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U.S. House of Representatives 
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Washington, D.C. 20515 

Dear Congressman Pittenger: 

September 26, 2014 

Thank you for your letter expressing concerns regarding TV advertising content and its 
impact on children. I appreciate the opportunity to respond to your constituents' concerns and 
provide you with information regarding the Commission's authority and oversight. 

As you note, the Commission's authority to regulate content on cable channels is limited. 
Our indecent programming rules apply only to broadcast television and radio stations, not to 
cable channel programming. However, cable operators are required to limit the amount of 
advertising time within programs that are intended for children, but there are no restrictions on 
the type of advertising. 

Consumers have the power to choose not to watch the channels that have the content that 
they find objectionable and seek out the noncommercial broadcast and cable channels that also 
offer programming for children. In addition to "voting with their feet'' (or their remotes), 
consumers also should consider communicating their concerns and complaints directly to the 
cable programmers involved, as this is often an effective catalyst for change. Finally, the 
Commission maintains a website (http://reboot.fcc.gov/parents) that provides an array of 
information to assist parents in addressing concerns regarding the communications services that 
are available to children, including broadcast, cable, and online content. The information 
provided there may be of use to your constituents. l assure you that the Commission will 
continue to remain engaged in protecting children and enforcing our rules. 

Sincerely, 

Tom Wheeler 


