERVICES Penetration| - Index | Rank
1. Have renter insurance : 17.1 178 P
2 Changed residence or relocated last year 214 : 159 5
3. Obtain account balance by phone : 389 ! 146 s
4. Have an auto loan from a Credit Unicn I 127 ' 145 ’
5. Transfer funds over the lelephone : 18.1 i 140 15
8. Beiong to individual health maintenance organization .. 142 ! 134 8
7. _Use ATM/Debit card used fa purchase goocs of Services : 55.5 ' 129 3
8. Use online service for research and lo oblzin Arsacal info ] : 289 : 129 14
S Bank pAmarily by ATM : 40.4 127 13
[W Changec residenca or ralocated fast vear 9.8 127 12
15 - Great Beginnings Segment
1999 . : o Mainstream Singles Group
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1999 Lifestyle Data

=,
Percent | MicroVision
MED!A PREFERENCES Penetration Index Rank

1. Read PC Word : 45 ! 155 f 8

2. Listen lo moderm rock . 7.1 i 153 )

3. Listen 1o contemporary hits radio fomat ! 17.3 ] 151 P10

4. Listen to album oriented/progressive ek format 13.8 | 143 1

5. Read Fitness Magazines 5.9 142 10

5. Listen to jazz format 82 H 138 : 16

7 watch Bevery Hills 90218 - 8.4 i 138 . 12

B. Watch Party Of Five 6.0 ] 134 i ]

5. Watched MTV last week . 13.7 i 124 | 12
10. Read Camputer Magazines i 11.4 i 131 P17
11, Adult Contemparary Format ; 27.6 i 129 i 5
12. Read Car & Criver Magazine ‘ 4.5 128 i 10
13, Read Cosmopolian Magazine i 9.8 128 | 13
14. Read PC Magazine ' 4.1 128 P14
5. Read Soence/Technclogy Magazines ; 8.2 127 |4
16. Read Glamour Magazine i 7.2 127 io12
17. Read wemen's Fashion Magaznes 76 127 v 18
18, Usien o golcen oldies radio format t 16.1 126 112
19. Read Vogue Magazine : 54 126 Y16
20, Read Consumer Digest 4.5 125 T4

Percent | MicroVision ‘ » {:
HOME FURNISHINGS & IMPROVEMENTS Penetration index Rank

1. Own 3 espressa/cappucsing maker ' i 7.1 i 1=z i 16

2. Hcme has a dishwasher : 67.2 | 120 i 15

3. Own 3 slecTic offee grinders ! 17.3 1 119 ] 15

a2, Crem a built-in gas over: ! 14.9 i 118 |12

5 Purchased kitthen/cining room furniirz tast year ! 52 118 p 12

B Home has a areplace with no glass doafs | 15.0 114 | 15

7. Own a cothes dryer (gas) } 18.4 113 i 15

5 Purchased 3 automatic washing machina (35t year | 5.0 111 | 15

9. Home has a programmable temmesat i 242 111 Ps
10, Purchased a dothes dryer last yeal i 413 108 [

Percent |MicroVision
POWER UTILITIES penetration| _ Index | Rank ]
1. Don't know type of water heater i 17;4__1____15‘_;_——!-—-15“
2. Don't know heatar type .. M
3. Electic bill averages less than 540 o 285 L____l‘—-a-——-—'--’.ﬁ"'

4. Have 2 natural gas fireplace with no glass CoOr : i 4.8 ! 132 —

5. Last contacted elecic company 'p ¢hange add a senvice : B'W

B. Have one cenual air conditioner i 33.0 _J-____‘_zi___izwJ

7. Prime heating system fuel is efecticity : 29.0 : 124 1)

4 Last conacted slectic company to check £n 3ccount : 5.8 i 123 - 18
9; Would like lo read own meter online over PC 15.7 i 121 . 18|
8 Ob@ined energy conserv, info from wtiicy while in current home 21:1 : 116 15

15 - Great Beginnings Segmeant

Mainstream Singfes Group
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32 Metro Singles

Segment Concentration by Designated Market Area (DMA)

L2 1801s 138

- == 1ito1n
TR 180 or mere

This segment consists of households containing relatively voung singles, some couples and few children.
They are typically reaters, located in urban areas, with medium-low income and education levels dnd work in
adminiszative support and blue-collar occupations.

Meuo Singles are more likelv than average to be betwean the ages of 25 and 39, and any children are most
likely to be under age nine. These households are 30% more likely than average to contain one person and
they are 26% less likely than average to contain a married couple. They contzin slightly less than an average
share of white households and 20% of these households are Hispanic (ranking them fourth). The median
househald and per capita incomes are 23% and 22% below the national norm, respectively. This segment
ranks fourth in the share of households located in urban areas, particularly around New Yark, Boston, and
Reno. Educational attainment beyond high school is below average and slightly [ess than half work in biue
collar positions (14% above average). This segment is more than three times as likely to take public
Transportation to work and has a relatively long average time to commute to work. Far example, the segment
ranks fifth for the percentage commuting &0 to 89 minutes to work. Most live in rental housing and they
rank first for the percentage living two and three to nine unit swructures, About 45% live in housing built in .
1939 or earlier, ranking them third in this category.

These households rank very high in purchasing video games in the past year, eating at quick service
restaurants, having a prepaid calling card, and listening to contemporary hits

1999 A : - 21 32 - Metro Singles Segment
Mainsiream Singles Group
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Demographic Data

_g‘:.
{
AGE (1999) _ ' MEAN INDEX RANK
) . 0o 1t 4 Years 7.40 105 16
5 to g Years : 7.38 102 22
10 to 14 Years 673 g5 10
15 to 17 Years 3,39 84 a5
18 to 20 Years 3.36 80 42
21 Years 1.20 g2 24
22 o 24 Years 3.68 87 27
25 fo 29 Years 7.72 110 12
30 lo 34 Years 8.97 128 7
35 to 39 Years 5.48 120 5
40 to 44 Years 8.20 103 17
45 to 49 Years 6.28 91 3=
50 to 54 Years 5.12 85 37
55 to . 59Years 368 84 39
50 to 64 Years 3.51 83 38
§5 to 69 Years 3.32 91 35
70 o T4 Years 3.28 a7 26
75 W B4 Years 4,33 105 21 N
85 or More Years 1.85 114 21 {
Average Age 36.30 99 25
Median Age 35.41 g8 32
INCOME (1999) MEAN INDEX RANK
) 0 to 15.000 22.79 132 20
$ 15,000 to 25,000 17.44 127 19
g 25,000 to 35000 14.93 119 11
$ 35,000 to 50,000 16.87 104 20
$ 50,000 to 75.000 ) 18.27 g4 28
$ 75,000 to 100,000 T 653 63 30
$100,000 to 150,000 365 &6 31
$150,000 or More - 152 33 34
Average Income $ 41,5586 74 36
Median Incorme $ 31.541 77 33
© 1889 . _

32 - Metro Singles Segment
Mainstrearm Singles Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 85.03 257 4
Suburban 14.85 35 43
Rural 0.3z 1 46

RACE [ ETHNICITY MEAN INDEX RANK
' White ' 78.92 98 32
Slack 7.89 65 20
Native American Q.87 85 21
Asian 4.32 133 14
~Pacific Islander 0.10 70 22
Other 8.10 205 &
Hispanic 20.00 223 4

EDUCATION MEAN INDEX RANK
- Some High School - 3478 140 9
High School Graduate 30.84 103 19
Some College Attendance 135.62 83 42
Associate Degree 5.13 . 83 36
Bachelors Degree 9.08 68 31
Post Graduate Degree 4 58 63 32

OCCUPATIONS MEAN INDEX RANK
Total White Collar 6212 g0 32
Total Biue Collar 47.88 114 19

WORKERS MEAN INDEX RANK
No Workers 14.53 112 25
1 Worker 31.38 112 10
v 2 Woarkers 40.42 g9 49
3 or More Workers 13.66 102 16

32 - Metro Singles Segment

1999
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Demographic Data

OWNER /| RENTER MEAN INDEX RANK
- Owner Occupied 35.23 55 C 44
Renter Occupied 64.77 181 10
Median Rent Paid 5 3c0 104 22
PROPERTY VALUE MEAN INDEX RANK
(1999) S
S 0 to 50,000 12.53 85 26
$ 50,000 to 100,000 33.46 103 3
$100,000 to 150,000 20.38 95 22
$150.000 to 200,000 14.57 124 15
$200,000 to 300,000 14.23 134 16
$300,000 to 400,000 az23 79 22
$400,000 to 500,000 0.98 51 24
3$500,000 or More 0.50 22 29
Median Property Value 3 109,834 104 22
PERSONS IN UNIT MEAN - INDEX RANK
1 Parson 32.N1 130 13
2 Persons 2919 91 35
3to 4 Persons 28.59 88 35
510 6 Persons g.32 80 _ 33
7 or More Persons 1.89 109 ' 14
Average Household Size 247 94 35
UNITS IN STRUCTURE MEAN INDEX RANK
4 Unit (Attached) 7.25 138 11
1 Unit {Detached} 18.51 31, 43
2 Units 21.27 440 1
3 t0 8 Units 29.07 3 . 1
) 10 1o 49 Units 15.33 179 12
50 or More Units 5.06 118 : 13
Mobile Home .2n 28 34
Other Type cf Unit 1.50 136 7

32 - Metro Singles Segment

Mainstream Singles Group

FOR PUBLIC INSPECTION

214

1999 =

nq.\]
S

FCC4A000000193




1999 Lifestyle Data
- Lifestyle Profiles with the Highest Market Index

Percent | MicroVision

LEISURE & RECREATION Penetration Index Rank
1. Shopped at the White Hen in the last § months : 7.4 ' 313 2
2. Ate at Dunkin’ donuts in the last 4 weeks : 31 : 208 3
3. Eat at quick service coffee house resaurants : 2.2 : 150 10
4, Purchased video games in the past year i 245 . 189 3
3. 3Shopped at Macy's in the last 4 wesks : 15.5 : 188 T
8. Shopped al Ames in the last 4 wesks ; a.s ! 179 7
7. _Purchase full service gasoiine : 16.2 . 176 5
3. Shopped at The Gap in the fast 4 wesks ; 10.8 : 168 11
2. Ate al IHOP in the last 4 weeks ! 1.7 160 8

10.  Eat at Asian restaurants § 8.5 : 158 8

11, Drank Coors beer in the last 6 monis . 57 : 158 : 9

12, Used 3 Laundromalt in last 6 months : 14.0 f 154 W

13. Shopped at Lord & Taylor in the past £ wesks ; 4.0 : 153 P12

14, Ale at Friendly’s in the last + weeks i ] ‘ 15 ' 152 T 10

13, Eat at family style coffee shops ; 4.8 ! 141 13

16.  Orank Vodka in the last 5 months : 16,7 ; 140 i 9

17.  Eat at quick service donut restayrants : 4.0 : 139 H 10

18. Purchased bays’ swirnwear and sweal-suils las! year ; 153 ; 138 i -]

18. Drank Budwetser beer in the lasi 8 monlhs H 15.2 ! 138 | 4

20. Zat at midscale retaif store resauraats { 4. : 136 12

' Percent MicroVision

COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Do not use long diskance phone service ! 58 f 180 Y-
2. Primary reason for pager company services is general convenience i 9.1 i 140 12
3. Have unlisted phone number with regular wirs phone . 254 : 135 i1
4. PC primarily usad for surfing intemat o wordd wide web . 47 ‘ 136 P13
3. _ Plan to add new service to regular wirs phona in nexi 6 months ! 9.8 : 128 P11
6. Average monthly expensas for ong distance sarvice is <$10 : 23.7 ; 126 - 7
7. Have had a prepaid calling card : 31.0 : 118 ; 7
8. Method of collect eatiing is through operator 1.9 : 118 |14
9. Average monthly expenses for local phane is 541+ : 325 : 115 io12

10, Mousehqid does not have a PC ! 61.56 ! 116 P 20

Percant MicroVision
FINANCIAL SERVICES ) Penetration Index Rank

1. Have credit card credit insurance i 10.2 i 51 8
2. Prirarily bank with teller al supermarket t 11.1 : 144 | 8
3. Hold an AT&T Universal Card | 183 : 143 y 13
4. Have rentsr insurance ' 13.5 ' 140 i 17
3. _Investin a fixed payment annuily ! 7.8 . 133 i 18
{ 6 Have individual dental insurance . 127 . 133 ' §
7. Hold an American Express Grezn, Gold, or Platinarm credit card 14,0 132 - 15
8. Have a short term CD from a bank/savings & loan - 12,1 131 13
B- Have 3 SERP/MEOGH account ’ 7.3 ) 131 15
(10" Agree: Cansumer inance carmpany's give refiable advice 10.3 125 1
' : : 32 - Metro Singles Segment -
1559 . ' Mainsiream Singles Group
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1999 Lifestyle Data

P
{
Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
1. Listen to all news radic format : 16.3 : 226 i 3
2. Usten to contemporary hits radio format ‘ 21.9 186 ; 4
3. Watch Baywatch MONDAY-FRIDAY i 7.9 . 182 5
4. Read Star Magazine : 73 : 181 3
5. ‘Watch Saywatch 10.0 : 165 H
5. Walch Xena: Warrior Princess 6.0 164 7
7. Read George Magazine 7.3 - - 180 10
8. Watch Married With Children (MONOAY—FRiDAY H ; 9.0 . 160 8
9. Listen to modem rock : T4 3 159 []
10. Read Mabional Enquirer Magazine 11.9 158 10
11. Watch Boy Meets World 5.7 : 148 5
12, Wateh Frash Prince Of Bel Air i 8.3 i 145 . t1
13. Watch Seinfeld MONDAY-FRIDAY . } 17.9 P 138 3
14. Watch ABC Saturday Family Mcvie T 7.9 H 137 7
15. Watch Veronica's Cleset ; 4.3 H 132 . 9
16.  Watch Ally McBeal H 5.6 H 132 i 13
17.  Watch CBS Sun Night Mavie : 94 131 7
18,  Walch Real Stories OF The Highway Patol i E2 130 i 10
19. Watch Jenny Jones Show 6.4 i 128 14
20, Walch All My Children z 82 i 125 2
: ) Percent | MicroVision {:
‘HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has 3 refrigerator (not frost free) T 17.7 135 P12
2 Own z gas stove/range i 208 120 : a
3 Purchased a vacuum deaner last year ! 7.6 114 Loo13
4. Own a elechric toaster oven : 28.0 i 112 P 14
5. Rome nhas a water purifier atached b 3 ucet i 8.7 ! 112 L 13
6. Purchased curtains last year i 4.4 : 109 I 20
7. Home has a convecion dven ! 18.7 H 105 L
8. Purchased 3 sofa sectional last year : 5.4 i 104 L 18
9. Purchased a walklo-wall campeting, last year i 3.3 i 104 -
10. Own a built-in gas oven ] 13.0 ; 103 I 18
Percent |MicroVision
POWER UTILITIES Penetration Index Rank
. 1. Heater type is steam of hot water systerm t 287 | wr . ¢
2 Have 2 or more windowiwall-mountad room air conditioners ! 22,0 210 3]
3. Don't know fype of water heater 21.0 200 ¢ 8
4. Have an exiended service contract from ufility company 5 87 180 L3
5. Have a gas siove and ovan combination (non-convection) ' 55.3 ! 189 1
6. Own gas oven {non-convect ) separate from range top siove . 66 : 179 8
7. Use a window or walfl-mounted air conditioner : 23.0 ; 176 5
8. Have a gas range top separale from non-convecion oven . 10.7 188 =
9. Last contacted gas company was due to Billing preblerns 10.2 : 167 7
10, Last contacied elecinc company to sehecule a service acot. : 54 167 3|

32 - Metro Singles Segment

Mainstream Singles Group
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36 Metro Mix -

" Segment Concentration by Designated Market Area (DMA)

Peastratien lnday
T #(Neae)
Steys
188 te 133
== e
N 430 o more

Typically young singles, living in non-family households, located in urban areas. Primarily renters with
medium-low income, little collegs education, working in administative support and service occupations.

Metro Mix adults are over [0% more likely than average to be in the 25 to 34 year old age range. They are
37% more likely tharr averags to be non-family households and are 36% less likely to contain a married
couple. This is an ethnicallv diverse segment, ranking second and third in its share of Hispanic and Asian
households, respectively. This segment ranks high for the percentage of households with children headed by
single parents. The median household and per capita income levals are 25% and 22% below average. Almost
all households in the Metro Mix segment live in citics, primarily in New York. Educational attainment
beyond attending some high school is below average. The ratio of white collar to blue collar workers ig
similar to that of the nation. However, the only white-cojlar occupation in which this segment ranks high is
administrative support, whers they rank second. Within blue-collar jobs, therc arc above average
percentages of the Metro Mix working in the service cccupations. This segment ranks first for the
percentage taking public transportation to work and they have the longest commute. Over 80% live in
renter-occupied housing, with a relatively large percentage of this segment living in multi-unit housing
Structures, -

This segment is more likely to eat at quick service Testaurants, acquire ftnancial investments through direct
response offers and listen 1o contzmporary hits radio.
1989 ‘ 235 - 36 - Metro Mix Segment
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Demographic Data

P
AGE {1999) MEAN INDEX RANK
0 to 4 Years 7.0Q 99 24
5 9 Years 7.16 98 27
10 to 14 Years 6.61 93 34
15 to 17 Years 3.40 84 34
18 to 20 Years 329 79 44
21 Years 1.13 87 31
22  to 24 Years 3.73 98 21
25 to 29 Years 7.83 113 9
30 to 34 Years 8.41 118 10
a5 to 38 Years 3.¢1 112 8
40 to 44 Years 8.23 103 15
45 to 49 Years 7.02 98 17
50 to 54 Years 5.68 o4 28
55 to 59 Years 4,4G g2 35
80 to 64 Years 3.50 88 26
§5 to 69 Years 3.52 g7 27
70 to 74 Years 3.22 96 32
75 o B4dYears 4,73 103 23
85 or More Years 1.70 a9 28 M
" |Average Age . 3873 100 23 L
Medizn Age 35.92 99 26
INCOME (1999) MEAN INDEX RANK"
S 0 to 15,000 27.16 158 10
$ 15,000 to 25,000 14,97 109 30
$ 25,000 to 35,000 4337 106 29
$ 35,000 to 50,000 15.52 96 29
5 50,000 to 75,000 - 1582 82 34
$ 75,000 to 100,000 6.e0 71 28
$100,000 to 150,000 4,18 64 25
$150,000 or More 2.08 45 28
Average income § 42,680 76 32
Median Income S 30,883 75 36
"36 - Metro Mix Segment _ . . 1999

Sustaining Singles Group
236

FOR PUBLIC INSPECTION
FCC4A000000187

ial




Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban go.:ca 300 2
Suburban .88 2 49
Rurai 0.03 0 49

RACE / ETHNICITY MEAN INDEX RANK
White 45.50 58 46
Black "27.0C - 224 &
Native American C.48 60 33
Asizn 10.05 362 3
Pacific Islander 0.08 54 29
Qther 15.80 403 2
Hispanic 32.73 364 2

EDUCATION MEAN INDEX RANK
Sorne High Schoot 38.85 149 7
R High School Graduaie 25.22 87 36
Some College Attendance 14.18 78 45
Associate Degree 453 T 76 43
Bachelors Degree 11.03 84 25
Post Graduate Degree 7.05 98 20

OCCUPATIONS MEAN INDEX RANK
Total White Collar 57.84 99 25
Total Blue Coltar 54 81 130 Q

WORKERS MEAN INDEX RANK
No Warkers 15.87 122 15
1 Worker 29.98 107 4
2 Workers 43,42 a5 30
3 or More Workers 10.74 80 37

1989 36 - Metro Mix Segment’
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Demogj___aphic Dafa

N

OWNER/RENTER MEAN INDEX RANK
Owner Occupied 70.24 109 21
Renter Qccupied 29.78 83 30
Median Rent Paid 231 62 46
PROPERTY VALUE MEAN INDEX RANK
(1999)
S 0 to 50,000 40.59 274 3
$ 50,000 to 100,000 46,08 141 5
S100,000 to 150,000 970 45 “44
5150,000 to 200,000 2.21 19 49
$200,000 to 300,000 1.03 10 49
$300,000 to 400,000 0.24 6 48
$400,000 to 500,000 .07 4 49
$300,000 or More 0.08 3 50
Median Propedy Value 57,733 54 48
PERSONS IN UNIT MEAN INDEX RANK
1 Person 2550 104 20
2 Persons 3314 103 21
3 to 4 Persons 31.87 98 30
5 to § Persons 3.33 aa 31
7 or More Persons 1.14 66 30
Average Housenold Size 2.54 97 32
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 2.45 47 43
1 Unit (Detached) 7135 121 15
2 Units 4.79 98 20
3 to § Units 5.97 62 38
10 to 49 Units 246 28 . 40
50 or More Units 0.40 8 42
Mobile Horne 11.51 159 12
. Other Type of Unit 1.07 98 33
36 - Metro Mix Segment 1999

Sustaining Singles Group
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISU RE & RECREATION Penetration Index Rank
1. Eat at Asian restaurants ! 15,8 388 1‘-
2. Eat at guick service deli rastaurants 12,9 336 1
3. Shopped at Macy's in the last 4 weaks : 254 322 >
2. Ale at Dunkin' donuts in the last & weeks ; 4.3 283 ]
5. _Shopped 3t The Gap in the last 4 waeks 17.5 275 >
5. Eatatfamily style coffee shops 9.2 272 3
7. _Purchasad a men's business suit this past year 17.9 260 2
8. Drank Heinekin beer in the last § menths 12.3 . 254 1
5. Ale at Boston Market in the last 4 weaks 4.5, i 244 3
10.  Eat at quick sarvice coffes house rastaurants 2.5 i 218 €
11, Eat at fine dining restaurants 103 ! 211 , 3]
12.  Eat a! quick service donyt restayrants : 5.9 ! 208 1
13, Shopped at Lord & Taylor in the past 4 weaks ! ‘5.2 i 201 5
14, Used a Laundromat in last § months : 18,2 : 200 &
13. Own a passport i 38.5 : 200 5
16.  Eat at guick service hakery/bagel shccs ; 9.2 t 195 4
17, Las:domestic raveltrio was for business : 4.4 ! 191 : 4
18. Shopped at Neiman Marcus/Saks Fith Ave. in e past 4 weeks : 42 i 187 i 10
19. Purchased men's coat and jackets las: year : 31.3 185 : 3
20. Purchased women's coat and jacke's last year ! 44.3 186 i 1
' Percent | MicroVYisian
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. Do not use long distanca phone service : 9.4 i 222 i s
2. Have unlisiad phone number with regular wirs phone : 32.5 : 168 i 4
3. Plan to add new service to reguiar wirs phone in next § manths ; 12.9 ‘ 167 : 6
4. Primary reasan for paging services s for family use i 5.8 [ 162 | 8
5. Mave busy retum for regular wire phone : 16.2 ‘ 160 : 5
8. Average monthly expansas for pager sarvices are <$10 i 10.1 f 153 | 3
7. Average monthly expensas fof local phone is S51+ i 431 : 157 : 3
8. Primary reason for pager company sarvices is general convenience | 10.2 I 157 P8
8. Househoid intends to purchase a PC in next § months 271 : 155 ! !
10.  Plan to add caller [D to reguiar wire phane next § months 6.2 ! 143 ! 9
Percent [ MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Acguired a CD last year through a mailiphone offer 15.8 ; 232 i 1
2. Acguired investment last year through financa! publication i 12.8 i 22 d 1
3. _Acguired annuity last y=ar by direcnon direct response offer i 14.3 ! 192 I
4. _Acquired investment/savings last year through mail response ! 7.7 ? 188 P2
5. "Have 3 short term CO from 3 bank/savings & ican ! 15,9 g 172 L4
§.  Belong to individual health maintenance organization 173 ' 164 ! 4
7. Holc an American Express Green, Gold, o Pladnum crecit card ; 15.7 f 157 1
8. Have ranter insuranca ! 14.5 i 151 16
9. Bank pimanly by ATM 47.9 151 §
[10._Acguired a Visa or Mastercare fast vear Mrough mail offer 43.6 150° 3

199¢
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1999 Lifestyle Data

pPercent | MicroVision
MEDIA PREFERENCES Penetration index Rank
1. Read George Magazine 22.0 i 483 2
2. Listen to all news radio formnat . 17.7 ; 246 3
3. Read Women's Fashion Magazines : 14.3 ) 237 3
4, Wateh Xena: Warrior Princess i 8.5 231 5
5, Read Vogue Magazine : 8.9 2 : 4
& Listen ‘o contemporary hits radic format : 25.8 ! 215 : 1
7. Walch New York Undercover : 8.7 180 : 5
8. Watch Ricki : 7.7 : 176 i 5
9.  wWatched Black Enteriainment last week | 8.3 i 175 ! []
10.  Walch 20/20 Monday i 59 ] 168 T4
11.  Listen to jazz format 9.9 i 166 P12
12.  Watch Living Single 8.3 i 164 ; (]
3. Waich Beverly Hills 90210 MONDAY-FRIDAY 5.7 i 160 i 7
14, Watched VH-1 last week 11.9 i 159 : 4
15.  Watch Ajly McBeal 6.7 i 157 f &
16. Read Finess Magazines 6.5 ! 157 ! 5
17. Read £hony Magazine 8.7 { 1535 i 9
18. Watch WWF Wrastling : X:] i 155 R
19, WWatch Mamied With Ghildren (MONDAY-FRIDAY ) ' a7 i 154 I
20. Watch Saywatch ! 9.3 [ 152 i 5
Percent | MicroVision
"HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Home has a refrigerator (not frost Fee) ; 27.8 H 211 ! 4
2. Home has a water purifier/filter t 212 | 133 i 14
3. Purchased curtains last year ; 5.2 ! 129 : 5
4, Own a gas stove/range 216 i 124 H é
5. Purchased table setings last year 157 122 } 8
6. Home has a waler purifier attached to 3 fauce!l 9.3 115 i 13
7. Own a electric juicer i 12.7 ! 114 L
8. Own 3 electric toasier oven i 268 { 106 20
9. Home has a water softener attached 10 Main water supply ] 8.7 i 100 | 20
10, Purchased kitchervdining room fumiture fast vear i 42 | 95 P27
Percent | MicroVision
POWER UTILITIES penetration | _Index | Rank
1. Do not use sleckic services ' 17.8 1A P2
2. Don't know type of water heater i 51.7 551 i 2
3. Heater fype is steam or hol water systemn : 36.3 425 1
4 Don't know heater typs : 25.4 : 360 : j
5. Waler heater is part of a fumace or boiler 184 ' M4 fo
5. Have 2 or more window/wall-mounie room air conditioners 358 342 1
7. Prme heating system is oil 26.7 303 1
8. Do nothave a codling System themmosat 36.5 259 3
3. Usea a window or wall-mounted air conditioner 53,7 i 244 1
10. (as bill averages 525 or less 4.5 230 3!
36 - Metro Mix Segment
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37 Urban Up And Comers

Segment Concentration by Designated Market Area (DMA)

Panetration dex
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This segment consists of singles, primarily living alone, in reatal property. They live in urban areas, have a
high level of education, medium-high income and work in white-coilar occupations.

Adults in this segment are more likely than average to be berwesn 18 and 44 years. Over 58% of these
households contain one person (ranking second) and they contain primarily singles living in non-family
househoids (ranking first). While over 70% of these households are whits, they have the fourth highest share
of Asian households {(over thres times the national average). The median houschold income is 20% below
the national norm, but the per capita income is 29% above average. This is an almost entirely urban segment
with 93% of these households living in cities. They score highest in the cities of Washington D.C., Chicago,
Boston and San Francisco. Educaticnal attainment is well above average. This segment has two and three
times the average percentage of bachelors and post graduate degrees, respectively. Almost 78% work in
white collar occupations, particularly in technical support, professional specialty and executive and_
managerial positions. Also indicative of their urban concentration, they are much more likely than average
to rent (83% are renters), they rank third in living in structures with 10 to 49 units, fourth for structures with
50 or more units. They rank third in taking public transportation or walking to work. Furthermare, they rank
sixth in property value and fifth in having no vehicles in the household.

Urban Up and Comers are the most likely to bank primarily by ATM, use their PC for more than 21 hours
per week, and plan to purchase/upgrade their modem in the next six months.

1999 241 37 - Urban'Up And Comers Segmerit
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 1 4 Years 312 44 48
5 to 9 Years 3.42 47 49
10 to 14 Years 2.70 38 49
15 to 17 Years 1.16 29 48
18 to 20 Years 434 104 15
21 Years 1.92 - 143 8
22 to 24 Years 6.02 159 4
25 o 29 Years 11.28 180 2
30 to 34Years 11.58 163 1
35 to 39 Years 11,73 148 2
20 to 44 Years 9.56 120° 5
45 to 49 Years 7.26 102 15
50 to 54 Years 5.52 91 34
55 to 5% Years 400 24 38
60 to 64 Years 3.15 79 41
g5 to 69 Years 2.87 79 39
70 1o 74 Years 2.84 84 356
75 ta 84 Years 5.05 110 20
85 or More Years 2.51 146 8 I
Average Age 39.53 108 12 L
Median Age 37.59 104 18
INCOME (1999) MEAN INDEX RANK -
3 0 to 15,000 2384 138 17
S 15,000 to 25,000 15.73 114 28
§ 25,000 to 35,000 13.79 110 28
S 35,000 to 50,000 15.55 96 28
S 50,000 to 75,000 1472 76 38
$ 75,000 to 100,000 7.47 74 26
$100,000 to 150,000 4.91 75 22
$150,000 or More 4,29 94 - 15
Average Income $ 47,229 B4 26
Median Income $ 32,584 80 27
1999

37 - Urban Up And Comers Segment

Sustaining Singles Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Urban 92.88 281 3
Suburtan 7.07 17 AR
Rural 0.05 0 48

RACE / ETHNICITY _ MEAN INDEX RANK
White 70.28 88 41
Slack 18.55 137 11
Native American 0.39 75 29
Asian 9.28 334 4
Pacific Islarider 0.21 142 . 12
Qther 3.0¢ 78 18
Hispanic 7.65 85 18

EDUCATION MEAN - INDEX RANK
i Some High School 13.74 55 37
High Schoot Graduate 15.45 ¢ 52 a7
Some College Attendance 17.94 98 29
Associate Degree 5.07 82 38
Bachalors Degree 25.54 T 202 6
Post Graduate Degree 21.27 294 4

OCCUPATIONS MEAN INDEX RANK
Total White Coliar 77.35 133 7
Total Blue Collar 22.85 54 44

WORKERS MEAN INDEX RANK
No Workers 12.79 . 98 28
1 Worker ' 28.57 102 26
2 Workers 5227 115 12
3 or More Workers 6.37 48 47

1999 . 37 - Urban Up And Comers Segment

Sustaining Singles Group -
243 - : :
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Demographic Data

OWNER / RENTER

PROPERTY VALUE
(1999)

PERSONS IN UNIT

UNITS IN STRUCTURE

37 - Urban Up And Comers Segment

Sustaining Singles Group

FOR PUBLIC INSPECTION

244

&N
L
MEAN INDEX RANK
QOwner Occupied 16,42 26 47
Renter Occupied 83.58 233 4
Medizn Rent Paid Y 452 121 14
MEAN INDEX RANK
$ 0 to 50,000 2.58 18 36
S 350,000 te 100,000 13.18 40 42
%100,000 to 150,000 17.74 82 28
$150,000 to 200,000 1413 121 18
$200,000 to 300,000 21.24 200 8
$300.000 to 400,000 12.04 256 6 -
400,000 to 500,000 672 351 5
$500.000 or More 12.29 457 4
Median Property Vaiue $ 210,735 199 &
MEAN INDEX RANK
1 Person 53.79 239 2
2 Persons 27.58 87 g
3to &4 Persons 11.10 34 49
510 6 Persons 1.76 i9 49
7 or More Persons 0.37 1 48
Average Househotd Size 1.54 62 48
MEAN INDEX RANK
1 Unit (Attached) 3.09 - 58 38
1 Unit (Detached) 3.78 & 43
2 Units 400 83 : 28
2 to 9 Units 19.47 199 5]
10 to 49 Units 32.91 384 3
20 or More Units 3517 818 4
Mobie Home 0.0 1 48
Other Type of Unit 1.83 168 4
1929
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1999 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent |MicroVision
LEISURE & RECREATION Penetration Index Rank
1. Shopped at the While Hen in the 1ast § months 7.8 329 : 1
2. Zatat quick service caffee house restaurants a2 281 7 2
3. Traveled 1 foreign country for 15 or mere nights in last 3 y2ars 137 275 - 2
4. Shopped at The Gap in the last 4 weeks 16.5 260 4
S.__Z2t 3t quick service bakery/bagel shops 11.2 239 2
6. Ate a3t Sostan Markat in the [ast 4 weeks 4.2 E 229 4
7. Exercise 2 tmaes per wesK at a ithess club 19.0 226 2
8. Own downhill skisboots 10.7 224 4
9. Eat at midscaie hotel restaurants : 4.4 H 220 k]
10, Went roiler bladingfindine skating last year ; 8.3 ; 220 k]
11, Eat at fine dining restaurants i 10,6 H 216 s
12.  Hoysehold has a radar detecior 15.5 : 214 2
13, Drank imported beer in the last 6 monts 32.2 : 213 2
14. Shopped at Egdie Bauer in the last 4 weeks 8.8 | 211 4
13, Went snow skiing in the last year 9.3 ; 208 &
18.  Visited any museums i the last year 30.7 207 ! 3
17.  Played billiards/poal in the fast year 205 : 197 i 2
18.  Owm a passport 376 : 185 : -]
18. Orenk Champagne/Cold Duck/Sparkiing ‘Wines in e last § months 215 ; 192 : 2
20. Drank Heinekin bear in the last 6 monihs : 8.3 1 192 ] [
P
Percent MicroVision
- COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. _PC primarily used for othar purpases i 103 | 285 1
2. Use intemeVoniine services 11 or mare Smes'week ' 18.5 225 : 3
3. PCis used 21+ hourshwesk i 18.8 : 225 ; 1
4. _ Switched online/intemaet service provider at least ance last year ; 7.8 |, 224 ! 3
5. Intend to purchase/upgrade moderm in next 5 months ! 17.7 ; 222 ; 1
3. _Reason for having 2 ar more lines is 'o use with ax maching ; 8.0 t 159 . 7
7. _Spend less than 10 hoursAweek telecommuting - 2.0 I 190 ! 7
| 8. Have vaice mail for regular wire phone ; 15.3 : 184 : 2
[ 9. PC primanily used for surfing intemet or world wide web i 6.0 ] 175 ' 5
[19. "Have more than ane oersonal PC in househald ! 18.4 i 173 ! 8
Percent { MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Have renter insurance ! 31.2 i 325 i 2
("2 Have ndivigual dental insurance | 29.9 ! 312 ! !
3. Strongly Agree: Mutual fund camganies give reliable advice i 13.1 ; 213 2
4. Have acddentl death & dismemberment insursnce ' 18.1 ! 211 !
5. Bank primarity by ATM ! 68.1 | 208 !
}i Use credit card(s) more than-10 imes per month 3.5 . 194 3
7. Have an individual medical insurance olan - 31.9 ! 188 !
8. Changed residenca cr relocated last year {228 183 3
ji Purchased a home last year 11.2 183 4
{19, Belong ta individual Seaith mantenance Srganizaton 18.2 182 3
37 - Urban Up And Comers Segment
1939 Sustaining Singles Group
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREFERENCES Penetration Index Rank
[ 1. Read George Magazine ; 21.% 472 3

2. Listen to NPR (National Public Racic) ) 12.7 : 32 2

3. Listen to classical radio format i 0.2 P a3 4

4, Read Vogue Magazine ; 11.7 274 3

5. Read Rolling Stone Magazine ) 9.8 242 4

6. Read Worth Magazine ' 6.3 230 : 7

7. Read Entertainment Weekly : 8.8 213 ' 3

8. Listen to aibum orented/progressive rock format : 200 212 2

3. Read Women's Fashion Magazines ‘122 ; 202 4
10, Waich The Late Show With David Letterman 1a7 i 200 1
11, Watch the MTV Music Videa Awards ; 15.1 : 198 4
1Z. Read Casmopalitan Magagne ; 14.6 i 192 3
13.  Listen to all naws racio format 137 : 150 10
14, Walch Saturday Night Live Specal i 1.7 183 1
15.  Watch Tennis : 6.8 : 182 3
16. LUisten to classic rock i 14.5 ! 181 3
17. Read Sdence/Technclogy Magazines i 11.7 i 181 . 3
18, Read This Old House Magazine : 83 i 131 ! 5
19, Watch Mejrose Place i 102 i 179 i 1
20, Watched MTV last week | - 1841 } 176 : 4

Percent | MicroVision {- i
"HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank |

1. Home has a refrigerator (not frost iree} ! 32.8 i 250 P2

2. Heme has a water purifier/filtar 215 ! 135 H 7

3. Cwn a electic space heater i 112 ¢ 121 : 7

4. Own a space heater(sieciic) 112 i 121 i T

5. Cwn a elechicwok 11.2 | 120 {15

6. Own a builtdn gas oven 14.6 118 | 13

7.  Own a humidifier 148 114 L

B. Cwn a slectic coffee grinders i 16.8 114 | 18

3. Own a espresso/cappucsno maker ] 6.3 109 | 2c
10. Own a slecTic toaster oven i 26.8 107 18

Percent | MicroVision
POWER UTILITIES Penetration ndex Rank

1. Don't know type of water heater 50.4 ! 481 i3 |

2. Heater type is Steam or hot water system i 33.3 ! 34 12

3. Co notuse sleciric services 8.9 i 37 RS

2. Water heateris par: of 3 fumace or boiler 16.3 ' 305 . 2

5. Electric bil averages less than 540 ! 496 ¢ P

6. Gas bill averages §25 or less ' and 248 : 2

7. Heater type is builtin room of basebard healérs ‘ 18.6 207 5 |

8, Do nol have a cooling sysiem thermosat 274 154 &

2. Pay gas bill with automatic saymen: medqiod 9.8 184 ; 6
10. Ocn't know heater type 123 173 8
37 - Urban Up And Comers Segment -

1999

Sustaining Singles Group
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47 University USA

Segment Concentration by Designated Market Area (DMA)

(] 90Nems)
tto ¥
22773 180 te 199
== mete1n
2 SN 400 or more

These are typically young singles with very low incomes, living in non-family households and group
quarters, located in urban areas. Almost all are currently in college, living in one or two person households.

University USA has the highest share of young adults between 18 and 24. These households typically have
one or two persons and a median household income less than half that of the nation. Although containing,
predominately, white households, Asian households are present at a raia more than twice that of the pation.
Only 10% of these individuals are married, 84% live in non-family households or group quarters (ranking
fifth and second, respectively), and only 10% of these households have children. Ninety-six percent are
currently enrolled in college, and University USA households are primasily located in college towns such as
Gainesville and Tallahassee, Florida; Columbus, Ohio; Madison, Wisconsin; and Eugene, Oregon. These in
the University USA segment work in white-collar positions, ranking first for the percentage emploved in
administrative support and second in technical support positions. This segment also ranks first for the
percentage living in rental housing. Paying about average rent, University USA resides mostly in multi-unit
structures. Vehicle ownership is low and they rank first in having walkad to work.

University USA ranks first in participating in many leisure activities such as jogging, basketball, tennis, and

weight lifting. They also rark first in eating at quick service bagel outlets, wearing soft contact lenses and
listening to album oriented rock radio stations.

1999 301 47 - University USA Segment
Sustaining Singles Group
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Demographic Data

-
A4
AGE {1999) MEAN INDEX RANK
o to 4 Years - 179 25 50
i 5 to g Yaars ° 1.77 24 50
10 to 14 Years 1.32 19 50
15 to 17 Years 1.03 25 50
18 to 20 Years 43.37 1036 1
21 Years 12.15 934 1
22 o 24 Years 11.77 310 2
25 to 29 Years 6.23 8% 45
30 to 34 Years 6.77 85 29
15 -“to 39 Years 412 52 50
40 o 44 Years 2.42 30 5
45 to 49 Years - 18 23 S0
50 to 54 Years 1.15 19 50
55 to 58 Years 0.81 17 50
60 to 64 Years Q.64 18 50
85 to 69 Years Q.59 16 50
70 to 74 Years Q.60 18 49
75 to B4 Years 1.51 24 49
85 or More Years 0735 To44 45
Average Age 2538 69 50 {“ .
Median Age 22.40 62 50
INCOME (1999) MEAN INDEX RANK
s 0 to 15000 45.01 - 261 3
$ 15,000 to 25000 20.81 152 2
5 25000 to 35.000 11.84 94 as
§ 35,000 to 50,000 10.06 62 47
$ 50,000 1o 75,000 6.35 35 49
$ 75,000 to 100,000 2.82 27 4
$100,000 to 150,000 -+ 1.58 24 46
$150,000 or More 107 23 43
Average Income § 26,028 48 49
Median Income $ 17,382 az 48

47- University USA Segment

Sustaining Singles Group

FOR PUBLIC INSPECTION
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK

Urban 73.65 223 &
Suburbzn 24.55 58 - - 38
Rura! 1.79 7 T a0
RACE / ETHNICITY MEAN INDEX RANK
White : 83.314 104 31
glack - 8.00 66 19
Native American 0.45 " 57 35
Asian - £.30 227 8
Pacific Islander 0.11 78 20
Other 1.83 46 33
Hispanic 413 48 38
EDUCATION MEAN INDEX RANK
Some High Schaol 11,13 45 o
3 High School Graduate 13.80 . 4B 48
) Some Coilege Attendance 20.25 108 17
Associate Degree 6.31 102 18
Bachelors Degree 26.08 199 8
Post Graduate Degree 22.42 310 3
OCCUPATIONS MEAN INDEX RANK
Total White Collar 86.52 115 16
Total Bive Collar 33.38 a0 35
WORKERS | MEAN INDEX RANK
No Workers 11.79 91 30,
1 Workar 28.71 102 23
2 Workers 52.87 116 7
3 or More Workers 6.62 50 46
1999 47 - University USA Segment

Sustaining Singles Group
303 : ‘
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
QOwner QOccupied 13.86 22 50
Renter Occupied ' BE.14 241 4
Median Rent Paid $ 354 95 26
PROPERTY VALUE MEAN INDEX RANK
{1999) .
) 0 to 50,000 12.85 . 87 24
S 50,000 to 180,000 43.14 132 ]
$100,000 to 150,000 24,37 113 16
$150,000 to 200,000 8.86 76 27
$200,000 o 300,000 6.46 61 28
$300,000 to 400,000 2.18 53 25
$400,000 to 500,000 0.0 47 25
$500,000 or More 1.27 47 22
Median Property Value $§ 93225 B8 28
PERSONS IN UNIT MEAN INDEX RANK
- 41 Person 38.21 - 156 7
2 Persons 33.58 106 20
3 to 4 Persons 23.38 73 44
5to 6 Persons 3.94 43 a4
7 or More Persons 0.58 40 41
Average Househaold Size 2.12 81 o4
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 2.48 a7 42
1 Unit (Detached) 16.02 27 44
2 Units £.25 129 11
3 to 9 Units 25.86 268 2
10 to 49 Unils 33.73 393 2
50 or More Units 12.06 281 7
Mobile Home 1.94 27 3§
Other Type of Unit 1.68 152 ‘9

47 - University USA Segment

Sustaining Singles Group

FOR PUBLIC INSPECTION
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent MicroVision

LEISURE & RECREATION Penetration Index . | Rank
1. . Eat at quick sarvice specalty bagel outlets . 32 as8 P
2. Played tennis in the past year : 14.8 i 322 1
3. Played billiards/poot in the last year i 33.2 ! 319 1
4. Went roiler blaging/in-ine skating last year . 1.9 ] 316 ]
5. Shopped at The Gap in the last 4 wesks - : 18.5 i 306 1
5. Snapped at the Circle K in the last 5 months : 17.0 ! 299 1
7. Own roller blades/in-ine skates : 17.3 ! 282 1
8. Drank Tequila in the last § months X ; 21.3 : 277 ] 1
§.  Drank Miller Light beer in the last § months : 15.2 ! 273 i 1

10.  Went jogging in the last year 23.5 ] 263 ; 1

11, Eat atquick service coffee house resmaurants | 2.8 - ! 259 i 3

12, Wear soft contact lensas ! 18.1 ; 257 : 1

13.  Anmended movies 2-3 imes per mondt : 18,1 . 255 P2

14, Weight lifted in the last ymar . 20.9 ! 25¢ 1

15.  Shopped at The Limited in the pas: ¢ wesks ] : 7.2 i 252 2

16.  Shopped at Citgo Quik Mart in tha lasi 6 monts : ; 9.8 | 249 2

17, Played baskettall in the last year : 21.7 1 245 . 1

13.  Orank domestic red wine in the last § months : 17.3 : 4 i 3

79, Went to a barfnightclub in the jast vear : 45.5 i 242 i 1

20, Ate at Litle Caesars in the last 4 wesks i 5.7 i 241 1

f’; : Percent MicroVision .

COMMUNICATIONS & TECHNOLOGY Penetration| Index | Rank
1. PC primarily used for education/school : 29.9 } 336 | 1
2, Swilched online/intemet service orovider at ieast once last year ; 9.3 i 265 i 4

3. Average monthly expenses for online/intemet is < $15 117 : 264 | 1
4. Use internetioniine services 11 or more timesiweek ! 18.0 i 252 } 2
5.  Method of coliset calling is 1-800-callect i S.0 i 231 ! 2
8. PCis used 21+ hoursiweek : 17.0 i 203 i 2
7. PC primarity used ‘or garhes i 7.0 i 172 ! 2
8. PC primanly used ‘or surfing intemet or world wide web ; S.8 | 171 ! 7
3. Switched long distance cripany at least onca in past year : 36.5 i 185 2

10.  Average monthly expenses for local phone senvice is <520 : 24.7 | 163 &

Percent MicroVision

FINANCIAL SERVICES , Penetration Index Rank

1. Have an auto loan from a vehicle manufacturer i 18.9 i 248 P 1
2. Have 3 loan for fumiture, appliances or lecronics : 205 ] 25 ! 1
3. Changed residence or relocated last year 276 ! = 1
4, Transfer funds over the telephone 21.2 : 211 .
3. Would ¢o home banking by perscnal computer is tech. available 56.9 : 207 ! 1
5. Have renter insurance : 19.8 : 206 -8
7. Receive primary finanzal advice from a friend/family member 321 v 182 1
8. Worked w/finandal planner to set up Anancial plan . - 128 . 181 5
8 _ Strongly Agres-Life insurance companias give reliable advice 17.5 : 173 - 3
10, Bank primarily by ATM 540 170 3

, . ‘ 47 - University USA Segment

1999 : ' Sustaining Singfes Group
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1999 Lifestyle Data

Percent MicroVision
MEDIA PREFERENCES Penetration Index Rank
‘ 1. Read Rolling Stone Magazine 16.6 A1 H {
2. Read Women's Fashion Magazines 18.8 311 . 2
3. Read Music Magazines 274 299 H 1
&, Watched MTV last week 30.0 292 i 1
5. Read Vogue Magazine ; 12.3 287 : 2
6. Read Giamour Magazine : 16.3 285 { 1
7. Read Playbay Magazine i 13.0 ! 276 L
8, FRead the Cable Guide H 14.1 - 268 2
9. Read Cosmapolitan Magazine i 19.9 i 260 1
10. Listen to modem rock ) 11.6 : 247 : 1
1 Lisi=n Io album onented/progressive rock format ! 231 ; 245 ; 1
12. Walch the M1V Music Video Awards ] 18.4 241 ' 2
12, Watch Simpsons i 242 237 ! 1
14,  Waich Party Cf Five 10.1 : 28 1
15. Waleh Simpsons MONDAY-FRIDAY 15.2 ! 226 i 1
18. Read Computer Magaznes 17.7 i 204 ' 2
17. Watch Friends 274 203 ' 1
18. Read PC World i 5.8 | 198 3
18. Watched VH-1 last week | 14.8 i 186 2
20. Listen to cassic rock | 15.9 i 197" 1
Percent | MicroVision ¥"
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank |~
1. Home has a refrigerator (not frost iree) 214 i 163 {10
2. Hame has a water purifier/fiter 233 i . 146 : &
3. Purchased 3 coffee makar-autmaic drip or elecTic iast year i 7.2 ; 141 ! 2
4. Purchased a vacuum cleaner lasi ysar 9.0 H 136 ! 5
5. Purchased Kilchen cooking/serving products last year [ 329 i 135 i 1
E. purchased lawn/porch furniture jast year ! 43 ! 134 | 7
7. Cwn a espresso/cappuccino maker i 7.6 i 130 Y15
8. Purchased a sofa secionat last yaar ! 6.1 : 118 8
5. bedding/tath goods. last year ! 59.9 i 1S 1
10. Purchased table settings last year | 14.1 i 109 2
Percent | MicreVision
POWER UTILITIES Penetration| Index Rank
1. Last conmcied elecic company ta change o add 3 service | 167 ; 260 | 2
2. Don't know heatet type ! 17.8 ; 252 I
3. Don't know type of water heatsr i 23.6 5 2235 P2
2 Heal pump used as air conditioner is &+ years ald ; 6.3 192 -
5. Heater type 15 Duiltin room or basebcard heaters 166 185 ! 8
6. Las! contacted gas company o change or add servics ; a5 184 ! 3 .
7. Electic bill averages less han $40 35.3 i 183 : 8
8. Would like {o choose natural gas or energy provider 31.0 188 1
3. Prime healing systers fuel is electicty 35.2 150 §
10, Lasi conactad slecic company cue io billing obiems 12.5 145 "
47 - University USA Segment -
1299

Sustaining Singles Group
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1 Upper Crust

Segment Concentration by Designated Market Area (DMA)

2 (Mont)
Dte 3%
vissrrA 1k te 139
== Mte

(20 or more

These are families with older children located in the suburbs. They hzve very high levels of incoms 2nd
education and work in executive and managerial, sales, and other white-collar occupations.

Upper Crust has the highest median and average household income of all the segments, both of which are,
over three times the national average. Upper Crust adults are the most likely of all segments to be betwesn
the ages of 50 and 59 years old, children are present in 41% of these households (just abave average) znd
there ars typically two ta six people in the houschold. Over three-quarers of Upper Crust houschaolds are
masried couples, ranking them second. This segment is the most liksly to live in the suburbs; 76% of these
households are focated in suburban areas, primarily around Washington D.C., New York, Chicago, Houston,
and San Francisco. Adults in this segment rank second in the percentage who have eammed Bachelors
Degzrees and Post Graduate Degrees, respectively, and they rank first in the percentage of children enrolled in
private schools. Almost 90% work in white collar jobs, and they rank first in the percentage of people
working in executive and managerial, and sales occupations. They are over 40% more likely than averags to
own their home and their median property value is over thres times the national average.

- These are the most active households in many financial services including investing in stocks, mutual funds,
and monev market accounts. They are large contributors to PBS and are the most likely to be technotegy
savvy. They like to keep informed by reading business magazines and listening to all news radio stations,
and they relax by listening to classical stations.

. 1939 ' 25 . 1 - Upper Crust Segment
' Accumulated Wealth Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years 5.86 83 36
5 to §Years 6.28 a6 36
10 to 14 Years ' 6.76 96 29
15 o 17 Years 4.39 -109 17
18 to 20 Years 3.7% 91 3
21 Years : 1.12 86 32
22 to 24 Years 3.73 08 22
25 to 29 Years 5.43 99 41
30 to 34 Years 5.11 72 a0
35 o 3% Years 512 65 49
40 to 44 Years 8.13 102 18
43 1o 48 Years 9.53 135 2
50 to 54 Years 8.94 148 1
55 to 59 Years 6.26 148 1
60 to 64 Years £.30 133 2
65 to 69Years 424 116 12
70 to T4 Years ’ 3.4G 101 21
75 to B4Years 77 82 37 ;
85  or Mcre Years . 1.14 66 a3 (
Aversge Age 38.80 106 14 '
Median Age 4055 112 9 |
INCOME (1989) MEAN INDEX RANK |
S 0 1o 15,000 : 243 14 49
$ 15,000 to 25000 2.33 17 43
§ 25,000 to 35,000 2.80 22" 49
$ 35,000 to 50,000 5.21 32 50
$ 50.000 to 735,000 11.51 59 44
§ 75,000 to 100,000 13.39 ) 139 11
$100,000 to 450,000 2185 334 ya
£130,000 or More 40.32 882 1
Average Income § 169,798 302 . i
Median Income - $ 127,839 313 1
1 -Upper Crust Segment _ 1989
Accumulated Wealth Group ' -
26
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Demographic Data

URBANIZATION (1889) MEAN INDEX RANK

Urban 15.52 47 43
Suburban 75.62 179 1
=ural 8.86 36 23

RACE / ETHNICITY MEAN INDEX RANK
‘White $2.50 115 8
Black 2.08 17 50
Native American 0.15 21 50
Asian 489 169 12
Pacific !stander 0.04 29 T 24
Other 0.52 13 30
Hispanic 264 29 43

EDUCATION MEAN INDEX RANK
- Some High School 2397 20 50
High School Graduate 13.71 A3 4%
Sorne College Aftendance 17.83 85 31
Associate Degree 5.94 . 86 25
Bachelars Degree 32.23 248 2
Post Graduate Degres 2533 351 2

OCCUPATIONS MEAN INDEX RANK
Total White Collar 86.25 148 o2
Total Blue Collar 13.75 33 49

WORKERS MEAN INDEX RANK
No Workers 6.24 48 ad
1 Worker 27.62 98 29
2 Workers 49.41 108 17
3 or More Workers 16.73 125 6

1 - Upper Crust Segment-

1989

FOR PUBLIC INSPECTION
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Demographic Data

OWNER / RENTER MEAN INDEX RANK
Owner Occupied 80.62 141 2
Renter Occupied 9.38 26 49
Median Rent Paid S 711 190 2
PROPERTY VALUE MEAN INDEX RANK
(1999) .
S 0 to 50,000 0.28 2 50
$ 50,000 to 100,000 1.49 5 50
$100.,000 to 150,000 8.71 31 48
$150,000 to 200,000 11:53 98 22
$200,000 to 300,000 25.48 240 4
3300000 to 400,000 18.19 447 1
]$400,000 to 500,000 11.72 -613 2
$500.000. or . More 24 82 916 3
Madgian Property Value $ 324944 107 3
PERSONS IN UNIT MEAN CINDEX RANK
1 Person 12.58 R 48
2 Persons 34 20 407 17
3 to & Persons 41.24 127 &
5 to 6 Persons 11.00 119 12
7 or More Persons 0.o8 57 3%
Average Housenold Size 2.91 111 10 -
UNITS IN STRUCTURE MEAN INDEX RANK
1 Unit (Attached) 5.70 108 21
4 Unit {Detached) 87.29 148 2
2 Units . 0.97 20 48
3o 9 Units 218 23 49
10 to 49 Units 218 25 4
30 or More Units 0.86 22 N
Mobiie Home 0.27 - 4 & .
Other Type of Unit Q.47 43 43 J
1 - Upper Crust Segment 1962

Accumulated Weslth Group
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1699 Lifestyle Data

Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LE]SURE & RECREATION Penetration ! Index Rank
1. Shopped at Lerc & Tavlor in the past £ wesks 13.2 1 506 1
2. Shopped at Neiman Marcus/Saks Filth Ave. in the past 4 weeks 10.0 441 1
3. Contributed S50 or more to P8S last year 11.4 358 ' 2
1 Eatal quick service spedialty bagel outiels 30 13 : 3
3. Irzzped at Nordstrom in the past £ weaks 124 133 4
5. Spent 5100 or more on dry deaning in last § months 20.5 33 : 1
7. Zat atfine dining restaurants 15,3 : 313 i 3
8. Have an €xxon credit card 10.3 i 288 ; 1
9. Used a professional cleaning service in {ast 12 months 5.8 : 278 i 2
10.  Used a maidhousekeepsr in the [ast 12 months 245 : 261 R 2
11.  Shopped at Eddie Sauer in the [ast 4 wesks ~ 10.7 ; 257 . 2
1Z.  Zaiat quick service deli restaurants 9.8 ' 255 ; 4
13,  Orank imported wine in the last 6 menths 17.5 i 244 3
14, Cwn a passpon - 46.6 : 242 2
15. Own orlease a luxury car (e.g. Porsche/ MW 30.5 i 240 F3
18, Have a Mobil credit card 11.1 i 235 H 2
17.  Played tennis in the past ysar 10.8 | 234 i 2
18. Rented a car for business use in the past 12 months 153 i 234 ! 3
18, Have a Shell oredit card 9.5 233 : 2
20. Shopped at The Limited in the past 4 wesks 6.5 231 ! 3
Fdh]
Percent | MicroVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. ‘Reason far having 2 or more lines is to use with fax machine 13.3 | 334 i 3
2. Reascn ter having 2 or more lines is o use with PC modem 2441 ! 256 i 4
3. Use intamebonline servicas 1-5 mesfweek 214 : 246 ‘ 1
4. Primary wireless phone is analog 21.3 H 240 i 2
5. PC primarly used for business work 18.8 i 235 3
I 8. Have more than ane personzl PC in household 24.9 i 234 3
7. Avsrage monthly expenses for oaline/intemetis < $13 10.3 ' 232 | 5
8 Reason for having pnmary wireless phone is business 10.5 ; 232 iz
9. Second wireless ohcone is cellular 13.5 ! 232 : 2 B
10. Second wireless phone is 3 portshla 11.8 i 223 i 2
Percent | MicroVision
FINANCIAL SERVICES Penetration Index Rank
1. Have tolal invesable assets >$20Ck 31.0 448 -
2. Made savingsAinvestments totaling over 520,000 last year 239 7o b2
3. Hold an American Express Green, Goid, of Platnum cedit card 37.4 [ 352 I
4. Use discount brokerage services 231 | 306 i3
5. Have a monay markel depcsit account 2.1 : 278 L
8. Own stock funds 460 ! 272 1
7. Use credit card(s) mare than 10 times per month 50.8 ! 2n 2
3. Use full service brokerage services 43.6 : 269 1
. 9. Have a maney market depasit account 39.8 ] 261 2
10.  Own rcney market mutual funds 38.6 : 236 2
"1 - Upper Crust Segment
1999 Accumuiated Wealth Group
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1999 Lifestyle Data

rPerce nt MicroVision
MEDIA PREFERENCES Penetration| Index | Rank
Y 1. Read Warth Magazine : 15.0 ; 542 1
T2 Read George Magazine ' : 713 457 4
h Usten o dassical radio fermat - 13.5 : 437 3
[T%,_Usten to Y news racio format : 23.0 : 319 . 1

5. Read Travel Magazines ST 28 : 212 1 1

5. Read Airline Magazines ' 132 t 304 i 2
[7__ Listen to NPR (Naticnal Public Radio) . 10.6 : 277 4
[8._Read Goff Digest Magazine 9,3 : 277 1
[ 5. Listen to Wall Street Journal network : 16.9 ; 256 1

10. Read Smithsonian Magazine B 11.6 ) 264 : 2
11. Read Spicurean Magazines ! 14.0 H 252 H 1
[72. Reac Goit For Wornen Magazine 14.3 ' 244 1
13, Read This Oid House Magazine : 10.8 235 : 1
14, Read Money Magazine .} 11.3 235 ! 3
75 Read House Beautifui Magazne i 8.1 i 230 | 2
16, Listen ' all sports radio farmat : 21.4 i 223 2
17, Read Dusiness/Finance Magazines i 45.0 | 217 ! 2
18. Read US News & world Report Y 124 | 216 - { 1
19, Reac Hewswe=ak Magazine ; 27 i 212 ! 1
20. ‘Watch Tennis ! 7.9 ) 211 i 1

Percent | MicroVision

HOME FURNISHINGS & IMPROVEMENTS _ Penetration Index Rank
| 1. Owna Tash compacier _ \ 15.2 i 3o Yoo

2. Own a hot lubiwhirflpeol 533 : 14.5 i 275 H 2.

3. Own a pasta machine | 8.8 } 251 i 3

4. Home has a oven (non-convecion) secamale fom siove (range tog) i 37.5 | 260 | 2

5. (Own a freplace ; 48.4 i 259 ) 1

& Home has a fireplace with no Glass doors L 34.1 | 258 I 2

7 Own a espressa/cappucsing makef | 14.7 | 251 i 2

5. Home has a imers for indear lights ! 43.2 { 250 ! 1

S Home has a fireplace with glass doors : { 43.4 } 247 : 3J
10, Own a burgtar alamm 1 28.1 | 243 ! 1

 Percent MicroVision \

POWER UTILITIES - Penetration | _index | Rank

1. Have 2 or more central air conditioners i 10.9 | 335 iz

3 Pave a natural gas fireplace with giass doors i 14.3 ] 313 i 5

T Have an elecaic oven (non-cony.) separate from range top | 33.9 i 309 1 2

4 Have 2 nawral gas freplace with no glass doors ! 104 ! 254 Pl

T Have an elechic range lcp separale Fom gven (ran-csnv.) : 314 ’ 218 I

5. Have an electic grl ' 104 252 2

7. ©ay gas bill with automalic payment method i 13.0 i 243 3

8. Have a home security sysiem : ar.2 ' 236 : 3

3. Have a non-natural gas freplace with glass doors . 28.14 . 227 ; q
1. Have used volunlary tme-cf-use raws in curent heme ] 140 i 223 : 2

1 - Upper Crust Segment
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2 Lap Of Luxury

Segment Concentration by Designated Market Area (DMA)
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These are family homecwners with children, living in the suburbs. They have very high incomes and
education, and work in white-collar occupations. Most contin two or more workers and thres or mors

pecple.

The Lap of Luxury segment ranks second in median household income and ranks first in the percentags
earning between $75,000 and $100,000, and between $100,000 and $150,000. Those in the Lap of Luxury
segment are more likely to be married than any other segment and children are present in 58% of these
households {39% above average). Adults in this segment are the most fikely of all segments to be betwesn
the ages of 45 and 49. They also rank first in households with three to four people, and have the third largest
average household size. Lap of Luxury households are found in suburban areas around major cities across
the country. Adults are over twice as likely to have a bachelor or post graduate degree than the national
average. This segment is comprised primarily of white collar workers (81%) and ranks second in the
percentage working in sales, and third in the percent working in executive and managerial occupations. They .
rank third in driving alone to work and are above average in having two or more workers in the household.
They tend to live in newer, owner-occupied, detached houses.

This segment is the most likely to have more than one PC in the household with two or more lines for 2
modem/fax machine. They are alsc the most likely 10 go on domestic business wips and to read compurer
magazines.

1999 31 2 - Lap Of Luxury Segment
: o Accumnulated Wealth Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years B.56 121 [
5 to 9 Years 8.83 122 "5
10 to 14 Years B.77 124 4
45 to 17 Years 513 127 2
18 to 20 Years 387 93 26
21 Years 1.02 78 46
‘122 w0 24 Years 3.49 92 as
25  to. 29 Years 6.12 - B7 48
10 to 34 Years 5.3¢8 78 48
35 to 38 Years 8.29 108 13
40 to 44 Years 11.08 139 2
45 1o 49 Years g.75 137 g
5 to 54 Years T.43 123 6
55 to 59 Years 470 99 23
g0 1o B4 Years 2.81 71 45
g5 to 69 Years 1.83 50 47
70 to TAYears 127 38 48
75 o B4 Years 1.28 27 43
85 or MoreYears 0.30 18 50
Average Age 3220 88 &4
pMedian Age 3355 a2 39
INCOME (1999) MEAN INDEX RANK
3 0 to 15,000 1.87 11 50
g 45,000 to 25000 182 14 50
§ 25,000 to 35000 278 - 22 50
$ 35,000 to 50,000 6.12 38 49
$ 50,000 to 75,000 19.52 101 19
§ 75.000 to 100,000 24.31 252 1
$100,000 to 150,000 26.85 409 1
$150,000 or More 16.68 365 4
Average income $ 106,680 180 4
Median income _§ 93322 228 2.
2 - Lap Of Luxury Segment

Accumulated Wealth Group
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Demographic Data

URBANIZATION (1999) MEAN INDEX RANK
Suburban 63.3¢ 165 4
Rural 4.58 18 31
RACE [ ETHNICITY MEAN INDEX RANK
White 838.84 S 111 22
Black 3.1 26 42
Native American g.28 i5 &7
Asian 6.48 233 7
Pacific Istander 0.1 £38 2
Other 1.21 AN 41
Hispanic 447 50 35
EDUCATION MEAN INDEX RANK
- Some High School 537 22 49
High Schoel Graduate 16.84 58 45
Some Caollege Aftendance 23.18 124 4
Associate Degree B.37 .. 136 2
Bachelors Degree 30.95 2356 3
Post Graduate Degree 15.31 212 ]
OCCUPATIONS MEAN INDEX RANK
Total White Collar 80.93 139 4
Total Bive Collar 19.07 48 47
WORKERS MEAN INDEX RANK
No Workers 2.58 20 50
1 Worker 23.02 az 48
2 Workers 58.40 128 2
3 or More Workers 16.01 120 10
1999 2 - Lap Of Luxury Segment
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Demographic Data

OWNER/ RENTER MEAN INDEX RANK
Owner Occupied 90.89 144 1
Renter Occupied 9.3 26 50
Median Rent Paid 5 757 © 202 9
PROPERTY VALUE MEAN INDEX RANK
(1988) '
3 0 to 50,000 0.27 2 49
§ 50,000 to 100,000 . 3.30 10 48
$100,000 to 150,000 20.34 9 24
$150,000 to 200,000 25.14 215 1
$200,000 to 300,000 29.73 280 2
5300,000 to 400,000 . T42.32 303 5
3400,000 to 500,000 525 275 7
$300,000 or  More , 385 136 11
\iedian Property Value $ 203,20% 192 7
PERSONS IN UNIT MEAN . INDEX RANK
1 Persen 8.06 33 50
) 2 Fersons 25.50 84 45
3 to 4 Persons 50.77 156 1
5 to 6 Persons 13.95 151 3
7 or More Fersens 1.33 77 23-
Average Household Size . 323 123 3
UNITS IN STRUCTURE .- MEAN INDEX RANK
1 Unit {Atached) 8.20 156 8
1 Unit (Detached) 88.40 150 1
2 Units 0.27 [ 50
3 to 9 Units 133 14 50
10 to 49 Units 043 11 48
50 or More Units 0.18 5 4
pohile Home Q.43 8 45
Other Type af Urit 025 23 50 |

2-Lap Of Luiury Segment
Accumulated Wealth Group
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1999 Lifestyle Data
Lifestyle Profiles with the Highest Market Index

Percent | MicroVision
LEISURE & RECREATION Penetration Index Rank
1, Shopped at Neiman Marcus/Saks Fifth Ave. in the past 4 weeks . 7.5 H 333 ! 3
2. Ate 3t Chilis in the last & weeks : 2.8 ) 17 : 1
3. Shopped at Nordstrom in the past 4 weeks ] : 1.2 . 300 i 5
4, Batatcasual Asian restaurants ¥ 12.4 . 288 ; P
5. Az at he Clive Garden in the las! 4 weeks - i 5.0 286 ! 1
6. Ateal 7.G.). Fridays in the last 4 weeks : 1.7 ! 285 - 1
7. Rented a car for business use in the past 12 months ) ; 18.4 : 271 1
8. Shop al Price Clubs - : 1.8 : 259 3
9. Spant 5100 or more an dry deaning in last § months i 16.8 , 266 3
10.  Usaed a professional deaning serica in fast 12 months i 9.2 ! 260 3
11, Ate 3; Boston Marke! in the fast 4 wesks ; 4.7 i 252 ; 1
12, Eat 3t quick senvice specialty bagei cullers : 2.2 ] 249 5
13.  Eal at c@sual bar & grill res@drant ' 15.4 i 242 1
4.  Shopped at E4die Bauer in the last 4 wasks . : 9.9 ! 239 , 3
15.  Have an Sxxon credit card : 8.5 ! 235 : 2
16. Took a domesic business irip last year : 18.4 | 230 : 1
17, Ale at Applebee's in the last 2 wesks ! 3.1 P 227 ! 2
18. Shoppet al The Limited in the past 4 weaks - 6.5 ] 226 P 4
19.  Eat at casual Mexican resmurants f 12.8 I 226 ] 2
20.  Ale at Saskin Robbins in the last 4 wesks : 1.9 | 225 ! 2
=
) Fercent | MicreVision
COMMUNICATIONS & TECHNOLOGY Penetration Index Rank
1. PC primarily used for barking/bucgating/taxes ! 13.7 b aar P
2. Have a pager that has nalional coverage or alphanumeric display H 16.5 i 294 ! 2
3. Switched online/intemet service provider at lezst once last year ' 9.9 : 281 | 3
4. Have more than one personal PC in housahoid . 28.2 t 265 i 2
5. Primary reason for pager company 5ervices is business use ) f 26.2 H 262 ! 2
8. Reason for having 2 or mors lines is to use with f2x machine ! 10.4 | 261 ! 4
7. Reason for having 2 or more lires is to use with PC modem I 237 i 252 I 5
8. Spend less than 10 hoursiveek telecommuyting ! 11.58 : 247 ! 4
3.  Second wireless phone is a portable 12.8 246 | 1
10. _Average monthly expenses for online/intamet is < §15 ! 10.7 241 : 3
Percent [ MicroVYision
FINANCIAL SERVICES Penetration index Rank
1. Hold an American Sxpress Green, Gold, or Platinum credit carg i 31.7 i 208 b3
2. Recsive primary financial advics from a financat planner } 25.2 ! 74 i 1
3. Use discount brokerage sarvices ! 19.5 i 259 | §
4. Use fnancial software i 48.5 : 250 ! 1
3. Use credit card(s) more than 10 tmes per month i 445 ; 237 ! J
6. Have an auto lease 15.9 . 232 3
7. Have a mutual fund with 3 logd fee 16.3 : 230 3
B. Have a SEP/KEOGH aczaunt - 11.8 - 212 4
8. Use anline serdce for research and 1o chtain francal info 47.4 ' 212 1
(10 Have invested in three or more Tuteal fand famifes 168 . 212 5
: 2 - Lap Of Luxury Segment
1999 ‘ : . Accumulated Wealth Group
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1999 Lifestyle Data

Percent | MicroVision
MEDIA PREF ERENCES Penetration Index Rark
1. Read Airline Magazines 142 i 327 1
Z.  Read Worth Magazine . B.1 ! 292 : 3
3. Listen lo classical radio format ; 8.7 | 280. i 5
2. Read Money Magazine : 12.5 .. 264 . 1
5. Read PC Magazine : 74 g 227 3
. Listen 1o NPR (National Public Radic) i B.7 . 227 d B
7. Read Golf Digest Magazine ) 7.2 i 216 ! 2
3. Read PC World : 5.2 ! 212 ok
8. Read Martha Stewan Living Magazine i 82 . | 206 i 1
10, Usten 1o al news racio format : 148 i . 206 i [}
[31. Gstan to jazz format : 11.7 i 156 T T
12, Read Epicurean Magaznes : 103 . | 153 i 5
113, Read Golf For Women MagaZine ; 11.3 { 182 ; <
T4, Lsien o wWall Street Jounat nebwsrk B 121 | 181 i 3
15. Read Newsweek Magazine t 202 | 189 ! 5
16. Reac Business/Finance Magazines 1 388 187 ! 4
17,  Lsten to all spoas radic format i 18.0 187 H 5
18. Read Consumer Repors i 16.9 i 180 i 3
19, Listen 1o newstalk radio format ] 33.7 i 180 | 5
20.  Read Computer Magazines i 15.8 ! 180 : 4
) percent | MicroVision \ (
HOME FURNISHINGS & IMPROVEMENTS Penetration Index Rank
1. Own a rash COMPactor ! 132 ] ax | 3
2. Home has a fireplace with glass doars 1 529 } 301 H 4
3. Cwna hot whiwhirfipod! spa | 156 i 266 i 1
4, Own a firepiace y 46.0 | 246 i 2
T, Crwn a espresso/cappucsing maket | 136 i 223 4
5. Home has a pooi or hot Wb i 20.2 i 8 i 3
T Home has a timers for outdeor fights i 23.0 ] 225 1.3
8. Own a past machine ] 7.6 | 25 i 5
9. Own a garage door opener ] 531 | 20 i 1‘_‘
10, Home nas a programmable thermncsiat : 47.5 | 218 : 2
Percent MicroVision
POWER UTILITIES Penetmtion‘ Index Rank
+. Have 3 naturai gas fireplace with glass doors ! 24.2 l s31 ! ;
Z Have a naturai gas fireplace with no glass doors ! 10.8 ! 301 ! 2
3. Have 2 or more central air conditioners i 9.5 |____.E%51_-———'|—-—T—
7 Have 2 non-natural gas fireplace with glass Goors 4_’:2_5___1'__,_3—————1—'
5. Have a natura! gas grilt . : i 16.4 t 2 ' :I
5. Fave an ejectric pool or hot Wb : 13.9 } = 3
7 Las! conlacied gas company to change or add service : 9.8 i 212 v 2]
8. Have a gas rance top separate from nonconvection oven . 13.5 : 211 - &
S Fiave an elacic aven (non-conv.) separate fom R0ge 0P : 229 : 208 : 5
10, Hava an electric range 1op separaie fom oven (non-conv.) K ; 212 : 204 -3
2 - Lap Of Luxury Segment )
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3 Established Wealth

Segment Concentration by Designated Market Area (DMA)

Pesetration dndex
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These are families with and without children. They are typically homeowners located in suburban arsas.
They have very high levels of incoms and education and work- in white collar, sales and executive and
managerial cceupations.

Established Wealth adults ars more likely than average to be between the ages of 40 and 59 and children are
more likely than average to be betwesn 5 and 17 years old. Over 70% are married housebolds and they are
18% more likely than average to have children. Their median household income is 89% above the national
average, ranking this segment third. Established Wealth households are the second most likely to live in the
- suburbs, especially in such cold weather areas as Denver and Minneapolis. They are over twice as likely as
average to have 2 bachelors or post graduate degree, and over 80% have white-collar occupations (ranking
them fifth). The Established Wealth segment ranks particularly high in the sales, executive management and
professional specialty categories. These households typically contain two or three workers, and are the
second most likely to drive zlone to work. Their median home property value is 59% higher than the
nationa! average and they rank well above average for the share of homes valued above §100,000 (from the

1990 Census).

These househalds are over twice as likely to use a wide variety of financial services including stocks and
mutual funds, and receive advice from a financial planner. They are also fairly technical and likely to own a
PC they use daily for email or business work.

1999 o 37 3 - Established Wealth Segment’
Accumulated Wealth Group
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Demographic Data

AGE (1999) MEAN INDEX RANK
0 to 4 Years 707 100 22
5 o g Years 7.40 102 21
10 tc 14 Years 7.48 1086 47
15 {a] 17 Years 443 110 19
18 to 20 Years 3.57 85 36
21 Years 1.03 79 42
22 o 24 Years 3.42 a0 42
25 to 23 Years 6.38 o1 44
10 to 34 Yeears 6.14 86 42
45 to 39 Years 7.96 100 20
40 to 44 Years 8562 121 4
45 o 29 Years 9.18 129 4
30 to 54 Years 7.68 127 4
55 to 59 Yeers 845 114 g
50 to 64 ears 3.90 a8 27
§5 to B3Years 3.0% BS 3
70 to T4 Years 2.52 75 40
75 o B4 Years 285 62 41
a5 or More Years 0.83 49 42
Average Ace 3573 a8 33
Median Age 37.15 103 20
INCOME (1999) MEAN INDEX RANK
5 0 to 15,000 3.70 21 47
$ 15,000 to 25000 430 31 47
$ 25,000 to 35,000 580 45 48
§ 35,000 to 50,000 10.89 67 45
- 3 50,000 to 75,000 231 122 &
$ 75,000, to 100,000 20.48 212 )
$100,000 to 150,000 18.84 " 287 3
$150,000 or Mare 4 12.49 273 6
Average Income § 933 160 6
Median income s 77184 189 3
3 . Established Wealth Segment 1989

Accumulated Wealth Group
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Demographic Data

URBANIZATION (1989) MEAN INDEX RANK
Urban 21.88 68 34
Suburban 74.57 177 2
Rural 3.55 14 34

" RACE ETHNICITY MEAN INDEX RANK
~ Iwhite 92 49 115 g
Black 3.37 - 28 44
Nztive American 0.25 32 48
Asian 2.9¢ 108 20
Pacific Islander 0.04 27 a7
QCther 0.88 22 47
Hispanic 3.29 37 45

EDUCATION MEAN INDEX RANK
R Some High School 6.78 27 48
righ School Graduate 19.1¢ 64 ' 42
Some College Attendarice 21.27 113 . 13
Associate Degree 7.54 .. 122 10
Bachelors Degree 28.57 219 5
Post Graduate Degres 16.55 229 8

OCCUPATIONS MEAN INDEX RANK
Total White Callar 820.03 138 3
Total Biue Collar 19.87 438 45

WORKERS MEAN ‘_I_NDEX RANK
No Warkers 584 45 46
1 Worker 23.75 85 47
2 Workers - 53.10 121 4
3 or More Workers 15.25 114 13

1999 . _ 3 - Established Wealth Segment
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Demographic Data

" OWNER/RENTER

MEAN INDEX RANK
Owner Occupied B83.0Q " 429 &
Renter Occupied 16.91 47 45
Median Rent Paid s 554 148 7
PROPERTY VALUE MEAN INDEX RANK
(1999) ‘
3 0 to 50,000 0.55 4 48
$ 50.000 to 100,000 10