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NORTH

TV Station WOGX • Analog Channel 51, DTV Channel 31 • Ocala, FL

Approved Post-Transition Operation: Licensed

Digital License (solid): 500 kW ERP at 259 m HAAT, Network: Fox
vs. Analog (dashed): 2750 kW ERP at 280 m HAAT, Network: Fox

Market: Gainesville, FL

Coverage gained after DTV transition

No symbol = no change in coverage

WOGX Digital License
BLCDT-20020730ABS

Map set 2

Analog service 762,182 persons
Digital service 909,868
Analog loss 0
Digital gain 147,686
Net gain 147,686
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NORTH

TV Station WUFT • Analog Channel 5, DTV Channel 36 • Gainesville, FL

Expected Operation on June 13: Licensed

Digital License (solid): 1000 kW ERP at 263 m HAAT, Network: PBS
vs. Analog (dashed): 100 kW ERP at 264 m HAAT, Network: PBS

Market: Gainesville, FL

Coverage gained after DTV transition

No symbol = no change in coverage

Coverage lost but still served by same network

Coverage lost and no other service by same network

WUFT Digital License
BLEDT-20040304AAF

Map set 1

Analog service 1,429,698 persons
Digital service 1,140,854
Analog loss 290,352
Digital gain 1,508
Net gain -288,844
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NORTH

TV Station WUFT • Analog Channel 5, DTV Channel 36 • Gainesville, FL

Approved Post-Transition Operation: Licensed

Digital License (solid): 1000 kW ERP at 263 m HAAT, Network: PBS
vs. Analog (dashed): 100 kW ERP at 264 m HAAT, Network: PBS

Market: Gainesville, FL

Coverage gained after DTV transition

No symbol = no change in coverage

Coverage lost but still served by same network

Coverage lost and no other service by same network

WUFT Digital License
BLEDT-20040304AAF

Map set 2

Analog service 1,429,698 persons
Digital service 1,140,854
Analog loss 290,352
Digital gain 1,508
Net gain -288,844




